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“Here is a plan that is going to make history. 
Profits belong to the jewelers who are willing to 
take their share. The stage is set for a plan that ts 
going to make silver-selling history. Fall effort 
will tell!’ 
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are Pacts Worth 
Money to You! 


he day soon, the Gorham salesman may drop 
into your store and open a portfolio which he 
is carrying. Within its covers are revealed ’ facts 
about selling silver ... facts worth money to you. 





Here you may read the absorbing story of-a 
sound, profitable advertising idea that has been 
adopted by jewelers from coast to coast. Here you 
can learn what these men have discovered. 


For this year 294 successful jewelers have used 
...completely or in part... this simple, successful 
plan outlined here. This fall even more progressive 
jewelers will enter this open door to greater profits. 





The Kine Apert, a widely advertised pattern Never in the silver industry has there been such 
in Gorham Sterling. The portfolio gives inside . : ; 
a far-reaching plan by which a jeweler can share 


information dealing with past, present and 
future facts about this and other 


Gorham Sterling patterns with a manufacturer in the results . . . the profits, 
which advertising can produce. 


Would you like to learn the facts revealed in 
2 this message? Would you like to know them soon? 
Send the coupon! 




















THE GORHAM COM PANY ——e | 
Sales Agents for GORHAM MANUFACTURING COMPANY eo «ati rete 
as possible. 
Gorham -Whiting Division, Providence, R. I. sian 
Kerr Division, Providence, R. I. Durgin Division, Concord, N. H. Address 
City. State 

















“America’s Leading Silversmiths for over 90 Years’ = 


The Jewelers’ Circular, Published weekly and copyrighted, 1929, by the Jewelers Publishing Corp., 239 West 39th Street, New York. Entered 
as second class matter February 15, 1902, at the Post Office, at New York, under the act of March 3, 1879. Subscription, $4 per year in U. S. 
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WHAT OM EGA MEANS 


TO OMEGA JEWELERS 


Accuracy, style, value and quality always, but Omega means even more 
than this. Omega Jewelers know that it means 


P-R-O-T-E-C-T-I-O-N 


Omega Watches are sold only to the retail jewelry trade. There is no deviation 
from this policy. 
Omega Watch Division 


J. RL WOOD & SONS 


Stylists in Jewelry Since 1850 
New York Office: Chicago Office: 


15 Maiden Lane Plant, Brooklyn, N. Y. 29 E. Madison St. 
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What! a that lovely 


66 
°7 $ OQr 
surf 331 ALVIN 
I want to see it!” 


EPG will tell 
Cf. Five 


illion 


omen 














YOU must see this new silver! Never before has silver of such 
beauty been offered at such modera ne 















sur hand—to appreciate its 

nish. 

ch skill and care op 

pensive silver 

s— just the silver 

be had for $33.25, 
e 






¢ of Alvin Long Life Plate is guaranteed to your 
complete satisfaction. All good dealers in silver plate can show 





it to you. Ask to see the new pattern 


DAWN 
The new pattern by ALVIN 


THE ALVIN ©O., Dept. 01, Providence, R. L 
O Please send me your FREE booklet illustrating the new DAWN pattern 
Please send me your FREE booklet by Oscar of the Walder! om “Setting the 












In September this advertisement will run in 9 maga- 
zines and 4 great newspapers.It will reach 5, 412,220 
families. Many will buy Dawn. Will they buy itof you? 


EWELERS are glad to know that the handsome 

new DAWN pattern in Alvin Plate will be backed 
by the kind of advertising it deserves—by the most 
powerful campaign in ALVIN history. 

Beginning in September, ALVIN will tell the facts 
about DAWN to the five million families who read 
McCall’s, Good Housekeeping and seven great rural 
magazines (Kansas Farmer, Farmer and Farm Stock 
and Home, Missouri Ruralist, Nebraska Farmer, 
Prairie Farmer, Wallace’s Farmer and Wisconsin 
Farmer). 

The campaign on DAWN and other important patterns 
in Alvin Long Life Plate will make thousands of sales . . . 
good-sized sales with healthy profits. You are invited to 
take your share! 

And a strong campaign in four Jewish newspapers dur- 











ing the Jewish New Year gift season, in September, offers 


you another sales opportunity! THE ALVIN CORP., Dept. J.C-2 
LAL I -» Vept. J.U.- 





Read this ad! Multiply its effect by more than | Providence, R. I. 
5,000,000! Then—if you don’t already know all the facts- | Gentlemen: Please tell me all about the new DAWN 
oe ~ ‘ * = > - | patte-n and the unusual free helps for dealers. 
send the coupon! The Alvin Corporation, Providence, R. I. 
Name 
City = 





in AtvIN Long Life Plate wear = 
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Now We Can Supply You 
With Anything You Need 


HE amalgamation of the time honored House of Herpers Brothers 

with Baker & Co., Inc., together with our Interstate Division, en- 

ables us to completely round out our line and places us in a position 
where we can supply all the needs of the manufacturing jeweler. Present- 
ing to you a partial list will serve to show how many and how varied are 
the items we are ready to supply you. 


First, of course, comes our long list of wedding ring blanks; plain, azured, 
and channeled and azured. Then, the well known Baker Settings and Find- 
ings, requiring fifty-eight pages of our catalogue to illustrate alone. We 
have galleries of all kinds, pin-tongues and scarf pin stems, ball joints and 
safety catches, material for badges and emblem work, alphabets and 
numerals in Japanese, Greek, Old English and Block style. We make ring 
tops in all shapes and styles, stone boxes and bezels, plain ring shanks, seam- 
less tubing (hollow wire) round and square, seamless balls and beads, ear 
wire and findings, platinum, gold and silver solders, platinum and gold 
sheet and wire. 


The Interstate Division 


Our recently organized Interstate Division makes a specialty of Chased and 
Engraved Wedding Rings and in overlaying old gold wedding rings with 
carved platinum without marring the original inscription. This new 
Division is engaged too in the manufacture of wedding rings in fancy 
shapes such as octagon, tube, heart shape and fishtails. Sapphire and 
emerald guard rings and Gypsy mountings are also made by the Interstate 
Division. 


When it is considered that we have by no means described our line here, 
but have given only a partial list of all we have to offer, you will realize, we 
are sure, how thoroughly comprehensive is our line. No matter what you 
need, send to us. In all probability we can supply it and if it’s something a 
little out of the ordinary, the chances are we can make it for you. 


BAKER & CO., INC. 


54 Austin St., Newark, N. J. 


30 Church St. 760 Market St. 5 So. Wabash Ave. 
New York San Francisco Chicago 
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A ernst QUARTZ is a purple 


or violet variety of quartz, usually 
well crystallized. The color varies a great 
deal in intensity, and is often unevenly 
distributed. 


Generally speaking, Amethyst is cloudy. 
Perfectly clear and transparent material 
is distinguished as precious amethyst. 
This alone is cut as gems, which are esti- 
mated according to their transparency 
and their depth and uniformity of color- 
ing. . 

Amethyst is a variety of quartz contain- 
ing a minute mixture of the peroxide of 
either iron or manganese. Exposed to 
heat, it changes through yellow and green 
to a colorless state, and in this condition 
has been sold for topaz. When Amethyst 
is decolorized by heating, it regains its 
violet color on exposure to radium rays. 


True Amethyst is distinguished from 
violet fluor-spar, the socalled “false Ame- 


Walter Lampl 


Makers of Platinum. & Gold Chains 


20 West 47 STREET 


New York 


Creators of the Unusual—As Usual 
IN ENSEMBLE COSTUME JEWELRY 








thyst,” by its double refraction, greater 
hardness and lower specific gravity. The 
double refraction of true Amethyst also 
distinguishes it from violet-colored glass 
which, from its appearance alone, is 
often not to be distinguished from the 
genuine stone. 


Fine Amethyst now in commerce are im- 
ported from Ceylon and Siberia. Some 
Amethyst used for cutting is found in 
Brazil, South America, and in the neigh- 
boring country of Uruguay. Amethyst 
is, in fact, the precious stone of Uruguay. 


The name “Amethyst” is of Greek origin, 
and the gem has been known since the 
earliest ages.of Greece and Rome. In 
ancient times amethyst was often used 
for seal-stones and engraved with vari- 

ous devices; besides, being fashioned 
into larger objects such as, for ex- 
ample, the bust of Trojan carried off 
by Napoleon from Berlin. 


Amethyst is one of 
the favored stones 
from which modern 
artists create designs 
for distinguished cos- 
tume jewelry. 


Illustrated A536: 


One of the Lampl 
Creations in Amethyst 





























One of a Series Revealing the Background of Stones Used in Ensemble Jewelry 




















August 8, 1929 


THE JEWELERS’ CIRCULAR 


The modernism of today and tomorrow— 
the imperishable beauty of any time— 
are found in KREISLER creations. Patterned in pla- 
tinum and diamonds they have consistently held 
a place of honor among the foremost products of jewelrydom. 


JACQUES KREISLER G COMPANY 








PLATINUM AND DIAMOND CHOKERS ¢ PLATINUM AND DIAMOND 
MESHES ¢ PLATINUM AND DIAMOND WATCHES 














NEW YORK - 36 WEST 47 STREET 
55 E. WASHINGTON STREET. CHICAGO 
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W orp SupREMACY 
by AcTUAL FP'ERFORMANCE 
Nor by Myruica Super.atives! 














F mythical superlatives made Watch 
Supremacy, there would be an 
over-production of “the world’s best 

watches.” But, fortunately, Actual Performance 
—in open competition with hundreds of watches— 
is undeniable testimony. 


In Actual Performance—at world famous observa- 
tories—Zenith Watches for years have established 
internationally recognized records. In 1926—in 
open competition—Zenith Watches established the 
record with a mark of 97.2 out of a possible 100. 


On May 24th, 1929, at Kew Teddington, 
England—Zenith Watches broke this record, 
again in open competition, with a mark of 


97.3. 


And perhaps more important is the record 
of “mean variation of daily rate.” In this 
test Zenith Watches set the lowest mark ever 
recorded at any observatory—5S hundredths 
of a second average daily variation. 


The success of any watch is directly relative to its 
Accuracy and Dependability. And Zenith Watches 
—beyond a shadow of a doubt—have proven by 
Performance Alone their right to the title “The 
World’s Most Accurate Timepiece.” 


64. West 48th St. 





ZENITH WATCH Co., INC. 





The World's Most Accurate Timepiece 


New York 
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Channeled 
Wedding Rings 


REY Newest addition to 
xi the “Contentment 
Line.” Rings that 
bespeak refinement 
and taste. This band 
has filled the demand 
for a fine diamond 
wedding ring, pro- 
duced for the choosy 
and priced for the 


Prat .Adaceier 

«* vs 
a 
34 v 


Replenish your stocks 
with these attractive 
rings set with 7, 10, 15 

















and 36 to 42 select fine om” 
well matched diamonds. thrifty. 
Available in platinum and 
18K white gold. 
fr 
er | my 
SOLD THROUGH WHOLESALERS ONLY 4 tne F 
RRISTOL; 
, HAND CARVED 





:. ANDCHASED 5 


BRISTOL SEAMLESS RING 


Main Office and Factory—123 Liberty Street — New \e York 


















New York Representative: Mid-West Representative: Traveling Representative: Pacific Coast Representative: 
A. H. Disbrow Herman R. Holzner Eastern States Alfred H. Bullion Co., Inc. 
9-11 Maiden Lane 31 N. State St. S. C. Steinmann 717 Market St. 

New York City Chicago, IIl. San Francisco, Calif. 
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Waltham’s New 3, 


Size Banjo Clock ! 


Sales are waiting for you in this new Waltham 
Banjo Clock, for it fills a gap in the present 
line. It is an “in-between” size—smaller than the 
full-size model—larger than the half-size model 
: : : It has a new special 8-day lever-escapement Die a clatnenil 
movement. It’s cases are of solid mahogany or solid 


walnut, 30" high, 7%" wide, and 3" deep. As 





in all Waltham Banjo Clocks, the panel glasses 

are hand painted, in a variety of subjects which you will find listed in your 
Waltham catalogue : : : This new model is a Waltham in every sense! It is built 
with the ay craftsmanship which has proved itself for more than seventy- 
five years in the Waltham watch. It is offered to you by the founders of the American 
Watch industry. It is beautiful. It is dependable. You may suggest it to your customers 
with thorough confidence . . . it will build good will for you as well as profits. 


It is priced to retail at $65. . WALTHAM WATCH COMPANY, WALTHAM, MASS. 


WALTHAM 


FOUNDER OF THE AMERICAN WATCH INDUSTRY 
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_ Featuring ; 
\ -HELLER-SYNTHETICS \ 


A CEYLON SAPPHIRE - ZIRCON } 
"4 ULTRALITE-~EMERADA 
‘ ROZIRCON-BLUE SPINEL 


] UE Achievement in Perfect 
: Hfarmony 
B) QUALITY- STYLE~ PRICE 
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Show Case 


ideas have been developed and 
are now shown in six complete 
and distinctive arrangements for 
the modern jeweler. 








You should see these varied 
styles of equipment before plac- 
ing your order. 


A salesman carrying display 
models of these layouts will be 
glad to call. 







We are also showing a beauti- 
ful line of new window displays. 
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| Crystal Jewelry— 
The outstanding, successful hit of the : 
jewelry trade. é 
Bracelets 
Brooches 
4 ; 
Pendants 
NecKlaces 
y eS SSS LLL L ALLEL LEAL haa kL PLILPLELLL: | 
jpenere UG Grey 
} Camp & Orchard Sts. _ 3 

NEWARK, N.cl. - ; 
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Galleries That Will Fit Your Designs 


055x020 


retains ni es He 
062x020 


ect cetinr tcc ats 
070x020 


559 
™< 


~ 


097x030 


25OS- oa ate ei ae, 


ae, ae, COC OK 





HETHER you make your designs to fit our 

galleries or want our galleries to fit your designs 
it’s an easy matter to select the galleries you need 
from our catalog. 


The sizes, in thousandths of an inch, of every gallery 
as well as its number are given so you know how 
much space to allow for its insertion. Many of our 
popular patterns are made in different sizes to insure 
proper fitting. 


We make galleries for construction of jewelry as well 
as for ornamenting. You can get stamped galleries 
in trim lines that add to the appearance of the 
jewelry and provide proper reinforcement as well 
as many different artistic patterns in lacework and 
flexible styles to add a needed touch of adornment. 
These are provided in staple patterns or if wanted 
in more novel effects. 

American Platinum Galleries are made in Platinum 
and the various colors and Karats of Gold. They are 
suppplied at most reasonable prices — quality con- 
sidered. 


LET US SEND YOU CATALOG 4A-20 


THE AMERICAN PLATINUM WORKS 


N. J. R. R. Ave. at Oliver St., Newark, N. J. 
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Through two cen 
turies marking the 
standard quality of 
4A fine watches 
/ f Jules Jurgensen has achieved an exclusiveness in these 
ft Baguette Watches appealing to the up-to-date and discern- 


ing woman. 


Platinum—Diamond Studded and Adjustable Cords— 


and a large assortment of designs. 


HENRY FREUND & BRO. 


Sole Agents for U. S. A. 
a 20 West 47th St. 


New York 
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MOUNTINGS 


Mountings of Distinetion 
Reflecting both Modern 
and Conservative Vogues 


BYARD F. BROGARN 


Manufacturer of the Arbutus Wedding Ring PHILADELPHIA 
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An attractive Concord model 18-Karat 

White and Yellow gold finish with 17- 

Tewel movement, Rectangular form case 
with leather cord. 





! vent 
A Concord model of Iridium Platinum 
Diamond set in Rectangular form case 





of the consumer mind in every 
watch purchase. 


In presenting Concord Watches, dealers 
may stress this point of quality with 


complete assurance, From movement 


to case—from timing to finish—from 
accuracy to appearance, Concord 


Watches present a very satisfying solu- 
tion to the problem. The inward pre- 
cision and accuracy are perfect comple- 


ments to the outward beauty and finish. 


The Concord assortments include Brace- 
let, Strap, Pocket, Desk and Traveling 
Watches—for men and women—as well 


as 8-Day Boudoir Clocks. 


CONCORD WATCH Co., INC. 








with 17-Jewel movement. 
10 West 47th Street 
New York 
Hil 
snemaneeemeaeae — seeder mentee rience amen 
aan oo 
ameniendl a —entenmmeemenetesiaiennaeaianiaeee 
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COLORFUL | 
COSTUME JEWELRY | 














Mounted in Sterling Silver or 14 K Gold— 
beautiful combinations of genuine Rose Quartz, 
Carnelian, Chalcedony, Lapis, Topaz, Crystal, 
Chrysoprase, etc. 

Earrings and bracelets to match. 


LEWY & CO. 


321 Fifth Ave. NEW YORK 
at 32nd St. 
Specialists in 
Costume Jewelry made of Precious Stones 
at Popular Prices 















LUGGAGE 


for the 


JEWELRY 
TRADE 





ger 


THE TWO STACK CASE 
Russet leather—6” deep inside 





— 


A Complete Line Always in Stock 


Our special order department is equipped to manufac- 
ture all kinds of Luggage in a minimum of time. 





Regulation Telescope Sample Cases in stock; 5 
inches to 15 inches deep inside. Drop front. Black 
Cowhide and Black Fibre in stock. 


CROUCH & FITZGERALD 


CORPORATION 
New York 











345 Fifth Ave., 
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No. W141 
Inspired by Paul Poiret 
Petite Armor Costume Bag of the new 
Paul Poiret pouch-shape, enameled in 
coral shades and white on gold. Silk- 
lined, with mirror. Gold finished frame 
5 inches wide. 


Price $21.00 
Subject to Keystone Discount 
Order Through Your Wholesaler 


Prepare to feature 
Paut Pomer 
Poucn-Suare 

Costume Baeés 


... Newest High-Sale Winners 


We Now Present to the trade through leading wholesalers 
everywhere a complete Fall and Winter assortment of our 
supremely successful style innovation . . . the Paul Poiret 
Pe os ae Pouch-Shape . . . a strictly modern type of Costume Bag 


ste ed oO the fi e ° > " 
of hare aaelie Whit ... in new patterns inspired by the personal sketches of 
ing & Davis Costume ¢ 


Bag. It is the hall-mark Paul Poiret 
c . 


of excellence and stands 
for more than 50 years 
of creative craftsman- 


ps Paris has «‘accepted”’ the pouch-shape. It’s the style! Always 
‘‘Hand in Hand with Fashion’’, our first interpretations of 
this mode were announced several weeks ago. Now a whole 
new series is ready ... in Armor, Beadlite, Petite Armor 
and Dresden Enameled Mesh . . . ready to stimulate your 


Autumn and holiday sales with many ingenious color 


: "MESH = 
WHITING ¢ DAVIS CO 


as 


schemes and alluring patterns. 


Wuarnttne « Davis Co. 


World’s Largest Manufacturers of Costume Bags 
Makers of Costume Jewelry for Everyone 
Plainville (Norfolk County), Mass. 
In Canada: Sherbrooke, Quebec 
New York: Chicago: F. E. Whiting 
366 Fifth Ave. 31 N. State St. 
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is in back of every Ketcham & 
McDougall product. Founded 
in 1832—when we supplied 
the trade of the day with 
thimbles—we have always kept 
abreast of the trends and 
styles. And we have 
always featured qual- 
ity, workmanship and 


value. 


The f our Moderne 





Automatic Eyeglass Holders 
illustrated herewith—are no 
exceptions to our century old 
standards. Each is a modern 
design, attractive, novel and 
practical. Perfectly finished in 
14K White Rolled Gold 
and guaranteed against 
defects—these Moderne 
Automatic Eyeglass 
Holders are salable, 


profitable merchandise. 


August 8, 1929 








{|| ALMOST A CENTURY OF EXPERIENCE il 


Write for Our Illustrated Price Lists. 


KETCHAM & McDOUGALL, INC. 
15 Maiden Lane New York 





Established 1832 


























KEYPACTI 





Keeps keys intact F. 
Prices Less Jewelers’ Circular 
Excellent gift for men or women Discount 
plainer ancmiuadeenies Nickel Silver ...$4.50 the doz. 
waite — and eas keys Cincntion ...... 640 * 6 
A PORE ee Gold Filled ..... 18.00 “« “ 
Can be attached to Waldemar chain Sot) Gold ...... 12.00 each 
The only practical metal key holder 
CROSS and BEGUELIN 
New York 


15 Maiden Lane 

















NEW REDUCED PRICE 


Remodeling Wedding Rings Into Modern Shape 
Without Destroying Inside Inscription 


Covering with a Shell of 18k White Gold 


and 


Carving with Our Blossom and Leaf Design 


$3.00 Net 
WENDELL & COMPANY 


CHICAGO: 618-626 W. Jackson Blvd. ESTABLISHED 1854 NEW YORK: 36 West 25th Street 





BEFORE 
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The BUYERS’ DIRECTORY Price $1.00 
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Keeping abreast 
with 
the times 


OVIES, radio, and other 

modern inventions re- 
sponsible for this high-speed 
civilization, make jewelry and 
accessories just as important on 
any Main Street in NEW 
MEXICO as on Fifth Avenue 
in New York City. 


It is only by maintaining close 
contact thru THE JEWELERS’ 
CIRCULAR that Jewelers away 
from fashion centers are able to 
keep properly posted on what’s 
going on in the industry at 
large, and by so doing, help 
themselves to get more jewelry 
sold right, and at a profit. 








PLATINUM %3 COLD 
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UNNECESSARY 


FOR YOU TO CARRY HEAVY 


FLATWARE STOCKS 


———~ 
Plated Flatware Is 
Our Specialty— 


And Our Stocks Are 
Unusually Complete 


Assuring You 
Prompt Service 


——_ 


J.W. JOHNSON 


ILVERWARE 
INCE 1869 


1W. 47th St. 





14 Maiden Lane 


oN 
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NEW YORK y 
+ 
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| NEWARK, NEW JERSEY 


Stands for Quality and Reliability 
in Jewelry of Highest Crade 











Necklace Clasps and Novelty Jewelry 


Rondelles. Barrel-clasps. 


MODERN NOVELTY CoO., INC. 
126 South St., Newark, N. J. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Koililmar & CO. 


18 Columbla Street 


The Eieder-Hickok Co. 
23 Prospect St. 
(Formerly Lebkneeher & Oo.) 
SILVPRSMITHS—Oreators of Original 
Designs in Sterling Silver Hollowware & Novelties 















M@ Co’ 
; SV SSS 
lakers of the populare 


w=» STERNSEY 


RINGS 
And Pendants to Match 


Chrough wholesalers only 
401-7 MULBERRY STREET 














BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 


Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 


CAMBO BROOCHES 
Bold through the jobbers only. 
81-88 Governor St., Newark, N. d. 








New Jersey Jewelry Mfg. Co., Inc. 


50 Columbia Street 


Manufacturers of Waldemars, fine gold and platinum 
chains, swivels and spring rings in geld and platinum. 
Variows kinds of Faney Links—Pilain or Enameled. 


Phone Mitchell 2569 


HENIY RUFEISEN-INC 


‘MANUFACTURERS OF 


BINcs oF #MQUALITIY 


126-128 South Street 
Ohicago Office, 81 N. State &t. 








RINGS —a speciatty with 


Louis Bleiberg 
336 Mulberry Street 


Sterling Fireless Sliver 
Reduces polishing to a minimum and obtains 
lasting brilliance. 

JOHN J. JACKSON 4 CO. 


All Sterling and Fine Slivers Relling fer the Trade 








What Is the 
Jabel Ring Mfg. Co. 


putting out now? That is the question 
the ring trade is asking. 401 Mulberry 8t. 


SEND FOR SAMPLES 


WASHABLE 
TAGS 22050 
TOOLLESS 
ALL COLORS 
ARCH CROWN MFG. CO. 
82 Warren St. Newark, N. J. 
Originators and Patentees 








WATCH CASES 


We Specialize In Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


Y% to 2 carat 18K Engagement Ring 
mountings ornamented with email! 
diamonds and sapphires 


MARTIN H. WIEDMANN 


28 Longworth Sx. Newark, N. J. 


If you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Ine. 


355 Mulberry Street 


Mauufscturers o¢ RINGS and PINS 


For Fraternal and Scholastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onyx Blue Onyx Rubies 
Sardonyx Green Onyx Ameothysts 


Also 
“" RINGS Sas 


for Jobbers 
BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Oatalog sent on request. 











ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2406 





THE GENERAL ALLOY CO., inc 


Correct White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 





Cc. B. W., INC. 


10, 14 and 18K Ringe—Jobbers Only 


391 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau &t. 





Geld and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-83 East Kinney St. Newark, N. J. 


the HELEN MFG.CO. 
475 WASHINGTON ST; s 
ING 


GS & MOUNT 


L. FRITZSCHE & CO., Inc 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 





Wofferling, Berry, Wallraff Co., Inc, 


Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 











M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1453 60 Columbia 8t. 








Jewelers’ Settings and Soiders 
Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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Finlay-Strauss’ New Main 
Store at Broadway and 
oP 






A REVELATION 
OF BEAUTY AND 
SCIENTIFIC 
PLANNING! 


















ROADWAY! That throbbing thoroughfare at the gateway 

to a continent! Show street of America! Street of seething 
business, mismated noises, turbulent dreams! Here... at one 
of its most important metropolitanic hubs, have we built the 
jewelry show store of America—a store second to none for sheer 
beauty of modernistic design, practicability, adaptability. Planned 
and designed from a hollow shell, this Finlay-Strauss new main 
store is a distinct “Michigan” triumph, our second for this well- 












known firm. 







Turn your premises over to us! We assume all responsibilities. 
One contract covers everything—store front, fixtures, building 
alterations, lighting, everything. No obligations involved 
in soliciting our plans and cooperation. Write today! 













A 
¥ Ec ‘ 
ae. 


MICHIGAN STORE FIXTURE CO..INC. 


Main Office and Factory “Building Better Stores - Mg esa se Bide 
: : 2540-1 Salmon Towe ’ 
a Throughout the Nation” 11 West 42nd St. 


Detroit, Mich. 









‘<4MERICA’S LARGEST BUILDERS OF JEWELRY STORES” 
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BROADWAY 







Two of the world's 


‘big Jewelry centers 
~both in New York 


NEW 


Remember that New York is 
the world’s market place. It also 





leads with its competitive markets, as it 
does with its Canyons of Skyscrapers, hotels— 
theatres and places of recreation. 


A buying trip 








| rwearmicas to New York can be made at the same time a vacation. 
oisTrRicr 
~ ond 
Artificial Pearls Novelties Refiners, Assayvers, 
Leys, Christie & Co 65 Nassau St. | Victor E. Lederer 123-125 West 33rd St. Smelters 
“Orienta” Pearls Ae ieee, for Store Openings, Anivs. etc. Baker & Co., Inc. So Ghat be. 
ax Singer 9 Maiden Lane Jewelers’ Settings and Solders 
Badges, Emblems, Medals Specials in Jewelry Jobs and Novelties 
Dieges & Clust 15 John 8t., Medals, Cups, rn 
Badges, Class Rings, Special Order Work Platinum Chains and Mesh Repairs for the Trade 
Corbett & Bertolone Inc. 74 w. 46th st. | King & Co. 40 John St. 


Clocks 


Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 


Crystal—Colored Glassware 


T. G. Hawkes & Co. $42 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


Chinaware 


Maddock & Miller, Inc. 39-43 w. 23rd St. 
“Royal Worcester China” 


Diamond Importers and 
Cutters 
Baumgold Bros., Inc. 
Diamond Cutters 
Birnbaum Pressel Co. Inc. 
Diamond Cutters 
Chas. P. Goldsmith & Co., 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 


Jewel-Gem Co., Inc. 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 


Shiman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


62 West 47th St. 


62 W. 47th 


Diamond Jewelry 


C. V. Dougherty Co., Inc. 7 w. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 


Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Staiger & Sons, Inc. 527 Fifth Ave. 
Finest Type of Platinum Diamond Jewelry 
Fountain Pens and Pencils 


Pen-O-Graphic Pen Co. 152 Ww. 42nd St. 
Mfrs. Combination Pens and Pencils 








Chains, Mesh, Plat. Cord, Watch Attachments 


Precious and Colored 
Stones 


R. A. Breidenbach 48 W. 48th St 
Diamonds, Precious and Imitation Stones 


Max Duraffourg, Ltd. 580 5th Ave 
Synthetic Calibre, Ring Stones, Importers 
Kittay & Blitz 22 West 48th St. 
Cameos and Ringstones of every description 
Alfred La Frantz & Co. 41 Forsyth St. 


Jobbing Colored Stones, Cutting, Encrusting 


94 Canal St., Cutters, 
we have it. 


Levere Co. 
Encrusters—If it’s a stone, 


Max Stern & Co. 17-23 John St. 
Importers of Ringstones of Every Color 
Supreme Stone Imp’t Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 


J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


Real Stone Costume 
Jewelry 
Arax Jiry. Mfg. Co., Inc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 
Asiatic Art Jewelry Co., Inc. 22 w. 48th. 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
R. J. Blumenthal 65 Nassau St., Im- 
porters Japanese Cultured Pearls—Crystals, etc. 
Boyajian’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 


Mortimer B. Kling “The House of Jade” 
Necklaces, Costume Jewelry. 65 Nassau St. 


Real Stone Giftware 
August Dingeldein & Son 551 Sth Ave. 
Real Stone Ash Trays, Special Order Work 





Repairers, Silversmiths, Jewelers 


Samuel Bernard 22 West 48th St. 
Repairers: Watches, Clocks; Timeology 


Rings, Ring Mountings 


Dattelbaum & Friedman 1 w. 47th 8t. 
Manufacturers of Gold Rings and Mountings 


Seed Pearl Jewelry 


Eastern Pearl Co. 64 W. 48th 8t. 
Mfrs. Seed Pearl Jewelry, Also Repairs 


Silverware 


Derby Silver Co.’s 10 Maiden Lane, World 
Renowned Hollow, Toiletware, Novelties, Pewter 


W atches—American 


Alpheus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


W atches—Imported 


Cortebert Watch Co. Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 


Lussac Watch Co. 12 John 8t. 
Importers of Swiss Watches of all prices 


A. Shapiro & Son 48 W. 48th 8t. 
Specializing in Men’s Platinum Watches 


I. Tannenbaum Co. 121-123 Canal 8t. 
Importers of Swiss Watches and Movements 


Watch Materials—Tools— 
Jewelry Findings 


Krieger & Dranoff, 10 W. 47th St. 
Genuine American & Swiss Watch Materials. 
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A Wide Choice of Unmatched Quality 

















is offered in our 
Diamond Jewelry 


Greater than ever before is the variety 
of our diamond pieces for the Fall and 
Pre-Holiday Trade. Never has the de- 
sign been more beautiful, more expres- 
sive of quality. The embodied crafts- 
manship shows a rare choice of stones, 
in settings that display them to the 
greatest advantage. They make an in- 
stant appeal to the customer’s apprecia- 


tion of their rightness. 


And behind their quality and salability 
is the service of a house which for 61 
years has been Manufacturing, Mer- 
chandising and Cooperating with the 
trade. 


VvVV 


GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 


136 West 52nd Street, New York City 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 


DIAMONDS WATCHES 


JEWELRY 
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Venting NLHOUETTE 


THE NEW, MODERN 1847 ROGERS BROS. PATTERN 



















| | - 























ANNOUNCED BY ADVERTISING CAMPAIGN WRITTEN IN FEMININE ESPERANTO 


Some years ago a society was formed to formulate a universal The pattern possesses the basic, clean-cut stream lines that 


. women demand in all their clothes and accessories. It follows 


language. They did . . . and called it “Esperanto.’ 

: their ideas ...so sales are bound to follow. It talks their lan- 
But for endless years before that, since women have been women, hs ere “ 
Re: 4 i Se guage ... in itself and in its advertising story. They'll understand 
the feminine world has possessed its own unofficial Esperanto... ‘ , . 
‘ 3 . and buy! 
a universal language all women understand...the language of style! 


= : SE: ‘ We think it’s the biggest news in silverware today and hope that 
So we tell the story of SILHOUETTE in woman’s own language and ‘ ; 7 : : 
; . me you cash in on it by being ready with your stock. 
dip our pens in the colors of style. Our brushes on the Paris : , 





palette. Talk style . . . and use the symbols of style, dear and clear Weare going to give you further particulars regarding this new pat- 
to all women, to illustrate the story. tern a little later. ..Salesrooms: New York, Chicago, San Francisco. 





1847 ROGERS BROS: 


INTERNATIONAL SILVER CO 
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Established 
1869 






THE JEWELERS’ WEEKLY 
Index to Contents, Page 75 


Vol. 99 


Silver Plays Important 
Part in Many [ndustries 


By Sinclair Weeks* 


(Being one of a series of articles by officers of the First National Bank of 
Boston, prepared for the Boston Transcript) 


SK the man in the street about silver and, be- 
oA4 sona the fact that he recognizes its use in coin- 

age and in its manufactured state as an article 
useful for conveying food from the plate to the mouth, 
his interest and his knowledge carry him no further. 
The fact remains, however, that the subject, when 
studied, presents innumerable points of historic and 
practical interest, and while it is obviously impossible 
to do it justice in this short space, an attempt will be 
made to enlarge on some facts which are worth more 
general circulation. 

The first known mention of silver dates from about 
2500 B. C. It runs through the records of ancient Egypt, 
Chaldea and Assyria; through accounts of ancient 
Greece, Phoenicia, Rome and Byzantium. In Biblical 
times gold, silver and copper were in constant use— 
logically enough the first metals used because they oc- 
cur in native or pure state. They were well known ages 
before iron was employed. Herodotus tells us, “So far 
as we know, the Lydians 
were the first to make 


™ JEWELERS? CIRCULAR 


with which are consolidated 


AMERICAN HOROLOGICAL JOURNAL 


THURSDAY, AUGUST 8, 1929 








SUBSCRIPTION 
$4.00 PER YEAR 


THE JEWELERS’ REVIEW 


Index to Ads, Page 10] 


No. 2 








mous and there came 
a definite demand for 
skilled workers in the 
precious metals. In 
consequence, Italy de- 
veloped many extreme- 
ly gifted goldsmiths 
and silversmiths, first 
among them the illus- 
trious Benvenuto Cellini. The over-elaborate styles then 
originated in silver design continued in favor for many 
years, yielding to change only in the time of the broth- 
ers Adam in England, under the influence of the more 
sober Greek art forms. 





Photo by Boris, Boston 
Sinclair Weeks 


American Mines Supplied Europe 


, the eighteenth century the products of American 
mines had thrown large quantities of silver into 
Europe, so it was in the power of the rich to indulge 
themselves in any luxuries 
of this sort which the 





coins of gold and silver,” 
and the earliest extant 
Lydian coins date from 
700 B. C. The develop- 
ment of coinage, however, 
and its use as the common 
medium of trade was, un- 
til comparatively recent 
times, a slow and greatly 
retarded process. 

In the Middle Ages 
when there were few con- 
venient facilities for bank- 
ing, savings were turned 
into gold and silver. By 
the sixteenth century 








fashion of the day re- 
quired. Before the reign 
of Queen Anne, silver tea- 
spoons were rare in En- 
gland and it was only 
about 1760 that they be- 
gan to supersede those of 
wood, horn and pewter. 
In America wooden and 
pewter spoons were in 
common use even after the 
Revolution. In old En- 
gland, when one was in- 
vited to dinner, he carried 
his knife and spoon with 
him. Although a type of 
fork had been known in 








hoards of plate were enor- 





*President of the Reed & Bar- 
ton Corporation, Taunton, Mass 


Some early American specimens of church silver from the 
First Church in Salem, Mass. 


the Byzantine Empire, as 
far back as the ninth cen- 



















Courtesy American Art Galleries 
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Three early American silver tankerds which were on exhibition at the galleries of the American Art Association, New 
York, for some time 


tury, folks did not come into general use in Europe un- 
til long after the establishment of the knife and spoon. 
In England the fork was long regarded as a feminine 
utensil far beneath the dignity of stalwart manhood, 
while throughout Europe its use called forth violent 
outbursts from the clergy who decried this man-made 
substitute for the ten fingers supplied by a divine Provi- 
dence. Near the end of the reign of George III, however, 
steel and iron forks were replaced by silver forks and 
they were established as essential requisites of the table. 


S O much for history—now let us take a look at some 
later developments and conditions. Since 1860 the 
world production of fine silver has arisen from 29 mil- 
lion ounces to 248 millions in 1928, with a maximum 
of 254 millions in 1926. From a price of 134.5 cents per 
ounce in 1861, the trend has been downward to 58 cents 
in 1928, the first figure being high for the period and 
the second substantially low since troubles in Mexico 
in 1914 started a general advance culminating at 111 
cents per ounce in 1919 right after the Great War. A 
great deal of silver is produced as a by-product and to 
a considerable extent without regard to price, and due 
to this fact the economic law of supply and demand 
operates in a rather one-sided way in respect to silver. 
Unless the demand happens to fluctuate correspondingly 
with the supply, price changes are apt to be more marked 
than if the price exerted the usual influence on output. 


India and China Controlling Factors 


¢ HE United States, Canada and Mexico produce 

about three-fourths of the world’s output and for 
many decades India and China have absorbed about two- 
thirds of this production so that production figures be- 
ing equal, the demand in these two countries is substan- 
tially the controlling factor in the price situation. It 
must be understood that silver is more of a medium of 
exchange than a commodity and in India and China this 
is particularly true. In India silver really represents 
the wealth of the masses. It is dealt in freely on the 
streets of the principal cities, in bars of various sizes 


and in pieces of varying weight. Hundreds of millions 
of ounces are undoubtedly hoarded by the natives and 
vast quantities are used as ornaments by the women. As 
a matter of fact, the family wealth is usually repre- 
sented by the silver ornaments worn by the wives. 

In China banks carry large stocks as a note reserve 
and silver is used freely as a medium of exchange by 
merchants and natives and is hoarded to some extent, 
although not nearly so generally as in India. 

I have pointed out above that the records of silver 
coinage carry us back to about 700 B. C. In New En- 
gland silver money began to be coined about 300 years 
ago and has continued since under varying conditions. 


Uses in Arts and Manufactures 


UTSIDE of the consumption of silver by India and 

China and its use in coinage, statistics indicate that 
arts and manufactures in the United States and Canada 
consumed last year about 34,000,000 ounces. Of this 
total the most important factor is sterling silver fol- 
lowed in order by: (1) the chemical industry, (2) silver 
plated ware and (3) jewelry and miscellaneous indus- 
tries. The bulk of the consumption in the chemical divi- 
sion is for motion picture films, photo-paper and photo 
engraving as well as for backing mirrors, making medi- 
cines and plating solutions. In this group, motion 
picture film takes the lead and the importance of the 
metal to the industry is proved by the statement that 
there is no satisfactory substitute known for silver in 
this and general photographic work. 

In the classification of jewelry and miscellaneous in- 
dustries, we include such items as sterling jewelry nov- 
elties, dental alloys, plating other than silverware as, 
for instance, casket hardware, band instruments, etc., 
and, finally, silver solder. The latter has, for many 
years, been used in the sterling silver, silver plated ware 
and jewelry industries, but late developments have 
brought it into general use for soldering copper, brass, 
nickel, steel and other metals. It melts at more satis- 
factory temperatures than other hard solders; has a 
higher electrical conductivity, making it better suited for 
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electrical work; produces joints both strong and ductile, 
and, generally speaking, marks a distinct advance in its 
field. 


Silver Plated Ware Field 

¢ HE silver plated ware field, ranking next to the 

chemical industry in the consumption of silver, of- 
fers a most interesting field for study. Silver plate di- 
vides itself into two groups—one for ordinary home use 
and the other for the hotel trade. Wares for hotel use 
must be much stronger and capable of withstanding hard- 
er use than those for general commercial purposes. In 
the hotel field the silver is plated on a base metal known 
as nickel silver—a strong, tough composition of copper, 
zine and about 18 per cent nickel. Equipments for new 
hotels involve an expenditure of from $50,000 to $150,- 
000 and, due to wear and tear, loss and theft, replace- 
ments, particularly in flatware items, form a substan- 
tial annual charge to the operations of any hotel. 


The Sterling Industry 

IT N a brief review of the sterling silver industry which, 
as stated above, consumes by far the greater portion 

of the silver going to the arts and manufactures, it is 
interesting to note that the word sterling as applied to 
silver also relates to fixed law evolved from ancient cus- 
tom. The. word comes from a group of merchants from 
the cities around the Baltic Sea, known as Easterlings. 
The silver which they brought into England was al- 
ways of a fixed quality and was never allowed to de- 
teriorate. Everyone knew what a pound of Easterling 
silver was worth. So sterling became a standard of 


fineness which today, as a matter of law, indicates that 
the silver is 925-1000 fine. 





Examples of the craftsmanship of Hull and Sanderson, Dummer, and John Burt, who were prominent among the very early 
American silversmith of New England . 
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Despite the practicability and the more or less general 
use throughout the country of plated silverware, there 
always has been an innate desire on the part of most 
people sooner or later to own and use sterling silver. 
The adaptable character of the metal and the fine finish 
to which it lends itself under a craftsman’s hands, en- 
able it to be worked to advantage in many ways. : 
There is hardly an industry today where craftsman- 
ship on the part of the individual plays a more impor- 
tant part in the final result than in the manufacture 
of silverware. Silversmiths must serve many years be- 
fore they may qualify as master craftsmen. Designers 
and die cutters need long and careful training, and upon 
the skill and artistry of all three depends the quality 
of the finished product. That they have not failed may be 
evidenced by an examination of the silver stocks of 
thousands of jewelers throughout this country. 


New England Leader in Industry 


¢ HE manufacture of silver from its very nature can 

never rank in volume nor in importance, in the 
commonly accepted meaning of the word, with many 
other industries. The products of the industry, how- 
ever, are not only necessary, but are useful and orna- 
mental as well. In stating that New England takes the 
lead in this field of endeavor, I quote from a recent bulle- 
tin of the United States Department of Commerce, which 
says: “Manufacturing is the keystone of New England’s 
commercial structure. The prosperity of the region 
hinges on the activity of its factories and mills. It 
produces highly individualized products instead of those 
of great mass production. The worker adds most to the 
value of the finished product.” Nowhere is this more 
clearly illustrated than in the silver industry. 
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Gems Versus Glass 


HEN is a gem not a gem? Answer: When it 
W is a piece of glass. Silly as this may seem as 
a basic statement, a clear knowledge of this 
would save the public (and even some of the jeweler- 
ers) many thousands of dollars and unnecessary effort 
that is wasted in exploiting and developing the sale 
of what are believed to be precious stones but which 
turn out to be no more than glass of cheap mineral- 
ogical crystals that have no gem value whatsoever. 
For many years a man in Pennsylvania sought to ob- 
tain the interest of jewelers in what he believed to be 
diamonds, rubies, sapphires and emeralds, all found 
on the one farm, which were nothing more than 
quartz crystal and colored pebbles. A woman in San 
Francisco for years excited the interest of the public 
and sometimes newspapers with a collection of “mil- 
lions of dollars’ worth of gems” found by her hus- 
band which, on being submitted to experts here were 
found to be nothing more than worthless sea pebbles. 
A so-called meteoric crystal, a few years ago which 
caused considerable excitement even in the jewelry 
trade and was exhibited in Chicago as an “unknown 
gem,” turned out on examination by THE JEWELERS’ 
CIRCULAR to be nothing but a large piece of glass 
which had been spoiled in the making and .thrown 
aside. Recently in two places in the Far West, dis- 
coveries of valuable gems have been announced that 
excited the attention of the public, but specimens 
submitted to this journal proved to be nothing more 
than colored glass. 
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Hardly a week goes over our heads that we do not 
hear either through our own correspondents or 
through the reports of the press associations, of some 
so-called “gem discovery which may bring a fortune 


to its discoverer” or those who exploited it. But in- 
vestigation of these reports, for over 30 years, has 
resulted in the verification of very, very few genuine 
gem discoveries, and of the real gem discoveries we 
do not recall one that has proved a paying proposi- 
tion. In most instances, the so-called “gem” has 
been nothing more than glass, but those connected 
with the discovery have been able to interest the pub- 
lic and obtain money to put into the development be- 
fore the identity of the material has been fully demon- 
strated. 

True, gems are continually being discovered in the 
United States, but in most instances, the material is 
of poor quality or of little or no value from a jewel- 
er’s standpoint, though an occasional fine specimen 
is discovered, cut and used as a basis for newspaper 
publicity. But it should be remembered that even 
though the gem may be genuine, of good quality and 
of the kind used in jewelery today, the discovery is of 
little use unless the mineral is found in sufficient 
quantities to pay for mining, distribution, cutting and 
marketing. However, the proportion of real gems 
found to the amount of glass or worthless crystals 
on these discoveries is so small as to cause all such 
reports to be looked upon with skepticism by those 
who have followed such reports in the past. This 
skepticism handicaps the man who has found an 
authentic gem deposit while it tends to protect the 
public from exploitation. 





Diamond Imports During June 


HE preliminary totals of the importations of 
‘T" diamonds during the month of June, which have 

just been compiled for THE JEWELERS’ CIRCU- 
LAR, indicate that over $4,500,000 worth of gems 
passed through the Custom House during this month, 
and of this amount the rough, or uncut stones, totaled 
$868,213, and the cut stones, unset, are valued at 
$3,653,896. 

Of the rough imported approximately one-half 
($437,302) came direct from the United Kingdom, 
and probably was purchased direct from the Syndi- 
cate. About $300,000 came from the cutting centers 
of Belgium, and about $100,000 came directly from 
the fields of the Union of South Africa. Importa- 
tions from the Brazilian fields during the month 
amounted to only $4.322 and no importations are 
credited from British Guiana, or any other sections 
producing diamonds. 

On the cut stones imported, the bulk in volume, of 
course, came through the Port of New York, but some 
large shipments also came to some of the inland 
cities, the largest single shipment of this kind being 
one for $156,057 sent to a Chicago firm. One feature 
of the shipments of cut stone importations which is 
being watched with interest relate to those coming 
directly from South Africa, owing to the fact that a 
cutting industry has been established down there. 
During June the amount of cut diamonds received 
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here directly from the South African Union amounted 
to $112,682. 

As previously mentioned in these columns, the fig- 
ures compiled for this journal each month are not 
only obtained in advance of the regular statistics is- 
sued by the Government, but also go into detail, giv- 
ing the value of the shipments, the number of carats, 
the country from which they are shipped, and the 
ports of the country through which they are entered. 
An analysis of these, even in a month of normal im- 
portations such as June, often shows interesting fea- 
tures. These statistics are on file at the office of THE 
JEWELERS’ CIRCULAR, and are available at any time to 
any committee or trade organization that requires 
such detailed information. 





Credit Sales at Cash Prices 


ISTINCT criticism has been expressed by lead- 
D ing members of the trade on the advertising of 
some firms to the effect that they are selling on 

credit without any increase in price; whereas, the 
critics claim that the cost of doing a credit business is 
so much greater than doing a cash business that the 
credit jeweler has to materially increase the price of 
most of the lines that he carries to make up the dif- 
ference. It is true that certain articles on which 
there is a high mark-up, 


THE JEWELERS’ 








CIRCULAR 31 


has not to contend with, making a greater mark-up 
necessary. Now, there is no objection whatsoever to 
the credit jeweler putting on this high mark-up, and, 
in fact, no objection to his having a considerable lati- 
tude in prices; there is also no objection to the credit 
jeweler advertising the article with an established 
price at a list cash price where the mark-up permits 
him todo so. But this should not be used to convey the 
idea that all his merchandise is sold on a regular 
cash price basis. The honest and intelligent credit 
jeweler admits this is not true and many of them give 
a discount for cash. They find no handicap with their 
customers in the fact that they admit the credit cus- 
tomer pays more than the cash customer. The credit 
customer is willing to pay more so why try and “pull 
the wool over his eyes.” 

Permanent success in the jewelry business, whether 
in the cash or credit realm, can be based only on the 
confidence which the customer has in the reputation 
of the firms with which he deals. Advertising of this 
kind tends to discredit the house using it and in the 
end will lose far more sales than it might possibly 
gain. 

The subject is one which we feel should interest 
all jewelers in the credit field and the columns of THE 
JEWELERS’ CIRCULAR are open to those who wish to 
express any opinion upon it. 








many of these credit 


What Causes Failures 


jewelers sell at the same 
list price that the article 
is offered for cash, and 
these lines with their es- 
tablished prices are ad- 
vertised specifically as 
proof of the statements 
that the credit customer 
gets the same prices as if 
he paid cash. But that all 
goods are sold at a proper 
cash price irrespective of 
mark-up, no man, even the 
intelligent customer, can 
believe, and we feel that 
those who are broadcast- 
ing the claim that it costs 
no more to buy from them 
on credit than from an- 
other on cash, are not only 
misrepresenting but their 
advertisements are cast- 
ing a reflection on the in- 
tegrity and reliability of 
installment dealers in gen- 
eral. 

Whether or not it costs 
20 per cent more to oper- 
ate an installment store 
than a cash store (as some 
claim), it does cost more. 
Risks are greater and ele- 
ments enter into the busi- 
ness that the cash jeweler 





KIND WORDS FROM READERS 


“Tt Is the Best of All Trade Papers.” 


MOULTON’S JEWELRY CO., 
399 Main St., Worcester, Mass. 


# * * 


“I take great pleasure in commending THE 
JEWELERS’ CIRCULAR in general because it is 
really worth while and instructive to read your 
publication, for you bring us the latest news 
and the articles of greatest interest to everyone 
in your line. I recall your CrcuLar from the 
time I first came to New York, 26 years ago, for 
there was little news then but that you had: 
but day by day you have grown better and 
better as the years go on. 

“NORBERT SALTER. 
48 West 48th St., New York.” 


* * * 


The above are but two of a number of kindly 
comments received from readers in last week’s 
mail, and indicate that the policy of THE 
JEWELERS’ CIRCULAR as to news and technical 
articles meets with the approval of its repre- 
sentative subscribers and causes the journal to 
be of real value to them in their business. 

We are always glad to hear from readers with 
any comments or criticisms they may make, for 
legitimate criticism shows us where we can im- 
prove the paper, and congratulatory commenda- 
tion spurs us to make the journal better and 
better as time goes on.—Editor of THE JEWELERS’ 
CIRCULAR. 



































S the chain store sound- 
ing the death knell of 
the independent retailer? 
Not at all, according to 
Dr. Klein, Assistant Sec- 
retary of Commerce who, 
in an address Tuesday 
(Aug. 6), before the Chi- 
cago Chamber of Com- 
merce, showed that it is 
not competition that is re- 
sponsible for the failures 
of the independents, but 
factors over which they 
should have more or less 
control. Said Dr. Klein: 
“A recent survey by a 
nationally known commer- 
cial credit-rating firm 
shows that competition 
accounted for only 3.6 per 
cent of business failures 
in 1928. But nearly 
one-third of the total— 
31.4 per cent, to be exact 
—are charged up under 
the heading of ‘Incompe- 
tence.’ It is true that this 
tabulation covers all 
phases of business and 
possibly the retailer is 
somewhat out of line from 
(Continued on page 43) 











Here is the im- 
pressive interior 
of the store of 
Albert S. Sam- 
uels, San Francis- 
co, Cal. Note the 
atmosphere of 
dignity 
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The card at the 
bottom goes to 
those wearing 
“Lucky” wedding 
rings, and entitles 
holders to certain 
privileges 














“Reach for a Lucky—kKeep Your Sweet” 


So Sings Successful San Francisco Jeweler 


By Harry R. Terhune 


tage of the present warfare between the sugar and 
the tobacco interests, to center the public’s attention 
on his store. 

Well may Albert S. Samuels do this, as for the past 
twenty years he has been advertising his “Lucky” wed- 
ding rings up and down the 
Bay district with considerable 
success. All this time the word 
“Lucky” has been associated 
with the name of Samuels. So, 
good showman that he is, he at 
once seized upon the cigarette 
slogan and paraphrased it for 
the good of his house. 

The name “Lucky” was 
thought out by Mr. Samuels 
about a year after he started 
in business. It sounded so good 
to him that he had it copyrighted at once, so holds 
the exclusive right to this word “as far as any articles 
made of precious metals are concerned.” The name 
covers all the various wedding ring designs used indis- 
criminately. The name, however, which has been con- 
sistently used, together with the type of ring sold, has 
been instrumental in getting from 30 per cent to 40 
per cent of all the brides in the entire county of San 
Francisco to wear this named ring. 


tare a San Francisco jeweler, as he takes advan- 


methods are used. 


tract much attention. 


Cashing In on an Idea 
ERE is an article describing the business 


of San Francisco, Cal. 
uels’ “Lucky Wedding Ring” was at first con- 
fined to covering the surrounding countryside 
and the city billboards with eye-stopping signs. 
This had its desired effect. 
One of Samuels’ live ads is 
illustrated. Samuels’ window displays, too, at- 





69D ACK of the selection of the name, is the known fact 
that anything pertaining to wedding superstition, 
talismen or whatever they may be called, is always reli- 
giously carried out by the prospective bride, whether 
she admits believing in it or not. Why else would she, 
be she rich or poor, always wear “Something old, some- 
thing new, something borrowed 
and something blue.” 
“Lucky” was a name that fell 
on fertile soil, for a bride will 


stimulating methods of Albert S. Samuels do anything that might in- 
The publicity of Sam- crease any possibility of good 
luck. 
Writing on this subject, Mr. 
Now many other Samuels said, “The ‘Lucky’ 





wedding ring is a symbol—a 
symbol I hope, of industry, tem- 
perance, kindness, generosity, 
determination and right living. 
It is not magic nor charm, nor anything supernatural. 
Lucky Wedding Rings are not responsible for great 
wealth, nor for marvelous cures of sickness, nor for 
any strange thing that is not within the reach of every 
good woman or any good man.” 

Publicity at first, was confined to smearing the sur- 
rounding countryside and city billboards with eye- 
stopping signs. While this was crude, as viewed in the 
light of present day methods, it had the desired effect. 
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Adjoining is a 
good view of Al- 
bert S. Samuels’ 
show windows as 
they appear at 
night when illu- 
minated 
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The card at the 
bottom is filled 
out by the sales- 
man when a ring 
is sold. It then 
stands as part of 
the store’s records 








Even now, the keynote of all publicity regarding these 
rings, fairly oozes with sentiment. 

It is surprising the number of people that do attach 
a vast amount of credence or value to a lucky wed- 
ding ring. That’s one thing that has run back for ages 
in human consciousness. “It is, 
therefore, so deeply ingrained that 
it will remain for years to come,” 


as ; with a “hank” Wedding Ring Spee 


APPLICATION FOR MEMBERSHIP 








#50 3 <ajemngihtcligieinn moodle 





wrote a book entitled “All’s Love, Yet All’s Law.” It 
had one chapter that appealed so strongly to Mr. 
Samuels, that a reprint was made of it for store dis- 
tribution. The author’s foreword is worth repeating. 
“Is there such a thing as a lucky wedding ring? If by 
‘luck’ you mean that a person can 
enter a jewelry store and by pur- 
chasing a certain kind of ring, guar- 


argues Mr. Samuels. And so he TO THE “LUCKY WEDDING RING antee fifty years of happy married 
proceeds to map out fresh ideas to FAMILY life, I answer, ‘No!’ But if you mean 
hold the public’s interest. Name (Mr. and Mrs.)..........+++ by a lucky wedding ring, a ring men- 


Address 
Date 


When the wedding ring is selected, 
a consecutively numbered slip is 


made out by the salesman. This has Wife's Full 


Je ne 
(Your Wedding Anniversary) 
Name.. 


tally surcharged with great thoughts, 
as a magnet surcharges a piece of 
steel, I answer, ‘Yes!’ . . That is 


Birthday.... 


the name, address, date of wedding, Husband’s Full Name... . Birthday. . what we mean by a ‘lucky wedding 

when purchased and the birthday a CHILDREN ring’.” 

dates of both the bride and groom. ne IEE Me Birthday.... Age 

(See Card A.) Name..... Birthday.... Age... GPDY far the most spectacular event 
A few weeks after the ceremony Name.......... Sey «+++ AGO». is the annual theater party of 

a “Membership Card” is mailed to eid Ste see ona rote the “Family.” This is usually held 

the bridal couple. This is an iden- Girls i Secale in the fall. A theater is bought for 

tification card, so to speak, and eee eee Birthday.... Age the night. Everybody who wore 

shows membership in the great and ssa ste eeeeees ee - “Lucky” weddings rings when they 

growing “Lucky” wedding ring re ri AY ~ es liga ran were married are invited to attend. 

family. Name....... Birthday aa, Capacity houses always rule. Boxes 
Now all the trouble of getting _ Mail to are reserved for those married fif- 

f 7 ALBERT S. SAMUELS COMPANY, 7 
names, addresses, dates of birth, 879 Market Street, teen and twenty years. The one box 
etc., filing them correctly, is not aan Prameuce labeled “For those Unhappily Mar- 


wasted by any means. When anni- 

versary and birthday rolls around, a 

nice congratulatory card is sent to the interested parties. 
These events are not commercialized in any way, as 
there is no advertising on the card. The cards are just 
the kind that one good friend would send to another, 
even if a store card is enclosed, the hand written “con- 
gratulations” on the face of it, leaves a pleasant taste. 
A while ago a clergyman named Dr. James L. Gordon, 


ried” is always, of course, empty. 

The advertising copy inviting people 

to the show reads, “All you have to do is to show your 

wedding ring and the ‘Lucky’ stamp inside. We promise 
you a good show and lots of fun.” 

A short while ago, the radio was used to announce 


that all wearers of “Lucky” wedding rings would re- 
ceive a present if they would send their names to the 
(Continued on page 34) 
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“Reach for a Lucky—kKeep Your Sweet” 


(Continued from page 33) 


Naturally, the object was to get a good check 


store. 
on all names, particularly those who might have drifted 
With each gift mailed, a questionnaire was sent 
which gave the store further details on how the family 


was progressing. 


away. 


Literally, thousands of questionnaires were returned 
to the store. Many in- 
teresting and amusing 
replies were received. JF 
First of all, they re- } 
vealed that people 
really do attach im- 
portance to this 
“Lucky” stuff. Those 
letters were human 
documents from human 
people, therefore ran 
the full range of hu- 
man emotions from 
pathos to humor. 

Just part of one letter 
will be quoted to show 


poner eee ALBERT S. SAMUELS CO. eee 
MA 





Reach for a "Lacky” 


and Keep your sweet! 


cut-outs are made from actual photographs, so are very 
accurate in manner of costuming and actual marriage 
rites. Cards in front of each panel tells a short con- 
tinued story. The captions are interesting enough to 
cause people to wish to walk from panel to panel so 
that they may see the entire series. These countries 
are featured: America, 
Brazil, Spain, China, 
. Switzerland, Russia, 
& Japan. Holland and Af- 
| rica. The wording on 
s the cards is as follows: 


The Wedding Cere- 


mony of America 


See the other wedding cere- 
monies in the other panels. 
(A red arrow points to the 
next panel.) 


Around the World 











the general thought: 
“My rin g has been AA srwovon we are strictly neutral inthe contro HIS story has only 
very lucky to me. We ee eee Seley, wane, : dealt with one 
are still very happily Da te dar q phase of the store’s 
married. We wish you } business. Samuels’, let 
long success and hope g it be known, is one of 
my little family of two et mesial Cae } the large jewelry 
boys and one girl will diced iO km oe gud houses on the Pacific 
also wear your ‘Lucky’ Ata ae gen Boge Coast. 

ee Wedding rings, as 


rings in their time.” 
The wife who wrote un- 
der Children, “Not yet, 





A MoneysBack Guarantee! 
You pay no premium for fine quality st Samuels". We guarantee, 
our prices to be as low or. lower, consistent with this quality than” 
elsewhere—or your money beck 


has been stated, have 
long been a feature of 





but—” and the other ; eo this store. To Albert 
who mentioned “One . sabres nem~-s designs = S. Samuels goes the 
boy, and we hope for ‘Lucky” wedding rings credit of being the first 


a girl,” would not have 
been so frank, if they 
did not have a most 
friendly feeling toward 
this store. 


WHILE back, a 
contest was held 
in the newspapers for 


oO 


the purpose of deter- 
mining who had the 
luckiest wedding ring 


of all. 

The good feeling that 
these stunt kinds of 
publicity arouse can- 
not but help to put the 
public in a_ receptive 
mood for all kinds of 
advertising that the 
house may put out. Be- 
sides these spectacular methods, the “Lucky” story is 
being put across by good solid newspaper copy and by 
strong windows. The window illustrated is particularly 
interesting. It shows the marriage customs of various 
countries. A series of nine shadow box panels are used. 
Each one of which has a colored picture as a background 
showing the mode of ceremony of some country. These 





a= i, Aes 
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Bik 
ilt 
aae 
get.s:t 
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eccount oF extende vm, 
there ie ne woterest charge or 
pr wenties 
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to think of putting a 
diamond in a wedding 
ring, just as he was the 
first to devise the carv- 
ing and overlaying of 
old marriage rings. So 
a distinct service to the 
trade was conferred by 
his genius in making 


wedding rings more 
beautiful. Along this 
line, it is interesting 


to note, that the aver- 
age retail sales price of 
a “Lucky” wedding ring 
in 1918 was $10.26, 
while in 1929 the aver- 
age price has advanced 
to $33.60. 

The advertising of 
Albert Samuels has been 
noted on many occasions in the Retail Advertising De- 
partment of THE JEWELERS’ CIRCULAR. This advertising 
has always been outstanding. “Nothing you can wear 
adds more to your appearance than good jewelry,” began 
one announcement. “Tastefully selected, properly worn, 
it will do for your dress what eyes do for your face— 
make it live with points of fire and color.” 


SI SY GASP ABS LSE B.- 
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Dame “Fashion “ews New “fall Jewels 
Along “Fifth Avenue 


By Isabelle 


to be reported and fresh and fascinating they are. 
Here is a new idea in a watch on accord. The cord 
itself is a gray tone to repeat the tint of the platinum 


ee 


Tio first of the new Fall jewels are now ready 

















The first of the new fall 

watches, brooches, 

necklaces with double 

pendants and hat orna- 

ments meet with approval 
of Dame Fashion 


wrist 


AAAAA 


(~j 


oe 


ICG 


mounting. The watch is exceedingly narrow with an all- 
gray face and six baguette-cut sapphires mounted on 
either end of the watch case. These baguettes again make 
the mountings on the gray cord and the whole jewel meas- 
ures in width only three-eighths of an inch across. Simu- 
lating this cord another wrist-watch uses a double row of 
tiny seed pearls mounted in platinum millegrain wire, run 
through a diamond mounted slot on either side of the 
watch case and run in a loop through either end of the 
watch case precisely as a cord would do. Black enamel 
outlines the diamonds and the gray face of this tiny 
watch and cabochon emeralds are mounted in clusters for 
corner decorations. 


HREE quite different designs in new diamond- 

mounted platinum brooches are shown in the illus- 
tration. The first has a bar of gems running through 
the center of a hollow oblong form, the second has a 
central motif in baguette diamonds and the third is 
finished on either end with slotted loops of diamonds and 
pearls. Each of the designs shown is typical of the new 
Fall output in handsome brooches. The first has the open 
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M. Archer 


space as it is to be used in many Autumn jewels, follow- 
ing a modernistic pattern, but moderated to meet a con- 
servative clientele. A block design with a line of calibre- 
set sapphires and a border of pearls is used in the con- 
struction of the second design. The third brooch is one of 
the convertible order with its solid center, its hinged 
links on either side and the open loops for attaching it 
to a triple row of pearls for a necklace, a band of platinum 
wire-work for a narrow evening band, or a bangle of 
diamonds to make a handsome bracelet. 


FRESH design for an evening necklace shows large 

baguette-cut diamonds, alternating motifs in round- 
cut diamonds and pearls and a new double pendant. The 
second pendant on this necklace has a hidden watch face 
and the whole lower section may be detached from the 
necklace, leaving a smaller jewel for daytime wear. This 
blending of two pendants to the one necklace string makes 
it possible to have an exceedingly handsome jewel or a sim- 
pler piece at will. A large pear-shaped emerald, topped 





ral ie a . 


| Siacaa J ieee Pee | 


These fresh and fascinat- 

ing jewels are particularly 

smart and the illustrations 

and descriptions are in- 

dicative of the fall style 
trend 


AAAAA 


with a cap of baguette liamonds and hung from a band 

of baguette diamonds and pearls, makes one of these 

double detachable pendants on a necklace of pearls with 
(Continued on page 43) 
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Forms Nos. 2 and 3—There is a direct tie-up between these and form No. 1 


Stock Control and Profits 


Plans Adopted by a Chicago Jeweler 


By C. W. Moss 


FTER an extensive analysis of merchandising 
oA4 vrobiems confronted by retail jewelers, I feel 

that it is estimating fairly to say that approxi- 
mately 75 per cent of the troubles causing an insufficient 
turnover and profit are the direct result of improper stock 
control in some manner or other. Stock control is not 
merely an adequate understanding of merchandise to be 
purchased, but it is also an adequate understanding of 
merchandise on hand, backed by facilities to speed turn- 
over. 

In this day of continually changing jewelry styles, the 
merchant’s problems are not to be compared with those 
common ten years ago. Previously, it was necessary to 
just stock standard merchandise. A great number of 
wholesale houses are still handling only stable lines, to 
the disadvantage of retail jewelers, whose dependable 
facilities for purchasing needed merchandise to meet de- 
mand and competition are really inadequate. There is, 
however, a decided trend toward old, reliable houses taking 
over fast-moving costume jewelry lines. Regardless of 
present circumstances, there must be adequate control of 
stock. This has been realized by a number of progressive 
jewelers throughout the country, and plans and methods 
have been originated to best control a market and an in- 
vestment, both of which need to be given constant atten- 
tion. 


C. NEWMAN, retail jeweler of Chicago, IIl., has insti- 

e tuted several plans that immediately affect his stock 
problems not only from an investment but also from a 
sales-promotion point of view. (It is easy to anticipate a 
market, but very difficult to realize the returns from this 
market unless definite, planned control steps are taken.) 
Form No. 1 here portrayed, in use, illustrates the first con- 
trol. Each time a customer makes a purchase a card is 
made up and placed in a visible file, indexed by his name 
and address. It will be noticed that there is space for a 
change of address so that mailings of circulars, letters, 
etc., will be entirely accurate. The initial and each suc- 
ceeding sale prompts the writing of sales tickets. These 


are given to the customer regardless of a cash or credit 
transaction. Duplicate sales tickets, in turn, are used for 
the control of stock and sales promotion—the “how” will 
be related. 

As the customer’s card is placed in the file, properly 
indexed, the date of the first purchase is written, along with 
the article name, stock number, and cash amount of the 
purchase. As is common with progressive salesmen, a 
conversation has been carried on at the time of sale, and 
various points of interest learned. There is often the 
question regarding birthdays, anniversaries, special occa- 
sions, etc., and the exact month of their occurrence. The 
salesman making special notation of these facts prompts 
a placing of a color signal over the active month, or at the 
specified position on the January through December scale 
on the card margin. This immediately tells of the need 
for follow-up during the noted period. 


¢ HE letters “W,” “D,” “J,” and “S” on Form No. 1 

mean, in turn, watch, diamond, jewelry and silver- 
ware. As purchases are made in each of these lines, a 
pencil check is placed over the square—it is assumed that 
if a man or woman has purchased a watch, he or she is 
logically a prospect for the other three lines. If two lines 
are purchased, there is a prospect for the balance. 

When special sales promotional campaigns are carried 
on, aside from the actual monthly following of prospects’ 
apparent needs (found by signalled cards), there is an 
immediate picking of customers’ names from already accu- 
mulated information. 

On the body of Form No. 1 it will be observed that there 
is room for posting date, subject of contact, and whether 
contact was through letter, telephone or personal call. 
This information accumulates over a period of time and 
is a direct control of the stock problem that has previously 
been mentioned in this article. To explain its solution is 
to show the direct tie-up between Form No. 1 and Forms 
No. 2 and No. 3. 

At the beginning of the stock control and promotion 
plan, it was necessary to work on a more or less indefinite 
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Form No. 1—Letters W, D, J, ete., 


basis in that demands could not be known, nor could there 
be a real basis for the need of handling particular lines of 
jewelry—this is a common problem which need be faced 
by everyone starting in business. As time progressed the 
stock record became invaluable, for it is a monthly analysis 
and resumé of everything carried in stock and a guide to 
advertising campaigns, whether through the mail, news- 
papers, or direct contact. It serves as a central control, 
pointing out purchase needs and burdens to investment. 





ACH item is given a tag, keyed, by number, according 
to a definite system. Key is noted on Forms No. 2 and 
No. 3 under the “Stock Number” caption, then follows the 
exact article name. Exact descriptive information is 
posted on the body of the card, also vendor name, cost 
and date. When there are costs incidental to the actual 
list price of merchandise, such as postage, these are like- 
wise included, and it is possible to see the exact amount 
of money actually paid. In this way there is no chance 
for an inaccurate figuring of profit when stock is sold. 
Stock forms are likewise filed visibly, index margins 
permitting the appearance of the small squares as seen. 
Physical inventory is taken at the end of each month. 
This is made very simple because cards are filed numer- 
ically by stock number, and as various items are taken to 
the stock record, location of cards is immediate. As soon 
as an item’s card is found it is merely checked in the 
appropriate square. If there is any discrepancy at the 
time of physical inventory, an immediate search is made. 
Before going on with the further explanation of the 
stock control it is important to mention a phase of its 
importance. Many jewelers fail to realize that if, in case 
of theft or fire, they are unable to show an absolute record 
of merchandise on hand, their claims of loss are invalid, 
and settlement must be made through assumption rather 
than fact. This point has been forcefully thrust on a num- 
ber of jewelers. There will always be proof of any loss 
that might occur at I. C. Newman’s because of monthly 
physical inventory and control. 


S soon as physical inventory is taken, merchandise 
is returned to its appointed place in show cases or 
safes. Sales are recorded as follows: Sales tickets not 
only go to the sales promotion record previously explained, 
but also to the stock record and prompt an actual turning 





indicate watch, diamond, jewelry, etc. 


over of the stock record form so that it is reversed in its 
card holder. This side, as illustrated, is indexed by stock 
number and the actual name of the purchaser, also date 
of purchase. Other pertinent information is likewise re- 
corded on the upper part of the card. Reversed cards are 
removed from the file each month and checked with the 
promotional file to see that the appropriate information 
has been recorded. This is a double check on any possi- 
bility for error. 

As low an inventory as possible is carried. By a daily 
glance it is immediately possible to visualize those items 
that are moving because stock numbers are grouped accord- 
ing to classes of jewelry. If it is seen that several items 
are inactive and tying up a large investment, reference is 
immediately made to the control letters on card margins 
of the promotional file. Either personal solicitation or 
direct by mail is then inaugurated to start action. The 
tie-up is very unique, and through its operation has in- 
creased profits far beyond the anticipation of I. C. New- 
man. 


EWELERS are not unlike other merchandisers who 

carry a large number of items. When a small minority 
are moving fast, it is very easy to forget those articles that, 
in themselves, represent a very large investment. Action is 
the only thing that will liquidate any stock, and action can 
be most easily prompted by a constant and visible reminder 
of an irregular circumstance. The jeweler who puts off 
until tomorrow what he should do today in developing 
customers and moving stock will soon find himself in a 
snarl of unhappy circumstance, and be amazed at his state- 
ment of profit and loss that shows an inventory of month’s- 
old merchandise. I say these things not from theory but 
from contact experience with jewelers who have not com- 
pletely appreciated the importance of constant promotional 
work and record control in having a complete grasp on an 
entire merchandising problem. 

If a jeweler must (and it is common demand) carry the 
enormous number of novelties that are now so popular, he 
must not lose sight of the danger that he is encountering. 
If this article has done nothing more than impress on 
retailer’s minds the importance of an adequately con- 
trolled stock record that facilitates proof of purchase, 
shows merchandise in stock, and permits tying up of stock 
with promotional plans, it has served its purpose. 
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L’ Art Moderne in Table Silver 


High Peak of French Artistic Movement Reflected in Exhibits 





at the Musée Galliera, Paris 


ment toward all things modern was reached in Paris 
this season, when four art exhibits illustrated the 

work of modern artists in painting, sculpture, interior 
decoration, and in jewelry and silverware designing. 

American jewelers will find, in one of these Paris salons, 
the work of their French confreres expressing—as readily 
as does the work 
of contemporary 
painters and 
sculptors—the art 
of our own times. 
Paris artists 
were particularly 
interested in the 
work of the 
French silver- 
smiths that was 
on show at the 
Musée __— Galliera. 
The exhibits in 
the immense 
glass cases at the 
Galliera were 
signed with the 
names of men 
who are as well 
known in artistic 
circles as they 
are in the com- 
mercial jewelry 
market, sayS a 
writer for the 
National Jewel- 
ers Publicity As- 
sociation. 

Puiforcat, son and grandson of world-famed silver- 
smiths, exhibited in quantity at the Galliera—and in 
quality as well. Severity of line and sturdy masses were 
the main characteristics of Puiforcat’s work, demonstrated 
in silver pieces of the dining-table, flat silver and silver 
bibelots of all types. 


if HE high peak of the current French artistic move- 









































Coffeepot, teapot and water jug of pol- 
ished silver with cool handles of wood 


IMPLE, unexpected shapes take the forms of the most 

practical household utensils under Puiforcat’s hands. 
Take, for instance, the silver table service that was the 
Galliera’s introduction to the public. The five semi-cir- 
cular masses that filled the first case just inside the door 
of the Musée, with their simply polished surfaces and 
square blocks of wood, turned out to be verv usable; 
coffee pot, teapot, sugar bowl, pitcher and water jug with 
cool handles that fit solidly into one’s hands. 

There is always an audience for the cases that are filled 
with Puiforcat’s flat silver. It has a strange look about 
it—so straight and strange are the lines of each fork and 
spoon; they appear to be so different from the curving 
lines that we are accustomed to see, more like the table 
accessories from some other planet, yet in the hand they 
are at once suited to use. 


OMEWHAT similar in character, but of a design dis- 
tinctly his own, is the work of another son of a silver- 
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smith — young 
Sandoz. Sandoz 
uses the same 
modern media— 
simple, _ solid 
masses___ brought 
out in contrast 
with big knobs 
and blocks of pol- 
ished wood, but 
effects an origi- 
nality in the way 
he cuts off quar- | 
ters of his masses 
to change their 
lines. This is 
demonstrated in a 
coffee pot taken from a luncheon service that is almost 
spherical in shape, with a quarter of its mass cut out at 
an angle—in much the same way that a portion would be 
cut from an apple with a knife. 








Straight and 
strange are the lines of 
new table silver seen in Paris 





CJ~ HAT the display was of more than usual public inter- 

est was shown by the fact that the silver attracted 
many admirers who devoted considerable time to a study 
of the new patterns and commented upon the drastic de- 
parture from the styles which they had been accus- 
tomed to see. It is, of course, too early to predict just how 
the public at large will react to these new designs, but, if 
one is to judge from the interest shown at the Musée Gal- 
liera, the new products will be well received. 

The exhibit also included the work of a number of well 
known jewelers. An article on the jewelry displayed was 
published in THE JEWELERS’ CIRCULAR on July 25. Jewels 
valued at $120,- 
000,000 attracted 


‘ ; Silver coffee pot is almost spherical in 
wide attention. fee t 


shape with quarter of its mass cut at an 
angle 
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@ Treasure Solid Silver -# 


STERLING 925/1000 FINE 





Exqutsitely Designed to Harmonize with the 


Decorative Styles of Fine American Homes 


HE rapidly growing preference for 

TREASURE patterns among society 
brides and hostesses is not to’be wondered at. 
For here are patterns of pleasing beauty and 
correct style. Patterns which permit a little 
nicer discernment—a finer note of harmony— 
in the selection of Sterling Tableware for 
modern American homes of good taste. 


Whether your customer is interested in Early 
American things, or has her dining room fur- 
nished in the Spanish Style, or Georgian, or 
Early English, there’s a TREASURE pattern 
especially designed to fit in perfect taste. 


Today, with style uppermost in the mind of 
the consumer, the correct styling of TREAS- 
URE patterns is a wonderful help in selling 
fine Sterling—as “Treasure” dealers will tell 
you. 


ROGERS, LUNT & BOWLEN CoO. 
Silversmiths ~, Creators of Distinctive Tableware 
GREENFIELD ™~ MASSACHUSETTS 


Member of the Sterling Silversmiths’ Guild of America 
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Distribution of Sales 
Ln Retail Jewelry Stores 


New Attitude Toward Business and More Advertising Necessary 


Figures Compiled by Robert F. Nattan, Merchandising Editor, THE JEWELERS’ CIRCULAR. Articles written by A. E. Edgar 
(Continued from issue of July 25) 


tion, because he has conducted business under both 
the cash style and installment style of conducting a 
business, and is in a position to know whereof he speaks. 
There are individual jewelers who may suffer from the 
competition of more progressive jewelers, but they have 
the same privilege of going after business as the more 
successful jewelers have. Competition within the trade 
is not to be feared, for every successful jeweler brings to 
the trade a measure of general prosperity that may be felt 
by the individuals within the trade. 
The competition to be 


7 < opinion of this jeweler is worthy of considera- 


No one thinks of finding fault with this change of living 
conditions. Travel and amusement are as essential for the 
well-being of mankind as the need for putting away some- 
thing for a rainy day and for old age comforts. But these 
changes have diverted dollars of income from retailers 
who formerly secured a proportionate part of it. 

Another class of competition may be mentioned. It is 
the increased consumption of older lines of merchandise 
sold in other retail stores. Candy, flowers, cosmetics, 
radio, refrigeration and sports, as well as other items, 
have greatly increased the cost of living. The more dol- 

lars spent on these items the 





feared most comes from 
without the trade. A dollar 
can only be split up into 100 
cents. If the jeweler for- 
merly got ten cents of the 
dollar and now gets only 
four, it is easy to see why 
the trade is not as prosper- 
ous as some other trades. 
The figures quoted are for 
illustration only, and we 
might even go farther. If 
there are two dollars today 
where formerly there was 





store. 





Modern Methods Essential 


The jeweler must adopt a new attitude toward his 
business and spend money for advertising. 
take greater advantage of seasonable events by featur- 
ing merchandise adapted especially to meet the de- 
mand created by the occasion. 
further and make seasons in order to create a demand 
which he can supply. Every month of the year should 
see some major jewelry event staged in the jewelry 
Every jeweler should join hands in getting ad- 
ditional business during these periods. 


fewer there remain for the 
jeweler. 

The jeweler is not the only 
sufferer by the change in 
competition. The old wooden 
ice-box, to mention only one 
thing, is being replaced by 
the iceless iron refrigerator. 
Public utilities are taking 
this trade away from the 
furniture dealer and manu- 
facturer. A readjustment is 
going on in all trades. 

There is a reason for this 


He should 


He should go much 








only one, the jeweler would 
only get eight cents from the new wealth, where formerly 
he got twenty. 

The first item of competition the jeweler meets with, 
and which every other retailer in any line of business 
meets with, is the automobile. A quarter of a century 
ago the automobile was a negligible quantity in the ab- 
sorption of the income of the people. Today is assumes 
enormous proportions. Every dollar that goes into auto- 
mobiles must be kept out of other trades. 

But the automobile is not the only great competitor in 
the retail business. Take the item of amusements. Here 
is another drain on the possible receipts of the jeweler. 
Travel and transportation absorbs a goodly part of every 
dollar of income. People travel more—and farther—today 
than ever. Not only by train, but by airplane and ocean 
steamer. Millions of tours are taken each year by our 
people. These tours cost our people many millions of 
dollars annually. Money spent on travel cannot go to the 
retail jeweler. 


VEN our savings banks are competing with the 

jeweler. Advertising of all kinds is inducing people 
to save their money. The dollars locked up safely in the 
vaults of our banks will not reach the cash registers of 
the jeweler. Insurance companies are accumulating wealth 
for their policy-holders, and the dollars paid annually for 
premiums to these companies cannot be spent with the 
jeweler. 





change in living conditions. 
And it does not lie entirely in the fact that the people 
have more dollars to spend. The automobile business did 
not just “grow up” like Topsy. Nor is the new type of 
refrigeration just growing up. By no means. Millions 
of dollars are being spent on advertising the benefits of 
these utilities to the people. Other millions are being spent 
to coax, cajole, shame and influence the people into using 
these things. It is these advertising dollars that are re- 
sponsible for a great part of the change in methods of 
living today. 


HE portion of the customer’s income that is spent on 

ideas has more than doubled, according to one au- 
thority, due to the publicity given these items, while the 
portion devoted to the purchase of tangible things sold in 
retail stores has shown a corresponding decrease. Not 
only has this new competition hurt the jewelry trade, but 
it has hurt all retail trade more or less. 

While there has been a large increase in other lines of 
trade, and many new lines have made their appearance, 
the jeweler has been standing still, at the very best. Is 
it not because he has failed to show the same aggressive 
spirit as other retailers? Is it not because he has given 
so little publicity to the lines he handles? Is it not be- 
cause he has not gone after business, but has expected it 
to come to him of its own accord? Worthy as a business 
may be, in this day and age it will not grow to greater 
(Continued on page 43) 
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What Causes Fatlures 


(Continued from page 31) 


the general average in certain special respects. But 
even with liberal allowances for that divergence 
he must take his share of the responsibility involved 
in these arresting figures. 

“That word ‘Incompetence,’ ”’ said the speaker, “is 
more or less repellant, but one fears that it all too fre- 
quently represents an unpleasant truth. Fortunately, 
in many cases, this is a condition which will yield to 
treatment. Knowledge is the sovereign specific. Lack 
of capital,” he continued, “is responsible for 35 per 


cent of American business failures constituting the © 
largest single factor therein—rather an ironic com- 
mentary upon the supposed opulence of this ‘domi- 
neering stronghold of the world’s credits,’ as some of 
our foreign critics put it,” he added. “As a matter 
of fact, I suspect that this embarrassment of capital 
shortage arises very often from short-sighted ‘start- 
ing in on a shoe-string,’ ‘trusting to luck that the 
“breaks” may come.’ They very often do, but not al- 
ways from the right direction.” 





Dame Fashion Views Fall Jewels 


(Continued from page 35) 


a diamond plaque mounted at the center with an emerald. 
This plaque is also removable. It may be used as a brooch 
or as the central motif for a necklace or a shoulder orna- 
ment and the hanging pear-shaped emerald may be at- 
tached to the pearl rope in its place. Gem-encrusted 
watches are often used as a secondary motif on necklaces, 
chatelaine ornaments and shoulder brooches. They are 
shaped in long narrow oblongs, slim ovals, or triangle 
patterns, and they are finished with blending bands for 
attaching them to the chosen jewel. 


REVIOUSLY, hat ornaments were used on every 

type and form of headgear. But for the fall there 
will be two rules for the wearing of this becoming little 
jewel. The first rule regards the hat type. The new small 
hats with the exceedingly low crown and the upturned 
brims like the Napoleon models of greatest fame will have 
gem-studded ornaments designed especially to meet their 
particular requirements. Dress hats of the small brim- 
less variety will have only the most unusual designs for 


their jewels, and sport hats are now to keep strictly to a 
tailored type of hat ornament on the modernistic order in 
their designing. These three hat types will use the new 
jewels; the other models will be deprived of these en- 
ticing little conceits, if this fashion edit holds sway. 
Three of the new designs are shown in the illustration. 
One has a clinging vine and a trellis work for its pattern, 
and the other has branched antlers carried out in modern- 
istic gem-pattern and baguette-cut diamonds. The vine 
and trellis is for use on the small dress hat for the fall. 
It will have a black ground, green or blue background and 
will repeat these colors in the gems used for the trellis 
work while diamonds and pearls will carry out the ground 
pattern. The branching antlers is intended for use with 
the hat with the upturned brim. This model is used in 
variations with a zig-zag pattern like a gem-studded “W” 
cr a “T” square with two arms. Circles and half moons 
and long slim ovals will also be used to fasten these up- 
turned brims to the soft small crowns of these new fall 
hats. 


Distribution of Sales in Retail Jewelry Stores 


(Continued from page 41) 


proportions if it is not boosted and bolstered up constantly 
by advertising. 


HE trade as a whole is awakening to the need of pro- 

gressive merchandising methods and educational ad- 
vertising. So little has been done in the past that much 
must be done in the future if the trade is to survive as a 
major industry instead of falling into a minor class. If 
the jeweler is to remain a merchant of precious stones 
and metals, instead of dropping back to the management 
of a workshop or smithy, he, as an individual, must adopt 
a new attitude toward the business—and spend money 
for advertising until it hurts. 

We should take greater advantage of seasonal events 
by featuring merchandise adapted specially to meeting 
the demand created by the occasion. We should go much 
farther, and make seasons, in order to create a demand 
that we can supply. Every month of the year should see 
some major jewelry event staged in the jewelry store. 





Every jeweler should join hands in getting additional 
business during these periods. 


Ye us find new contacts with the public, such as the 
style appeal of modern costume jewelry. By multi- 
plying contacts with the customer through every class of 
merchandise we handle, the possibility for increased sales 
will be greatly increased. Through the style appeal for 
costume jewelry we may develop a spring and a fall season 
for jewelry and kindred items. Why don’t we have sea- 
sons for clocks and other articles that go toward furnish- 
ing the home, instead of going after this business in an 
intermittent manner? We have a more or less stated 
period in spring and fall for silver selling. Why not ex- 
tend this to the utmost with every line in our stock? 

If we want to put a few peaks in the valley of sales 
volume we can do it by the proper use of aggression and 
progressive advertising. 

THE END 
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Pieces included in 
the famous collection 
of early Irish silver 
collected by the late 
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World Wide Photo 


The News from England 





Dr. G. W. Panter, 
which were recently 
offered for sale at 
Sotheby’s, London 


Famous Collection of Irish Silver Sold at Auction—Production of Gold and Diamonds 
in 1928—Fine Jewels Worn at Buckingham Palace Garden Party 


LONDON, July 29.—The famous col- 
lection of early [Irish silver  col- 
lected by the late Dr. G. W. Panter was 
offered for sale at Sotheby’s a short time 
ago. To the left in the illustration at 
the top of this page is a punch ladle 
which was expected to fetch a good price. 
A remarkable Charles II ladle is shown 
at the right. Below are a Queen Anne 
loving cup, a large tankard and a plain 
tankard. 

* * * 

At the annual meeting of the Stand- 
ard Bank of South Africa, Limited, here 
this week with William Smart in the 
chair, a review of the various industries 
of the country was presented, that of 
gold and diamond production being in- 
cluded. Gold production last year ex- 
ceeded the high figures of 1927, Mr. 
Smart said, the output amounting to 
10,358,596 fine ounces, valued at more 
than $220,000,000. Prospects for the 
immediate future in the gold mining 
industry are considered by the bank to 
be favorable, but it is considered the 
outlook will be more satisfactory after 
the solution of the problems concerning 
the maintenance of the new supply of 
native labor, and the creation of new 
economies in production to offset the rise 
in costs caused by the increasing depth 
of mines. 

* * * 

Diamond production declined in value 
from $61,960,000 in 1927 to a little more 
than $45,000,000 last year. The 1928 
figures, however, do not include the out- 
put from the Namaqualand State dig- 
gings, which, up to the end of March, 
this year, is valued at $32,500,000. Com- 
menting on this alluvial factor in dia- 
mond production and marketing the 
chairman said that the danger of the 
flooding of the diamond market by over- 
production now appears to be no longer 


serious, the outlook for the diamond 
industry as a whole being satisfactory. 

Coming from such an authority on 
national economic and industrial matters 
as the Standard Bank undoubtedly is, 
this viewpoint doubtless will be con- 
sidered by the jewelry interests as a 
most encouraging factor in future oper- 
ations. 

* * *” 


Royalty in England has always set a 
pretty good example in the matter of 
popularizing jewelry, and this week’s 
garden party at Buckingham Palace at 
which nearly 10,000 guests were present, 
proved no exception. The king could 
not attend the brilliant gathering on 
the vast lawns of the palace grounds, 
but his queen was there in some beau- 
tiful jewelry, a perfect background for 
which was provided by her gown. There 
was a diamond ornament in her ma- 
jesty’s hat, and a long chain of diamond 
clusters hung from her neck. In addi- 
tion she wore a double line of diamonds 
around the collar of her dress. The 
Duchess of York had pinned a regi- 
mental badge of diamonds in her hat, 
and wore a rope of fine pearls. Nearly 
all the hats in evidence had attractive 
jewel ornaments pinned on them. They 
ranged from solid diamond plaques of 
the modernistic type to bar pins of 
black, white and pink pearls. 


* * * 


A number of big jewel robberies from 
mansions in and around London have 
been occupying Scotland Yard lately, 
the latest being the loss of $20,000 worth 
of gems by Lady Wimbourne. It is be- 
lieved the thieves have affected entrance 
to the houses as gate-crashers. Tyler & 
Co., the assessors, are offering a $2,250 
reward in connection with the Wim- 


bourne robbery which the police think 


occurred while a ball was in progress. 
* * * 

Recent returns from Sheffield show 
that the imports of cutlery by the United 
Kingdom last year were worth around 
$1,800,000, or some $67,500 more than 
in the preceding year. The value of 
safety blades sent to England by the 
United States was nearly $800,000 com- 
pared with $375,000 the year before. 


* * * 


One of the newest clocks in crystal, 
coral and diamonds to attract attention 
on this side is made from a solid block 
of crystal the size of a saucer. It is in 
a frame of dark marble studded with 
coral, and shows the squatting figure 
of a Buddha in crystal. 








Attempt to Loot Window Display in 
Pittsburgh Jewelry Store Fails 


PITTSBURGH, PA., Aug. 3.—A_ bold 
attempt was made several days ago to 
rob the jewelry store of Louis DeRoy 
& Bro., 544 Smithfield St., the manner 
in which the theft was attempted con- 
vincing members of the firm that a gang 
of diamond thieves are operating in 
Pittsburgh. 

The firm discovered that a glass cut- 
ter had been used on a display window 
and a small square cut at the bottom, 
close to where two diamond rings, one 
valued at $1,900 and one at $700 were 
being displayed. It is stated that the 
corner man at Sixth Ave. and Smithfield 
St. saw two strange men with suit cases 
standing in front of the window about 
9 a. m., and believes they were impli- 
cated. 

The firm planted two imitation rings 
in the window, notified city detectives 
and waited for the return of the thieves, 
but they did not come back. 
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only ONE 


successful manufacturers are 
building successful lines 
with these 


HELLER HOPE 
STONES 


x * Rozircon 
* Emerada 
* Blue Spinel 
* Zircon 
** Ruby 
** Sapphire 
** Ceylon Sapphire 
<x ** Ultralite 


* Synthetic Spinels 
** Synthetic Corundum 
x Trade Marks 


15 West 47th Street 
















EMERADA 


TRADE MARK 


--- itis the HELLER HOPE 


EMERADA 


the beauty of which created a 
vogue for its peculiarly distinctive 
color . . . and the vogue for which 


has created a host of imitations. 


ONLY IN THE HELLER HOPE 
EMERADA DO YOU GET THAT 
FASCINATING COMBINATION 
OF BLUE and YELLOW WHICH 
RESULTS IN THE SUBTLE 
MODERN EMERADA GREEN. 


If it isn’t HELLER HOPE 
it isn’t EMERADA 


L. HELLER & SON. INCORPORATED 


New York 


August 8, 1929 
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This new necklace of 
pearls and insets of 
tiny baguette diamonds 
was one. of the most 
talked of pieces of 
jewelry at the exposi- 
tion at the Musée Gal- 
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United States Customs Rulings 
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liera, Paris. Baguette 
cut diamonds are much 
in vogue at the present 
time and this Mau- 
boussin creation § at- 
tracted much attention 









Decisions by Tariff Tribunal Fixes Classifications for V arisus Kinds of Imported Jewelry Items 


The United States Customs Court, 
sitting at New York, recently passed 
upon the classification of various items 
of interest to the jewelry and affiliated 
trades. 

Wrist WATCH RIBBONS 


One of these rulings relates to the 
customs status of merchandise invoiced 
as wrist watch ribbons, consisting of 
metal thread bands for holding wrist 
watches on women’s wrists. This ribbon 
was imported by Marshall Field & Co., 
of Chicago, and duty assessed at the 
rate of 90 per cent ad valorem, under 
Par. 1430, Tariff Act of 1922. The 
court, in an opinion by Judge Tilson, 
finds that this rate was correctly im- 
posed and sets aside a claim for duty 
at only 55 per cent ad valorem, under 
Par. 385. 

WATCH MOVEMENTS 


The tariff rate on certain watch move- 
ments containing 16 jewels, adjusted to 
two positions and temperature, is 
lowered in a decision by the Customs 
Court sustaining a protest of Louis 
Meyers, Buffalo, N. Y. Duty was im- 
posed by the collector at the rate of $4 
each and 45 per cent ad valorem, under 
the provision in paragraph 368, Act of 
1922, for “any device or mechanism 
having an essential operating feature 
intended for measuring time . . hav- 
ing more than four jewels.” In disput- 
ing this classification the Buffalo con- 
cern argued that these movements 


should have been assessed at but 45 per 
cent ad valorem under Par. 367 as parts 
of watches, or at $2 each and 45 per 
cent ad 


valorem, under Par. 368, as 


mechanism intended for measuring time 
having three jewels in the escapement. 
Chief Justice Fischer writes the court’s 
conclusions in this case, stating: 

“We hold that the scope of Par. 368, 
so far as it imposes duty on jewels, is 
confirmed to those present in the escape- 
ment and inasmuch as the instant move- 
ments are conceded to have three jewels 
in the escapement, we hold them to be 
properly dutiable at the rate of $2 each 
and 45 per cent ad valorem, as mechan- 
isms ‘having an essential operating fea- 
ture intended for measuring time . 
having more than two but not more 
than four jewels,’ as alleged by plain- 
tiff. The claim in the protest is there- 
fore sustained.” 

In another decision, protest of Kan- 
steiner & Nathanson, Chicago, involving 
the classification of watch movements 
in clock cases, is sustained by the Cus- 
toms Court. “It is established by un- 
contradicted testimony submitted by 
plaintiffs,” Chief Justice Fischer writes 
in this case, “that the movements in- 
volved herein are in fact watch move- 
ments; some containing six jewels and 
the remainder 15 jewels. We therefore 
hold these watch movements to be 
properly dutiable under said Par. 367, 
as alleged by the plaintiffs, as follows: 
those containing six jewels at the rate 
of $0.75 each and those containing 15 
jewels at the rate of $2 each.” 


AFFIRM ADDITIONAL DuTY IMPOSED ON 
IMPORTED WRIST WATCHES 


Petitions of the S. Weissman Co., 
New York, filed under Section 489, Act 
of 1922, for remission of additional 


duties, imposed by the collector of cus- 
toms on certain imported wrist watches 
which were entered at less than the final 
appraised value, is denied in an inter- 
esting decision by Chief Justice Fischer, 
of the United States Customs Court. 
The petitioners endeavored to prove to 
the satisfaction of the court that the 
entry of these watches at too low a valu- 
ation was unintentional and due to in- 
sufficient knowledge as to advances in 
the market value of the merchandise. In 
commenting upon this claim, Justice 
Fischer says: 

“In view of petitioner’s long experi- 
ence in the importing business, and of 
the fact that he not only personally 
purchased this particular merchandise 
but likewise directed the proceedings for 
the clearance thereof through the cus- 
toms; and also considering his testimony 
purporting to show his complete and 
thorough familiarity with market con- 
ditions abroad resulting from his alleged 
diligent inquiries of foreign manufac- 
turers concerning values, is it not un- 
usual, to say the least, that he should 
apparently have been content to accept, 
without in any way attempting to chal- 
lenge the correctness thereof, the ad- 
vance made by the appraiser, especially 
an increase in the value of his goods 
as high as 40 per cent? If he really 
believed, as he has testified, that his 
entered values were in fact higher than 
the true market prices of the goods, it 
would seem that the least he might have 
done to manifest his good faith in the 
premises was to avail himself of any 
legal means at his disposal to establish 
the facts. On the contrary, his testi- 
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mony discloses that he made no effort 
to avail himself of his statutory right of 
appeal to reappraisement. While such 
an appeal may not necessarily prove his 
good faith, we merely mention his fail- 
ure in this respect as one of the strange 
circumstances of the case. As we read 
petitioner's testimony it is not very 
persuasive in his favor. The petition is 
therefore denied.” 


PETITION GRANTED 


In another case involving the ques- 
tion of remission of additional duties, 
granting a petition of the Banner 
Watch Co., of New York, Judge Waite, 
of the United States Customs Court, 
writes: 

“In this petition for remission of addi- 
tional duties, filed under Section 489 of 
the tariff act of 1922, we are satisfied 
from the record that the petitioner was 
without intent to defraud or deceive the 
government or its officials and that it 
acted in good faith. The petition is 
granted.” 


AMERICAN GOODS RETURNED—TIFFANY 
& Co. CLAIM UPHELD 


Suit brought by Tiffany & Co. against 
the United States, arising at the Port 
of New York, to recover certain cus- 
toms duties, alleged to have been im- 
properly exacted upon certain pitchers, 
salt cellars and dishes, has just been 
decided in favor of the New York con- 
cern by the United States Customs 
Court. Duty was assessed upon these 
items at the rate of 60 per cent ad 
valorem under Par. 399, Act of 1922, 
as manufactures of gold or silver plated 
metal, not specially provided for. The 
merchandise was claimed to be free of 
duty under Par. 1514 as American 
goods returned. Judge Young, of the 
Customs Court, writes a rather lengthy 
opinion in this case reviewing the evi- 
dence submitted by the importers. At 
the trial of the case it was brought out 
that the merchandise was shipped out 
for the account of W. B. Belknap, vice- 
president of the Federal Trust Co., who 
had been sent abroad by the trust com- 
pany; that at the end of the year he 
was recalled by the trust company and 
the merchandise was sent back to this 
country; and that the same constituted 
his personal and household effects. 

Judge Young finally reaches the con- 
clusion that the evidence was convincing 
that the items, the subject of this pro- 
test, were the same which were shipped 
abroad and later returned; that the 
merchandise was the product of the 
United States and entitled to free entry 
under the provisions of Par. 1514 of 
the prevailing tariff law. 








A. A. Peters, veteran jeweler, has just 
opened for business his new store at 
932 Linden St., Allentown, Pa., which 
replaces his former headquarters at 108 
N. Seventh St. Mr. Peters embarked 
in the jewelry business 27 years ago, 
prior to that time having been in the 
employ of the late E. H. Wetherhold 
He is also adding a radio department. 
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Trophy Presented to Captain 
Ziegenbein of the “Bremen” 


HE illustration shown herewith in 

an inspired art piece presented to 
Captain Leopold Ziegenbein of the 
Bremen as a symbol of the triumph of 
the new ocean liner on her first trip to 
New York when she steamed at an aver- 
age speed of more than 32 land miles an 
hour. The presentation was made by 
Borough President James J. Byrne of 
Brooklyn. 

The trophy which is 24% inches high 





TROPHY PRESENTED TO CAPTAIN 
ZIEGENBEIN OF THE “BREMEN” 


was selected because it was considered 
particularly appropriate for the occa- 
sion. It is splendidly designed and ex- 
ecuted in silver plate and is given the 
title “Glory” by the Weidlich Bros. Mfg. 
Co., Bridgeport, Conn., the maker. The 
trophy rests on a metal ebony finished 
base. 








Jeweled Neck Bracelet Introduced 
in Paris 


A bracelet for the throat—a_ solid 
piece of metal that is clamped about the 
neck just as a bracelet is worn on the 
wrist—has just been introduced. It is a 
new version of the slave ring that was 
so popular a few years ago, with an 
added decoration of a bangle which 
forms a pendant. 

This new neck bracelet is so designed 
that it is adjusted to the size of one’s 
neck or arm, wherever it may be worn. 
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Though it gives the appearance of be- 
ing a solid ring, it is flexible, expanding 
or contracting to the size the wearer 
prefers. 

Neck bracelets are worn in Paris with 
formal evening clothes as well as with 
day dresses. In the evening they are 
seen with pendants of diamonds and 
emeralds; in the daytime with motifs of 
jade or lapis lazuli—but always the 
hanging decoration takes a modern form 
of design, in angles and planes in some 
geometric arrangement that harmonizes 
with the simplicity of the ring to which 
it is attached. 

One of these new pendants contains a 
single large diamond combined with rock 
crystal and onyx which produces a most 
pleasing effect. 








National Wholesale Jewelers Asso- 
ciation to Adopt Official Emblem 


PHILADELPHIA, Aug. 7.—Members of 
the National Wholesale Jewelers’ Asso- 
ciation soon will be displaying the em- 
blem of the organization on their letter- 
heads and stationery as the result of the 
work of a committee, headed by Gordon 
A. Smith, of the A. F. Smith Co., 
Omaha, Neb. 

The emblem suggestion followed deci- 
sion of the association to adopt the Fed- 
eral Trade Practices act, several of the 
leading members believing it would be 
a good idea to indicate to their trade 
that the organization had joined other 
progressive business groups in this 
movement to better conditions in the in- 
dustry. So much interest was aroused 
that executive officials of the N. W. J. A. 
sent a questionnaire to members on the 
subject and the response was so general 
in favor of the plan, that A. C. Becken 
of Chicago, president of the organiza- 
tion, named Mr. Smith, who was chief 
proponent of the idea, as chairman of 
the committee on emblem. 

Mr. Smith has the privilege of naming 
his associates on the committee which 
will decide upon a design. This is to be 
submitted to the membership for ap- 
proval and the choice of the majority 
will rule. 

No word has been received from the 
Federal Trade Commission as to its ac- 
tion on the trade practice rules adopted 
at the Chicago conference. The delay 
is explained in part by the fact that 
official Washington indulges in summer 
vacations as well as persons in other 
lines and also by the number of trade 
organizations which have similar mat- 
ters pending before the Commission. It 
is expected that by the early part of 
September, at least, the executive offi- 
cers of the N. W. J. A. will receive noti- 
fication that the rules have been ap- 
proved. 








A Dresden, Germany, concern is seek- 
ing the agency for fountain pens, the 
Bureau of Foreign and Domestic Com- 
merce reports. Additional information 
can be obtained by writing to the Bu- 
reau at Washington, D. C., and refer- 
ring to File No. 39743. 
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Secrecy Still Prevails Over Watch 
and Clock Schedules as Changed 
by Senate Committee 


WASHINGTON, D. C., Aug. 3.—In spite 
of the fact that Senator Couzens of 
Michigan, one of the members of the 
Senate Finance Committee, started to 
“blow off the lid” by announcing many 
changes that are being made from day 
to day in the various tariff schedules, 
the changes made in several of the 
schedules, including the metals, contain- 
ing the watch and clock paragraphs, 
have not been made public and there is 
apparently as much secrecy about these 
rates as there was before the Senator 
started talking. 

One of the members of the subcom- 
mittee on metals of the Finance Com- 
mittee called the writer’s attention to 
the fact that some of the changes which 
are now being made public may be 
changed at a later date as the commit- 
tee is not now, by any means, taking a 
final vote on the various rates. They 
will do this in final form shortly before 
the bill is reported to the Senate prior 
to which time some of the rates now to 
be changed may be still further changed. 

The talking of Senator Couzens has 
caused considerable consternation in the 
committee. In fact, as the result of 
some of the rates being made public, the 
committee is simply being flooded with 
telegrams both for and against the 
changes reported from day to day. 

Over the last week-end Senator Smoot 
of Utah, chairman of the Finance Com- 
mittee, was with the President in the 
mountains at his summer camp talking 
over the whole tariff situation. The 
exact attitude of the President on the 
tariff bill as it passed the House has 
never been made known except that he 
has said repeatedly that he did not want 
any more rates changed than necessary. 

In spite of the speed with which the 
Senate Committee is proceeding, it is 
still being predicted that the committee 
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will not have the bill ready for the Sen- 
ate when it convenes on Aug. 19. 
* * * 


Advertising Expenditure in 1927 


The National Bureau of Economic 
Research, as a result of its survey for 
the Committee on Recent Economic 
Changes, estimated that about $1,502,- 
000,000 was spent in advertising in 1927. 
It estimated also that, of this total 
$690,000,000 went to newspapers, $400,- 
000,000 to direct advertising, $210,000,- 
000 to magazines, $75,000,000 each to 
business papers and outdoor advertis- 
ing, $25,000,000 to premium advertising, 
programs, and directories, $20,000,000 to 
street car cards, and $7,000,000 to radio 
advertising. 

The rise in the expenditure on adver- 
tising, between 1921 and 1927 was 50 
per cent, 1923 and 1926 having shown 
the largest increases. It is reported, 
however, that although the amount ex- 
vended in advertising increased for a 
time at nearly double the rate of other 
increases in sales expenses, this ratio 
has dropped materially since 1924. 
Silverware, clocks, watches, pens and 
pencils are given as some of the indus- 
tries which showed striking increases in 
advertising. 

* ¢ * 


More About the Distribution Census 


“We shall obtain, through the Distri- 
bution Census,” said Secretary of Com- 
merce, Robert P. Lamont, last week, “a 
vivid picture of the ways in which mer- 
chandise moves in our American busi- 
ness system. Shafts of light will be 
thrown upon many dark places. The 
eventual result promises to be the elimi- 
nation of countless wasteful practices in 
distribution — crude, inept, prodigal 
practices that now levy a toll of millions 
of dollars annually on the purposes of 
our people.” He continued: 

“T think it should be clearly under- 
stood that this Census of Merchandise 
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Distribution is not solely, or even chiefly, 
an idea proceeding from the officials of 
the Department of Commerce. The need 
for it has long been realized by many 
prominent manufacturers, distributors, 
and merchants, who have urged it very 
strongly and have participated actively 
in the preliminary work. 

“By responding with energy and dili- 
gence to the requests for data needed 
in this census, our American merchants 
will help to bring to fruition a great 
pioneering venture in the determination 
of economic truth. They will be show- 
ing a consciousness of the solidarity of 
our commercial structure. They will be 
performing a genuinely patriotic act.” 


* * # 


Merchandise Returns in Baltimore 


Department Stores 


Merchandise returns in Baltimore, 
Md., department stores have been stud- 
ied by the Domestic Commerce Division 
of the Department of Commerce. 

According to information submitted 
by 10 stores there for May customers’ 
indecision, indicated by such expressions 
as “return of on approvai goods,” 
“changed mind,” “cancellation prior to 
delivery,” etc., accounted for over half 
of all the merchandise returns in seven 
stores, for over 40 per cent in each of 
two other stores and for 29.53 per cent 
in the remaining store. This store, how- 
ever, reported “no reasons given” in the 
case of 67.19 per cent of its returns. 

The actual number of items returned 
was submitted by only seven of the ten 
stores, but the percentage of returns 
attributed by these seven stores to cus- 
tomer indecision was 47.57. They re- 
ported that “changed mind” accounted 
for 16.45 per cent of all returns; “re- 
turned for reselection” for 15.82 per 
cent; “return of ‘on approval’ goods” 
for 13.21 per cent; “family objections” 
for 1.77 per cent, and “cancellation prior 
to delivery,” for 0.32 per cent respec- 
tively. 
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With her tweed frock 
of gray, with felt hat 


of the same_ color, 
Josephine Dunn, a fa- 
mous screen star, 


Bo Fd 
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wears a@ choker neck- 
lace of flat silver pat- 
terns linked together 
and finished with an 
oblong locket 





Jewels Worn with Comfort 


London Dealer Makes Hit with Headache Proof Bandeau—A Startling Necklace—Animals Used 


LONDON, July 23.—“‘At last my 
jeweler has designed a bandeau that it 
is possible to wear.” This remark was 
made to me by a well-known peeress 
whose wonderful jewelry is frequently 
commented upon in the London press. 

For years, so it seems, jewelers de- 
signed pretty things regardless of the 
wearer’s comfort. To wear an old-fash- 
ioned tiara was to suffer torture. “When 
very young,” added my companion, “one 
is content to suffer for the sake of ap- 
pearance. At least one did when I was 
a girl. But- nowadays, nobody wears 
whaleboned corsets so why should they 
go-to Court with a headache band around 
the forehead?” I entirely agreed. 

The new bandeau is headache proof. 
Interwoven leaves are the motif for the 
design, and the ornament is made of 
every shade of gold to match the deli- 
cate tints of nature. Tiny emeralds are 
introduced to vein the leaves, but in 
such a way that lightness and flexibility 
are preserved. The bandeau is not 
rigid metal, but soft and pliable. 


* * * 


Possibly the jeweler, who designed the 
necklace worn by another beauty I saw 
recently at Covent Garden, was actu- 
ated by the same desire to achieve a 
feather-weight design. If so, he surely 
must have succeeded. This jeweler had 
grafted diamonds on to the skin dis- 
pensing with the usual mounting al- 
together. 

Although the foregoing statement is 
not literally correct, the lady created as 
big a sensation as she would have done 


as Jewelry Motifs 


had the jeweler actually performed a 
surgical operation. The jewel she wore 
is as simple of description as buttons 
sewn on a coat. 

Just imagine a number of two-carat 
brilliants set in a platinum rim so that 
each gem could be stitched on to mate- 
rial like a button! - Sew them on to a 
narrow band of fine chiffon velvet at 
regular intervals. If the velvet matches 
the color of the skin, the effect at a 
short distance will convey the idea that 
diamonds are grafted on to the throat. 

A similar narrow velvet band, but 
black, is the basis of an original ban- 
deau I saw in Bond St. Upper and lower 
edge was rimmed by a hair-fine line 
of diamonds, while a magnificent blue- 
white gem of five carats weight blazed 
in the center of the forehead. Simple, 
but very effective. 


* * * 


When lunching at the Embassy Club 
with a friend recently, I was astonished 
to see a woman seated at the next table 
wearing the Zoological Gardens around 
her neck. Of course I do not mean that 
literally, but use the expression to empha- 
size the originality of a very original 
necklace. _It consisted of a number of 
beautiful little animals—elephants, ti- 
gers, camels, and even the Tibetian yak 
—exquisitely carved from the solid gold 


‘and strung head to tail so that they 


formed a sort of miniature circus ring. 
A plain gold bracelet nearly three inches 
wide adorned the left wrist of this lady, 
and the whole jewelry ensemble had a 
distinct eastern note about it. 


My friend, who owns race horses, was 
so captivated by the idea that she is go- 
ing to have her favorite horses modeled 
in gold and wear them around her neck. 

*~ * * 

Another quaint idea that has rather 
taken my fancy is expressed in a jeweled 
cigarette holder belonging to a _ well- 
known woman who spends most of her 
time traveling between London and 
Sarawak. The only one of its kind in 
the world, this trinket of yellow amber 
inlaid with gold and ivory has a tiny 
elephant mounted upon the stem. The 
elephant, which has ruby eyes, carries 
a miniature scent bottle in its upturned 
trunk. So cleverly is the cigarette 
holder constructed that the smoker 
draws the smoke from the cigarette right 
through the animal’s body, so to speak. 
The fragrant flavor of tobacco is thus 
impregnated with perfume essence. 

* * * 

The vogue for colored golds fore- 
shadows a fashion for colored diamonds. 
Yesterday I saw in Bond Street a new 
style bracelet that is a miracle of pre- 
cious metal work and gemcraft. The 
basic design is filigree work and the pat- 
tern a nondescript geometrical one. Only 
half an inch wide, the bracelet has half 
a dozen different shades of gold so sub- 
tly woven together as to give the effect 
of colored lace. The delicate pastel color- 
ing of the different golds is like one sees 
in fine Persian carpets. Mounted on the 
lacework at irregular intervals are a 
number of unusual looking gems—yel- 
low, green, blue, brown and coal black. 
All of them are diamonds. PLANCHETTE. 
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Sent to Prison 





Man Who Converted $2,000 Worth of Em- 
ployers’ Jewelry to His Own Use Must 
Serve Long Term 

Los ANGELES, Aug. 2.—‘I sentence 
you from seven years to life,” slowly 
declared Judge Emmet Wilson, as Benj- 
amin Duffries stood in front of the bench 
after being found guilty of robbing the 


Los Angeles Credit Jewelers, Title 
Guarantee building, of jewelry valued at 
$2,000. 


Duffries was employed by the Credit 
Jewelers and was given $2,000 worth of 
merchandise to deliver in San Francisco 
and he converted the jewelry to his own 
use, pawning some and selling some. 

Duffries had many days to make his 
getaway as Joseph E. Fishbein, proprie- 
tor, did not become aware of the robbery 
until some time after it occurred. 

“T then began to make a search for 
my employe,” said Mr. Fishbein, today, 
to a reporter for THE JEWELERS’ CIRCU- 
LAR, “but I could make no headway. 
Neither could the police, as all we had 
was his description. On June 12, I re- 
ceived my copy of THE JEWELERS’ CIR- 
CULAR, dated June 6, and there I saw an 
account of the arrest of one Benjamin 
Duffries, at San Francisco. I recognized 
in the prisoner the man I wanted. I 
went to San Francisco and identified my 
man and some of the articles he had 
converted to his own possession. 

“He was brought to Los Angeles and 
had his case set for Aug. 2. But I want 
to say that had it not been for the ar- 
ticle in THE JEWELERS’ CIRCULAR I 
wouldn’t have got my man. I also wish 
to thank the publication again, as I re- 
covered nearly all of the stolen jewels, 
there only being about $200 worth un- 
accounted for.” 

A full account of the prisoner’s record 
was published in THE JEWELERS’ CIR- 
CULAR, June 6, last. 








Daylight Holdup and Attempted 
Pawnshop Robbery Challenge 
Philadelphia Police 


PHILADELPHIA, Aug. 7.—A_ daring 
daylight holdup and an attempted pawn- 
shop robbery were two more challenges 
to the police department and its newly- 
organized bandit squad during the week. 
No arrests have been made in either 
case. 

The first victim is Frank Maratozz of 
737 Christian St., a salesman for a 
jewelry house in South Philadelphia. 
Maratozz, who is 60 years old, was way- 
laid under the Reading railway bridge 
on Thompson St. by four young men, 
who drove up in an automobile. Two 
jumped from the car as it drew up 
alongside the salesman and both struck 
him over the head with blackjacks, stun- 
ning him. As he fell, one man seized his 
sample case and both assailants ran to 
the machine and drove off. The sample 
case contained jewelry valued at $530. 

The pawnshop robbery netted an 


armed bandit a watch and a ring but he 
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was thwarted in an attempt to get 
further loot. The victim is Charles 
Brooks, whose place is at 4014 Market 
St. His son, Isidore, 20, was alone in 
the place when a man entered and asked 
to look at penknives. Brooks showed 
him several and the man selected one 
and paid for it. As Brooks turned to 
the cash register to ring up the 35 cents 
sale, the man pressed a revolver against 





Radio Talks on Jewels 
and Fashions 


URING the month of 

August on each Tuesday 
morning at 11.45, Mrs. Flora W. 
Hoffmann, research fashionisi, 
is giving one of a series of in- 
structive and informative talks 
over the National Broadcasting 
Chain Station WEAF. 

The talks will be related to 
fine jewelry and silverware— 
subjects especially interesting 
to the feminine radio audience 
—scheduled as follows: 

August 13—“Diamonds.” 

August 20—*Fashion Is Fleet- 
ing But Jewels are Permanent.” 

August 27—“Jewels for Fall 
Fashions.” 

The National Jewelers Pub- 
licity Association recommends 
that a tastefully prepared pla- 
card be displayed on jewelers’ 
counters and in their windows, 
if possible, thus acquainting 
customers and the public with 
the dates for broadcasting. It 
will also be helpful in spread- 
ing this information if a special 
letter is prepared and mailed 
to customers. Cooperation on 
the part of jewelers in spread- 
ing this information is earnestly 
requested. 











his ribs and ordered him to walk to the 
rear of the store. He took a few steps, 
then suddenly swung around and tried 
to seize the bandit’s gun. The robber, 
however, was too quick for him and 
drawing back, struck Brooks over the 
head with the weapon. As he reeled 
away, the thief snatched Brooks’ watch 
and pocketbook from his pockets, picked 
up a ring from the counter and ran, 
locking the front door after him. Brooks 
recovered in a few seconds and seizing a 
revolver ran to the door but found it 
locked. By the time he opened it and 
called assistance, the thief had vanished. 








Wilbur Reeves, who bought a new 
store building at Onawa, Iowa, recently, 
had his formal opening on Saturday, 
July 20. He gave away silver teaspoon. 
as souvenirs, and attracted more than 
3000 people into his store during the 
opening day. 
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Window Smasher Secures Jewelry 
Worth $1,500 from Los Angeles 
Store 


Los ANGELES, Aug. 2.—‘Come down 
immediately,” was the excited call of a 
policeman to Jack Silverman, of Silver- 
man’s Jewelry Store, 438 S. Broadway, 
early yesterday morning. “Your store 
has been broken into and we want to 
know what has been stolen.” 

Hurriedly getting into his clothes, 
Mr. Silverman rushed to his automobile 
and, breaking all speed limits, arrived at 
the store just as dawn was breaking. 

At the establishment he found that a 
miscreant had smashed a heavy plate 
window glass, shattering the adjoining 
pane, and had scooped out about $1,500 
worth of semi-precious gem mounted 
rings, two diamond bracelets and five 
diamond rings. The police secured some 
finger prints and are now busy running 
through the finger-print records to try 
to get a trace of the robber. 








Robbers Get Jewelry Worth Over 
$2,000 From Spokane, Wash.., 
Store 


SPOKANE, WASH., Aug. 1.—Jewelry 
valued at more than $2,000 was stolen 
last night from the Charles O’Hara 
Jewelry Co., W. 401% Riverside Ave. 
The burglary occurred some time be- 
tween closing hours and when the store 
was opened for business this morning. 
Entrance was gained through a transom 
in the Volney Hotel entrance, which ad- 
joins the jewelry shop. 

Included in the booty taken by the 
burglars were valuable watches, dia- 
monds, pens, pencils, pearls, rings and 
trinkets. 

Detectives Smith and Nordeen have 
been detailed to the case and arrests are 
expected within a short time. 








General Sales Tax Tabled by Georgia 
House of Representatives 


ATLANTA, GA., Aug. 2.—After a de- 
bate of two days, the Georgia House of 
Representatives, by a vote of 96 to 91, 
on Wednesday voted to table the general 
sales tax measure, and to proceed to the 
consideration of a companion bill—the 
statutory income tax bill. 

The sales tax measure would have 
placed a tax of one mill on all jewelry 
manufactured in the State, a tax of one 
mill on all jewelry sold at wholesale, 
and a tax of two mills on all jewelry 
sold at retail. Telling arguments against 
it, however, were that it would require 
a great deal of “machinery” to collect 
the tax, and that it imposed another tax 
on the poor man. 

If the income tax measure passes, it 
will automatically eliminate the sales 
tax. If the income tax fails, jewelers 
do not believe the sales tax can be taken 
off the table and stand a chance of pass- 
age before the legislature closes. 








Victor Guard, retail jewelry at Jasper, 
Ala., has opened a retail jewelry store, 
at Amory, Miss. 
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Watch Assets to Be Sold 





Receiver of Dueber-Hampden Concern Ap- 
plies for Leave to Sell Material and 
Supplies to Amtorg Trading Corp. 


CANTON, OHIO, Aug. 4.—R. W. Loi- 
chot, receiver of the Dueber-Hampden 
Watch Co., filed an application with the 
United States District Court at Cleve- 
land, Ohio, yesterday, advising the Court 
of the negotiations which have been con- 
ducted with the Amtorg Trading Cor- 
poration for the purchase of the mate- 
rials and supplies of the Dueber-Hamp- 
den Watch Co. This is in connection 
with the sales to the Russian Govern- 
ment of the equipment of the watch com- 
pany, as recently explained in full in an 
article in THE JEWELERS’ CIRCULAR. 

The Amtorg Trading Corporation is a 
representative of the Russian Govern- 
ment in New York, and has offered to 
the receiver $135,000 for the greater 
part of the materials and supplies of 
the Dueber-Hampden Watch Co. Of this 
sum $10,000 is to be paid in cash on ap- 
proval of the sale by the Court, and the 
remainder of the purchase price paid on 
delivery of the property which is to be 
made on Jan. 1, 1930, or earlier, if so 
required by the purchaser. 

The application of the receiver sets 
forth in detail the conditions concerning 
the proposed sale, and a copy of the 
agreement has been submitted to the 
Court for its consideration and ap- 
proval. Unless this is approved by the 
Court the agreement will be null and 
void. 

A hearing on the application has been 
set by the Court for Aug. 16, at 10 
o’clock in the Court Room in the United 
States District Court in Cleveland. All 
parties interested in the bankruptcy of 
the company are notified that final ac- 
tion on the application of the receiver 
relating to the sale of the equipment of 
the Dueber-Hampden Watch Co., which 
matter was originally set for hearing 
June 22, has been deferred until the ne- 
gotiations with the Amtorg Corporation 
for the sale of the inventories mentioned 
might be concluded. 

At the hearing Aug. 16 both agree- 
ments with the Amtorg Corporation will 
be presented to the Court for final ac- 
tion. Creditors and other parties inter- 
ested have a right to appear at the 
hearing and show cause, if any they 
have, why the agreement should not be 
confirmed. Those having such objection 
must file these in writing prior to the 
date of the hearing. 








Annual Fall Show of National Gift 
and Art Association at 


Philadelphia Aug. 26-31 


PHILADELPHIA, Aug. 2.—With plans 
for the annual fall show of the National 
Gift and Art Association here Aug. 26- 
31, maturing rapidly, indications point 
to the event being the most successful 
and the exhibits more varied and better 
than at any previous show. 

So much interest has been aroused 





CIRCULAR 


THE JEWELERS’ 


among importers and manufacturers in 
the coming show that instead of the 
customary four floors, it has been neces- 
sary to arrange for another full floor 
at the Hotel Adelphia, making five in 
all. This means many new exhibitors 
and a wider range of articles on display. 

Members of the Philadelphia Gift and 
Art Shop Association, will, as in former 
years, act as hosts. 








Notes from the South African 


Diamond Field 


HERE has been considerable interest 
in a very large rough diamond of al- 
most perfect crystalline form about one 
and one-half inches in diameter recently 
found at Droogfeld in the Vaal River 





THE £4,000 DIAMOND RECENTLY FOUND 
AT DROOGVELD VAAL RIVER DIGGINGS 
(Photo actual size) 


diggings for the illustration of which 
we are indebted to the African World. 
The illustration shows the actual size of 
the diamond. 

* * oe 


The jewelry trade has been interested 
in the reports to the effect that diamond 
pipes similar to those at Kimberley have 
been discovered at Shinyanga in Tan- 
ganyika Territory. However, the news 
that comes from that district shows that 
few of these have been found payable, 
and it is a question whether the dis- 
covery will amount to anything so far 
as the jewelry trade is concerned. 

* * * 


Statements which have been appear- 
ing in a number of newspapers respect- 
ing the large amount of smuggling 
which it is alleged is occurring in 
Namaqualand, according to South Afri- 
can authorities, are attracting more at- 
tention than the subject warrants.  II- 
licit diamond buying has been common 
for years throughout South Africa, and 
illicit trade in the Namaqualand stones 
does not yet seem to be sufficient to have 
any effect on the profits of the producing 
companies, or on the amount of dia- 
monds going into the industry. 

* o~ * 


The quarterly report of Tanganyika 
diamonds indicates that 42,800 loads 
which have been treated by the company 
have yielded 7390 carats of diamonds, at 
a gross profit of about £15,400. 
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Employes of Providence Jewelry 
Concerns Enjoy Outings and 
Field Day Sports 


PROVIDENCE, R. I., Aug. 3.—This is 
the season for outings, field days, picnics 
and excursions and every Wednesday 
and Saturday witnesses one or more of 
these affairs conducted by store or fac- 
tory organizations. The annual outing 
of the employes of the A & Z Chain 
Co. was held the other afternoon at 
Island Park, the day being devoted to 
games, bathing and a dinner in the eve- 
ning. Gustave Lawson was chairman 
of the committee in charge. 

“a © @ 

The employes of the Ideal Leather 
Novelty Goods Co. enjoyed an outing 
today at Rocky Point, making the trip 
by trolley and partaking of a shore 
dinner, followed by a program of field 
sports and games. 

a “hs 

The annual outing of the employes of 
Silverman Bros. was held at Jim Smith’s 
Inn in Pawtuxet, a fleet of buses and 
private cars transporting more than 
400 in the party to the grounds. Lunch- 
eon was served on arrival and after an 
exciting baseball game between teams 
representing the married and the single 
men, a clambake was served and danc- 
ing in the evening concluded the pro- 
gram. G. Leon Silverman was chair- 
man of the committee. 

* * * 


Between 300 and 400 employes of the 
Evans Case Co. of North Attleboro at- 
tended the sixth annual outing of the 
concern held at Crescent Park on Narra- 
gansett Bay today. An athletic program 
was in order for both men and women. 
In addition, several comedy features 
were introduced while an exciting base- 
ball game between the married and 
single men maintained the interest 
through seven innings when the married 
men succeeded in pushing over the win- 
ning run in a 3 to 2 score. At 1 o’clock 
a shore dinner was served during the 
courses of which several of the officials 
addressed the gathering. In the after- 
noon dancing was the attraction. 

* * * 


The recent outing of the employes of 
the Roland & Whytock Co., Inc., was one 
of the most enjoyable ever held by this 
concern. The employes were taken in 
automobiles to Rocky Point where about 
an hour was spent on the midway enjoy- 
ing the various attractions. The party 
then returned to the grounds of the War- 
wick Club where luncheon was served 
after which sports and a baseball game 
were held and at 4 o’clock the party 
sat down to a chicken and shore dinner. 
Dancing and games occupied the time 
until dark when the return to the city 
was made. 








C. M. Powers, 78, retired jeweler of 
Gallipolis, Ohio, died recently at his 
home from an acute heart attack. Mr. 
Powers operated a store in Marietta, 
Ohio, for 11 years, coming there from 
Martinsville, W. Va. 
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Y auto, by train, and by water, and perhaps even 
by air have arrived the jewelers in large num- 
bers from here and there and everywhere—to 


buy. 

It is different, so entirely different from the usual 
run of shows, but it is a show, not a convention. 
There is no program, no speeches to listen to, no 
schedules to follow, nothing to do but look and buy. 

Ballroom, balcony are all profuse- 
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new lines, designing new display fixtures, new styles in 
jewelry, whether it be for personal satisfaction or whether 
it be for home adornment. How any man or woman can 
possibly resist the temptation to buy with all the works 
of beauty around him, would be hard to understand. 

It tantalizes the pocketbook of the merchant, and just 
so when he, the merchant, properly displays the new 
things in his home store, will it tantalize the pocketbooks 

of his customers. Most everyone loves 





ly decorated to blend and harmonize 
with the marvelous displays of jewel- | 
ry and its allied lines of silverware, | 
clocks, watches, attachments and | 
anything and everything to make a 
jewelry store more attractive so that 
the jeweler himself can wet the ap- 
petite of and invite the customer 
into his store and to be happy in 
spending money. Money seems to be 
plentiful, and why not? According to 
Government statistics, there is being 
created ten to fifteen billions of new 
wealth each year. This is being put 


were: 


L. W. Brock 


According to the registration rec- 
ords the visitors from farthest points 


Murray J. Roche 
Harry J. Kastner 


Stratford, Ontario 
Carl Frymire, Silver City, 


H. K. Sullivan 


Greenville, S. C. 


to spend money; to acquire new and 
| beautiful things, if not only for direct 
| service, at least for the pride of 

possession. 

This show certainly demonstrates 
the theory that well displayed mer- 
chandise is half sold. The general 
comment among all exhibitors indi- 
cates a financial as well as an artis- 
tic success, for good orders are being 
placed. 

The show is only four years old, but 
we wager it will continue to grow to 
ever increasing proportions. No pro- 


New Mexico 





nto creation somewhere" | 1, Lechner erm te oecieg to sche 
Years ago the jeweler was sure to Brownsville, Texas —yes—it is different. Our hat is off 


get a certain percentage of every 
man’s dollar, but the jeweler’s per- 
centage has within the past few years 
become less and less. Why? Due to | 
competition? What is the competi- | 
tion? Not his brother jeweler down 
the street or in the next block, but the | 


A. Aronson, Dunkirk, N. Y. 
Joseph Wood, Athens, Ala. 
H. H. Frumess, Denver, Colo. 


which is evidence of wide and ex: 
tended interest in the Show. 


to the committee who worked hard 
and planned carefully in advance and 
whose work has been crowned with 
success. 

The banquet held Wednesday eve- 
ning at the Palmer House was the only 
thing scheduled for the week outside 





automobile man, the radio man and 

every other form of industry, particularly of the type 
which caters to the luxury loving class. It behooves the 
jeweler to stop, look, listen and study so as to become a 
real merchant as well as a jeweler. Get into the general 
run of things, not only by making stores more attractive, 
but in more than a dozen different ways make the cus- 
tomer glad and happy to come into the store. 

The 1500 to 2000 jewelers who are in Chicago attending 
the show would indicate that many realize what they are 
up against, and they are here looking for new merchan- 
dise, new ideas to take back with them to their home 
stores. 

Certainly the displays around the balcony and ballroom 
would indicate that some genius has been working along 


of the ladies’ luncheon and bridge at 
the Chicago Beach Hotel on Tuesday noon. There were 
over 1500 present at the banquet. No speeches were on 
the program but splendid entertainment was provided. 





This, the fourth annual Jewelry and Allied Trades 
Show, is being held under the auspices of the Whole- 
sale Jewelers of Chicago at the Hotel Sherman, and that it 
rivals all previous efforts is the united opinion of all who 
are fortunate enough to be in Chicago. Last year repre- 
sentatives of no less than 1523 retailers in 35 out of 48 
states attended the show and this year the attendance is 
even better. The exhibits are shown in the ballroom, 
exhibition hall and mezzanine floor of the hotel. The Gift 
Shows are at the Palmer House and the Hotel Stevens. 
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“Lick Locking” Around the Sherman H otel 


ATCHES and clocks, timepieces and turnips, large 

and small, in almost every conceivable shape, size, 

form and manner, but all telling the self same story 
unfalteringly. 











It’s Time to 








Get up. 

Go to work. 

Lunch. 

Keep your appointment. 


Catch the train. 


Retire. 


























And it is time to make a most minute inspection of the 
splendid array of time pieces which the merchants are 
doing in Chicago this week. It simply indicates that 
the fourth annual jewelry show at the Sherman Hotel, 
week of Aug. 5 to Aug. 10, has been well planned, well 
advertised in advance for the display of the latest mer- 








chandise. There is no one particular booth that seems HAW, 
to have a special call over any of the others. : 

oe, a Vy yj t2 IX 

The Packard Watch Collection owned -by the Horo- i 

logical Institute of America and presented as a com- fig \S : i ) / 
plete exhibit at the Fourth Annual Jewelry Show P AZAD. HN (/ DN 
through the courtesy of the Webb C. Ball Watch Co. (a SSS Eee Ly 
of Cleveland, Ohio, is extremely interesting. A com- eta mei 
plete story with pictures of the exhibit will be featured a 
in an early issue of the Horological Department of fr SY — 
THE JEWELERS’ CIRCULAR. 

* * * 


They all have been busy and order books seem to 
have been in evidence throughout the day, and with 
the show continuing until the end of the week, it is 
safe to say that it will go down in history as the most 
successful jewelry show that has ever been held. 

* * * 





And, speaking of time, when I was coming in on the 
Pullman the other day, I was wondering why each 
Pullman car, front and rear, especially on the De Luxe 
extra fare trains, have not a neat attractive timepiece 
in evidence. Maybe because of changing time from 
Eastern to Central to Mountain to Pacific. Would be 
interesting and very helpful, and just another added 


touch of service to the traveling public. 
* BS ok 


“Time is opportunity. Keep a clock in sight.” 
THE RAMBLER. 
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Jewel of the Skies 


A Gem of Fascination, which may be had in an 
interesting range of colors. They vary from a pale 


gray of morning light, with the merest suggestion of 
blue, to one of vivid midnight hue. 


LOUIS N. MARX 
551 Fifth Ave. New York 
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Silver Plated “Merchandise” 


at the Big Show 


or in more understandable language “SINCE PROHIBITION 
MERCHANDISE” offers extra profits to the Jeweler 


MOST unusual side light at the show came 

0 AV tious an inspection of the silverware displays. 
Beverage mixers and dispensers occupied much 
space—in fact, an ever-increasing space. More and more 
artistic are they becoming and also more useful. Some of 
the newer items are combination shakers when the lid is 
on but beautiful vases when the cap is missing—also prac- 
ticaland serviceable pitchers without the caps, while they 
are handsome prize trophies and shakers with the caps. 

Ten years ago the 
only item akin to 
these in the line of 
silverware manufac- 
turers was the lone 
eagle or the anti- 
quated single unit 
and kept mostly out 
of sight below the 
mahogany. 

But it is all in the 
game—if you don’t 
sell these items some 
one else will. It is 
part of the new pic- 
ture. Put yourself 
into that new pic- 
ture and get your 
share and have your 
business benefit ac- 
cordingly. If the 
consumer today 
wants merchandise 
different from that 
which he wanted 
years ago it is up to you as a progressive merchant to 
supply the needs and wants. 

This illustrates but one phase of the changing conditions 
but it emphasizes more clearly what the jeweler is face to 
face with today. Your local and neighborhood jeweler is 
the smallest part of your competition. He and you should 
pull together to bring back your part of the average dollar. 

While we all welcome the thought and idea that Ameri- 
cans have grown up to the automobile, radio, etc., as 
every day possessions and necessities, do not let them drift 
away from the jewelry store—as the leading gift store 
and the original gift store of every community in which 
store fullest confidence has always been placed. 

Recall the old latin proverb, “Tempora mutantur et nos 
mutamur in illis” or “Times have changed and we have 
changed with them,” then let us ask ourselves if while 
times have been changing and we have changed with them 
—have we really changed our merchandise and our mer- 
chandising methods in the same way and same proportion. 
Let’s keep in step with the times—it’s a fast pace the 
world is setting, but we must follow on if we want to stay 
in business. 

Visit the shows, go to market, select NEW merchandise 





As seen at the Bar of Approval in Chicago 


and give the public the opportunity to buy what they 
want most. SIR ORACLE. 


The Goldsmiths’ Guild in London 


O one can point to the exact date of the founda- 

NC son of the Goldsmiths’ Company, but it cer- 
tainly was one of the earliest of the City 

Guilds of London, some of which were in existence before 
1200. In early 
times, particular 
trades were carried 
on in certain fixed 
places in the city, 
and the Goldsmiths 
never wandered far 
from the _ locality 
wherein their pres- 
ent Hall is situated; 
that is to say, in the 
Parish of St. John 
Zachary and _ St. 
Vedast, Foster Lane. 
Goldsmiths’ Row 
was on the east side 
of the latter lane; it 
became one of the 
chief sights in the 
city on account of 
its magnificent dis- 
play of the gold- 
worker’s art, and 
was much admired 
by foreign visitors. 
The number of charters granted to the goldsmiths is 
almost bewildering and special privileges were assigned 
to them. They had the right of search for defective work 
and to condemn any gold or silver ornaments, vases and 
other products of their art, if found to be badly wrought, 
and apparently to confiscate the goods. They were ap- 
pointed assayers; and all workers in precious metals had 
to bring their goods to their Hall to be assayed by the 
officers of the company. An assay master was appointed 
to superintend the management of the assay office. The 
statute of Edward I originally vested the right of assay 
in the company, and directed that no vessels of gold or 
silver should leave the maker’s hands until they had been 
tested by the Wardens and stamped with the leopard’s 
head. Later on they had the power granted them of fining 
and imprisoning all defaulters. To the work of the com- 
pany the English people owe the markings on plate which 
enables them to discover the actual age of each piece in 
their collection, or of the Church plate kept in safes in 
the custody of each rector and his wardens. The leopard’s 
head is the earliest assay mark and is mentioned in the 
statute of 1300 as une teste de leopars; and then they 

(Continued on page 71) 
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Dirigem was first brought ol A> 
to America by Mr. 


Maurice Nathan, who par- 
took in the eventful May 
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In its short history in America Dirigem has scored a sensa- 
tional triumph with manufac- 
turers, dealers, and wholesalers 
alike! Chartreuse-green in 
color, and of superlative hard- 
ness—nothing like it has even 
been produced among synthetic 
stones! It has set a new vogue 
and a new demand for jewelry 
set with Dirigem. 


Ask Your Wholesaler! 


IT IS a NATHAN 





SYNTHETIC 
Other “TRU-STONES” 
are: 

Blue-green Zircon 
Violet Kunzite 
Spinel Sapphire 
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Sapphires 1 7, L. WARNER CO.,, INC. 


Star 
Sapphires | Your requirements for calibre may be filled from our 
comprehensive stocks or cut in our own lapidary shop. 








Finest CALIBRE 
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WHOLESALE DISTRIBUTORS 


Genuine American Watch Material Prompt and Efficient Service 
Gruen and all Swiss Watch Material carried in stock Westclox and Ingersoll Watches 


GEO. J. DOEHRMANN 15 MAIDEN LANE, NEW YORK 


The BUYERS’ DIRECTORY 


Price One Dollar 
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Taking It Out of the Debtor’s Wages” 


By Elton J. Buckley 


Difference Between Garnishment and Assignment of Salary and 
How They Are Covered by Various State Laws 


NE of the trade paper editors who 
regularly publishes these articles 
writes me as follows: 

“In these days when employes 
are buying everything from furni- 
ture to coffins on time and signing 
‘contracts’ that have small-type 
assignments of wage clauses in 
them, a discussion of the position 
of the employer might be of gen- 
eral interest. 

“In some 40 years past we have 
never had the wages or salary of 
one of our people successfully gar- 
nisheed, for odd to relate, when 
such cases arose, the employe al- 
ways was in debt to the firm for 
advances in salary, so that there 
was no money due ‘to garnishee. 
But these assignments of wages 
seem to be a horse of a different 
color.” 

All this is true. This is the install- 
ment age. Millions of people, most of 
them employes on a weekly wage, are 
buying all kinds of merchandise on pay- 
ments. Some of the installment dealers 
are very decent about it—they investi- 
gate the buyer, and if he has a record 
they take him, as Pierpont Morgan used 
to say, as a moral risk. There are plenty 
of others, however, who make their buy- 
ers sign their very souls away. Notably 
some of the automobile finance compa- 
nies. It is these who often require the 
employe to assign his future salary as 
security. Sometimes these assignments 
have to be recorded, sometimes not. In 
neither case, except under exceptional 
circumstances, does the employer’s con- 
sent have to be obtained. Many rights, 
under the common law, can be assigned 
without the other party’s consent. A 
lease cannot be (by a tenant) because it 
would oust the landlord’s right to choose 
his tenants. But the landlord can as- 
sign a lease without the tenant’s con- 
sent, because the personal equation is 
not present in the same way. 

There is no doubt that this thing is 
growing by leaps and bounds. Employes 
are bound to have things they cannot 
buy for cash, and the “pay as you earn” 
slogan is a constant lure. To get this 
stuff they will go to almost any lengths, 
and the assignment of their wages is as 
simple as falling off a log, especially 
where the employer doesn’t need to 
consent. If the employe gets into trouble, 
the piano man, or the radio man, or the 
furniture man, or the automobile man, 
comes forward and presents his assign- 
ment and the employer has two alterna- 
tives. He can fire thé employe, or he can 
send his pay check to the dealer. who. 
holds the assignment. 

So great has this nuisance become that 
in Massachusetts they have passed a law 
that no wage assignment is good with- 





out the employer’s consent. Other em- 
ployers have a rule that an assignment 
of wages shall be cause for instant dis- 
missal. 

There are a few States which forbid 
the assignment of wages to be earned— 
Alabama, Connecticut, Georgia, Indiana, 
Massachusetts, Minnesota, Missouri and 
New York. Even in these States, and 
everywhere else, you can always assign 
wages already earned and due. In most 
of the other States, however, the assign- 
ment of future wages can be done very 
freely, even though there is no contract 
of employment and no definite arrange- 
ment as to the amount of wages or 
salary, or even if the wages vary from 
week to week or from month to month. 

Don’t confuse this with the attach. 
ment or garnishment of wages—that is 
a different.thing entirely. In no State 
can you garnishee the whole of an em- 
ploye’s wages, and in many States you 
can’t garnishee them at--all, even in 
States where the employe can freely as- 
sign his whole wages if he likes. An 
assignment is the voluntary act of the 
wage-earner, while a garnishment is an 
arbitrary right given by the law. 





*Copyright, July 20, 1929, by Elton J 


Buckley. 








New Series of Newspaper Ads., Pre- 
pared for the Retail Jewelers By 
the National Jewelers Publicity 
Association 


NEWARK, N. J., Aug. 5.—The National 
Jewelers Publicity Association has just 
announced the preparation 6f a new 
series of newspaper advertisements in 
the form of modern, distinctive and ap- 
pealing announcements that, it is be- 
lieved, will prove a factor in business 
building for the trade at large. 

These advertisements are prepared 
for the jeweler by an expert, and are 
intended to provide modern advertising 
service at a low cost. Ads are furnished 
both in the electros and mats mortised 
ready for newspaper use so that the name 
and address of the user can be inserted. 
Each ad is complete in itself. The series 
consists of 24 different announcements 
which may be had in electros at a total 
cost of $15, or in mats at a cost of $4.50, 
or the advertisements can be purchased 
individually. To those who purchase 
a complete set or series, paying in ad- 
vance, the association will mail imme- 
diately, free of cost, 12 forceful letters 
which may be sent to their customers 
featuring the jewelry store and its mer- 





chandise,; telling of the service he per- 


forms generally and particularly that 
which he is ready to give through the 
watch department and jewelry remodel- 
ing department. This ad service should 
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last the ordinary jeweler, using one 
copy each week, for six months without 
repetition. 

Jewelers who have not received proof 
copies of the ads contained in this series 
may obtain them by applying to the Na- 
tional Jewelers Publicity Association, 
American National Bank building, Bel- 
mont and Springfield Aves., Newark, 
N. J. 








Jewelry Auction Ordinance Upheld 
After Legal Battle in Detroit 


DETROIT, Aug. 5.—Another battle was 
won against the so-called auction jewel- 
ers when Judge Brennan, of the Wayne 
County Circuit Court, dismissed the bill 
of complaint on Friday last of a local 
retailer who had asked a permanent in- 
junction restraining the police from in- 
terfering with his business. 

Judge Brennan not only dismissed the 
bill of complaint, as requested by Na- 
thaniel H. Goldstick, assistant corpora- 
tion counsel, but also dissolved a tem- 
porary restraining order that had been 
obtained by a jewelry concern on July 
26. 

It is believed that the foregoing deci- 
sion of Judge Brennan will end perma- 
nently attacks on the Detroit jewelry or- 
dinance which has withstood similar at- 
tempts over a period of three or four 
years. For a considerable time a num- 
ber of jewelry auctions have been in 
progress, but have closed at the end of 
each month, the time limit specified in 
the ordinance. One store would discon- 
tinue and then another would start until 
the climax was reached by the brief 
court fight which has just been con- 
cluded in favor of the ordinance and to 
the disappointment of the auctioneers. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Aug. 3, 1929 
The U. S. Assay Office reports: 


Gold bars exchanged for gold 








ceases: i tht coat Cat aia fois ee otal $507,416.00 
Gold bars paid depositors...... 25,060.38 
ORME 0% as « @ohdomnlheadneed $532,476.38 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
IB aoa sahara Bre ere Sci me wa bdo $188,546.56 
” ate ea lore aco '% aca etaanw bowel ele 69,593.73 

“ ee ee ee eer 60,083.48 
ET CE ak aiierd Octet cae wee ca 82,175.78 
™ » SA arr eee ee eee 71,566.59 

OE 9 Wr a ee eee 35,449.86 

NO. «kplan ss wh 00 0's $507,416.00 








Joseph, Square Deal Jeweler, 407 
Spruce St., Scranton, Pa., will change 
his location to. 109 Wyoming Ave., as 
soon as the new building at the latter 
address is ready for occupancy. Joseph’s 
new store will be in the heart of the 
business section and, according to the 
builder’s plans, one of the finest in 
Scranton. The establishment will be 
equipped with the. best of modern fix- 
tures and displays, with special lighting 
features, and will carry a larger and 
more varied stock. " 
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Sterling Silversmiths’ Guild Purchase 
Plan Hints 


With the introduction of the “pur- 
chase from income” plan, which is be- 
ing offered to jewelers all over the coun- 
try under the sponsorship of the Ster- 
ling Silversmiths Guild, the last possible 
sales disadvantage in the marketing of 
sterling “appears to disappear.” That 
is the bugaboo of the initial cost. 

There has always been the woman, of 
course, upon whom the arguments of 
even the most enthusiastic and well, in- 
formed salesmen were lost because she 
was perfectly aware of the superior 
value, craftsmanship and _ tradition 
which attached to sterling in compari- 
son with less expensive services. But it 
was impossible to convince her that she 
should make an initial investment that 
she knew in her own good sense might 
be difficult for her. Her very ection con- 
stituted good credit protection for the 
jeweler, although not adding to his saies 
a great deal. 

Under the new plan, however, this 
important objection is completely over- 
come. Any woman coming into a jewel- 
ry shop intent upon buying an inexpen- 
sive service may easily be induced to 
become a sterling customer. The sales- 
man may point out to her that for the 
sum that she would be required to lay 
out immediately in order to purchase a 
cheap service she may possess imme- 
diately her complete sterling flatware. 

To the objection which Mrs. Smith 
may offer that she is mortgaging her 
future, the salesman may point out that 
it is not the modern spirit to postpone 
the enjoyment of desired possessions 
simply because they cannot be paid for 
all at once; that modern economists rec- 
ognize the soundness of buying as one 
earns, much as one pays rent as one 
earns it. But it is not necessary even to 
go to so ancient an example as the rental 
of dwellings, for today the vast majority 
of Americans make their most expensive 
investments on this principle. The acqui- 
sition of fine automobiles on this basis is 
the outstanding example and certainly 
the automobile is a more precarious in- 
vestment than the _ service of fine 
sterling. 








Death of William S. Claflin 


PROVIDENCE, R. I., Aug. 3.—William 
S. Claflin, for nearly half a century a 
manufacturing jeweler in this city, died 
last week at his home, 20 Pearce Ave., 
Riverride. For more than 40 years he 
had }:»en in business in the Standard 
buildi iz, at 144 Pine St., formerly the 
Mete: if building. 

He was born in Tyringham, Mass., on 
Nov. 22, 1860, and received his educa- 
tion in the public schools of Springfield, 
Mass. He came to Providence as a boy 
and had lived here ever since, marry- 
ing, in 1895, Miss Mary A. Whitman of 
this city. Soon after coming to Provi- 
dence, he organized the concern of 
Claflin & Fowler, which later was re- 
organized as Claflin & Hanke. 

After a few years he became as- 
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Abner E. 


sociated with his brother, 
Claflin, in the manufacturing jewelry 
firm of Claflin & Brother, which existed 
for the more than 40 years, until the 
time of his death. 

Mr. Claflin is survived by his widow 
and the brother, Abner. 





George Alfred Hicks 


PROVIDENCE, R. I., Aug. 3.—George 
Alfred Hicks, a retired manufacturing 
jeweler, died at the Heath Sanitorium 
last week in his 86th year, his death 
marking the passing of one of the last 
of the old-time members of the industry 
who rose from the ranks of apprentices 
to the head of a concern. Mr. Hicks 
was a great lover of horses and despite 
his advanced age drove his own trot- 
ting horses in competition until six years 
ago when the Roger Williams Park 
Driving Club disbanded. 

Mr. Hicks was a member of an old 
Providence family and was born in this 
city, Feb. 15, 1844. After completing 
the public school courses he entered one 
of the large shops as an apprentice to 
learn the trade. For a number of years 
he was in business for himself and at 
various periods with partners. His 
longest and most successful period was 
as a member of the firm of Pitts & 
Hicks, in company with the late George 
S. Pitts. They engaged in the production 
of patent cuff and collar buttons, as well 
as general lines of men’s and women’s 
goods. 

He is survived by his widow, Isabel 
(Blake) Hicks and one son. 





George W. Payson 


CHIcAGo, Aug. 5.—George Winfield 
Payson passed away suddenly at his 
home recently. Mr. Payson was in active 
service of the Seth Thomas Clock Co., 
traveling out of the Chicago office from 
1887 to 1918, being retired Jan. 1, 1919. 
He was one of the old line travelers and 
is believed to be one of the pioneers of 
the clock industry in the West. 

He traveled from Chicago to the Paci- 
fic Coast and Washington territory, 
serving his time on stage coaches and 
conveyances of this kind, before we had 
present day train service. Ever since 
his retirement he has been participating 
in the interests of the company, coming 
regularly to the Chicago office. 

He is survived by his widow. 





M. O. Knudtson 


INwoop, Iowa, Aug. 2.—M. O. Knudt 
son, aged 67, who recently disposed of 
his jewelry business here after having 
been located in this city 23 years, died 
Tuesday in his home after a long illness. 
Death came as he was preparing to jour- 
ney to Washington where he expected to 
make his home. 

He was a native of Norway, coming 
to this country in 1884, settling in Rock 
Valley. He had spent seven years in 
Brookings, S. D., and nine years in Elk- 
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ton, S. D., in the business before estab- 
lishing his jewelry store here. His 
widow, a sister and two brothers sur- 
vive. 








Detroit 


Herbert S. Siebel, Saginaw, Mich., 
jeweler, was among the passengers on 
the Graf Zeppelin when on its trip from 
Germany to the United States which 
was’ successfully completed Sunday. 
Saginaw merchants and his other friends 
in that city plan to give him a royal 
reception when he arrives home. 

Detroit police are making every at- 
tempt to run down the thugs who held 
up and robbed Albert Ginzberg, jewelry 
salesman, of thousands of dollars’ worth 
of diamonds on Friday, July 26. Finger- 
prints left on the wheel of the car the 
thugs took from Ginzberg also are being 
examined at police headquarters in an 





attempt to gain new clues as to the 
identity of the men. It is generally 
believed the robbers came to Detroit 


from Chicago, the original home of the 
two men who tried to rob Ginzberg here 
in April, 1928. 

The Greater Detroit Retail Jewelers’ 
Association has invited all the judges in 
the Detroit courts to attend the annual 
picnic that takes place on Put-in-Bay 
Island out in Lake Erie on Aug. 13. It 
is planned to make them judges in some 
of the many contests. One of the events 
recently announced will be a _ beauty 
show, one of the prizes in this being a 
$500 diamond ring. There has been such 
a demand for boat tickets that they have 
been limited to the capacity of the boat 
—3100. Most of the wholesale and retail 
jewelry stores in Detroit and the sur- 
rounding territory will be closed all day 
on Aug. 13 which has been designated 
as Jewelers Day. Announcements to 
this effect are now being displayed in 
all jewelry establishments in the city. 

The A. C. Becken Co., wholesale 
jeweler, Chicago, had a formal opening 
at its new Detroit branch, 712-13 Metro- 
politan building on Thursday, Aug. 1. 
A. C. Becken, himself, added zest to the 
occasion by being present and assisting 
in entertaining visitors. The store is 
most attractively equipped. Practically 
every jewelry line to be found is attrac- 
tively displayed. The place was well 
filled all through the day. To show 
how well the A. C. Becken Co. is being 
received in Detroit, and particularly in 
the Metropolitan building, most of the 
old-established concerns sent beautiful 
floral pieces and these all were con- 
spicuously displayed at the opening. 
The Detroit house of the A. C. Becken 
Co. is under the management of Frank 
E. Neipp and Jerry Nay, the former 
being in charge of the store and the 
latter of the outside sales. 








Crescent Credit Jewelers, Inc., has 
been organized at Oshkosh, Wis., by 
Simon Horwitz, Walter J. Patri and 


Henry Barber. 
for $25,000. 


The firm is incorporated 
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Atlanta, Ga. 


S. J. Higgins, of Canton, Ga., and J. 
Tom Smith, of New Smyrna, Fla., were 
visitors in Atlanta during the week, on 
buying trips. 

The LaGrand Jewelry Co., with head- 
quarters in New York, has _ leased 
the store at 106 Peachtree St., and will 
open a branch there early in the fall. 

The Gorham Co. has moved its 
offices from the Metropolitan building, 
where they have been located for a num- 
ber of years, to 1607-8 Candler building. 

Raymond C. Tolerton, newly ap- 
pointed southern zone manager for the 
Elgin National Watch Co., has arrived 
in Atlanta and is planning to open an 
office in the near future. 

Friends of Arthur Johnson, well 
known in Atlanta jewelry circles, will 
regret to learn of the death of his wife, 
which occurred recently in a local hos- 





pital. The body was taken to White 
Sulphur Springs, near Gainesville, for 
burial. : 


Two new jewelry repair shops have 
recently been opened in Atlanta. The 
first is that of M. G. Shirk, who has 
opened a shop at 15 Forsyth St., N. W.., 
and the second is that of W. L. Turner, 
who has opened a small repair shop at 
145 Alabama St. 








Kansas City 





Among the recent visitors in the city 
were: A. G. Madtson, Ottawa, Kan.; 
C. M. Boler, Madison, Kan.; A. G. Har- 
rison, Paola, Kan. 

Manson D. Bell has moved from 1302 
Main St. to 1127 Grand Ave. He had 
been in business in the immediate neigh- 
borhood of 13th and Main Sts., for the 
past 15 years. 

A. Bulova, president of the Bulova 
Watch Co., New York, arrived at Fair- 
fax Airport Wednesday, July 30, in a 
plane from St. Louis. He was accom- 
panied by A. W. Rocoosian, also con- 
nected with the Bulova company. The 
two spent the day here conferring with 
local jewelers, and returned to St. Louis 
by airplane Thursday, July 3%. 

T. M. James & Sons’ retail store will 
continue at 1114-16 Grand Ave., for an- 
other five years. Possible locations for 
this store have figured prominently in 
real estate circles for the past three 
years. The lease on the location has 
been renewed for five years with an 
option for a further extension of five 
years. T. M. James & Sons, headed now 
by J. C. James as president and with 
D. L. James as manager, has been in 
business here more than 65 years. The 
wholesale business, at 607 Wyandotte 
St., covers a considerable part of the 
United States. 

Mrs. Rose Oppenstein, 77 years old, 
died Monday, July 29, in St. Joseph’s 
Hospital following an illness of several 
weeks’ duration. She had lived in Kan- 
sas City since 1902. Mrs. Oppenstein is 
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survived by four sons, Louis, Michael, 
Samuel and Harry. All of the brothers 
are associated in the Oppenstein Bros. 
Jewelry Co., 1124-26 Walnut St. Be- 
sides her sons she leaves two sisters, 
Mrs. Hal Negbaur, of this city, and Mrs. 
A. L. Nathan, San Francisco. Funeral 
services were held Wednesday morning, 


July 31, at the family home, 3727 
Holmes St. Burial was in Elmwood 
Cemetery. 








Boston 





Among the companies reporting no ac- 
cidents up to June is the Poole Manu- 
facturing Co. The record is made in 
connection with the State contest. Five 
concerns in as many cities have been de- 
clared banner winners. 








A Worthwhile Plan 


A questionnaire in the form of a circular 
sent out by one large retail store in this city 
has met with gratifying and surprising re- 
sults. The letter was sent to the company’s 
old customers, many of whom had not dealt 
with the company for a long time. The cus- 
tomers were asked to say why they had dis- 
continued doing business with the company. 
It was found that quite a number had gone 
elsewhere owing to some trifling dissatisfac- 
tion, such as repairs. Others had just drifted 
away because no contact had been main- 
tained with them. The result of the ques- 
tionnaire was that many of the old customers 
expressed a desire to renew their custom, 
and in numerous cases placed orders for sur- 
prising amount. The point made, apparent- 
ly, is that it is better to keep old customers 
by maintaining contact with them, rather 
than expending all efforts to get new ones. 
This is a fact well known in the trade, but 
for some reason or other, retail houses for- 
get it, and strive to bring new customers 
into their stores. Furthermore, a new cus- 
tomer is not so likely to remain, as is one 
who has been dealing with a certain firm 
for a number of years. 








Herman P. Brett, of H. P. Brett & 
Co., jewelers, of 219 Cabot St., and Mrs. 
Brett, celebrated their 50th wedding an- 
niversary July 30. Mr. Brett retired 
from the shoe business, after a success- 
ful career, and then entered the jewelry 
trade. 

Word of the death of G. V. Turgeon of 
Lewiston, Me., has been received in this 
city, where he was well known in the 
wholesale and retail trade. He had been 
in business for more than 25 years and 
was generally regarded with high es- 
teem. 

A. Page Browne, general sales man- 
ager of the Waltham Watch Co., has 
returned from Europe with his bride 
after a five weeks’ tour on the other side. 
They visited in Germany and England, 
in which latter country they called at the 
London offices of the company and were 
entertained by the officials there. Miss 
B. L. Leach, for many years with 
the company, recently became the bride 
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The oc- 
casion was marked by some fine 
sterling silver tableware. Miss Leach 
was known to thousands of customers 
throughout the country through her 
position. in the sales department and 
years of correspondence with them in a 
business capacity. Mr. and Mrs. Miller 
have made their home in Westerly. 


of C. Miller of Westerly, R. I. 








Portland, Ore. 





The stock of the C. A. English, jewel- 
ry store, Stark and Third Sts., is being 
sold out. 

The Kurtz Jewelry Co. has been in- 
corporated at Ritzville, Wash., for 
$50,000. 

James Cini, owner of the Cini jewelry 
store at 386% Washington St., has 
closed his studio in Pasadena, Cal., for 
the summer, and returned to Portland. 

Lance Smith, former manager for A. 
I. Hall & Son, Inc., in Portland, has ac- 
cepted a position with Butterfield Bros., 
wholesalers in the Mohawk building, 
taking up his new duties Aug. 1. 

Herbert West, known in Portland as 
“The Yokel,” is to be prosecuted here 
for the robbery of the Frederick L. 
Miller jewelry store, which took place 
April 26, 1924, at the former store of 
Mr. Miller, 355 Washington St. Ex- 
tradition papers were obtained, and two 
Portland inspectors went to New York 
to meet West when he is released from 
the Dannemora prison. “The Yokel,” 
it is alleged, obtained almost $15,000 
worth of jewelry from the Miller store. 
Less than a year later he was appre- 
hended in New York for another rob- 
bery. 


Fall River, Mass. 


The retail jewelry store of Oliver J. 
Rousseau at 1540 Pleasant St., was 
entered the other night, the plate glass 
window being broken and the thieves 
making away with goods valued at more 
than $150. The stolen goods included 
wrist watches, fountain pens, bracelets, 
rings and watches. 

A number of the optometrists of this 
city, with their wives and families, at- 
tended the annual outing and bake of 
Zone Nine of the Massachusetts Optom- 
etric Society at Perry’s Grove, New 
Bedford, last Wednesday afternoon. 
Clinton R. Padelford of this city, who 
is president of the Massachusetts Society 
was honored by the presentation of a 
certificate of honorary membership in 
the Rhode Island Society of Optometry. 
The Fall River baseball team defeated 
the New Bedford team, by a close score. 














The jewelry store of Frank H. Cor- 
win, Riverhead, N. Y., was _ recently 
robbed of merchandise valued at several 
hundred dollars when thieves pried 
opened the rear door and looted the place 
at will. 
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August 4th, 1929 
----to be EXACT 


The Graf Zeppelin landed at 
Lakehurst, New Jersey, suc- 
cessfully completing its 
third trans-Atlantic cross- 
ing. 


Passengers were enthusi- 
astic about the giant air- 
liner, and all felt secure 
with experienced Air-Cap- 
tain Eckener at the helm. 


Our customers are en- 
thusiastic about our val- 
ues, and feel secure so 
long as they confine 
their diamond purchases 
to our firm. 


coon NY ager lene 


10 West 47“Street 
New York. 
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Roszika Dolly of Stage Fame Sued 
by Paris Jewelers for Payment 
on a Pearl Necklace 


According to an Associated Press dis- 
patch published in the daily papers on 
Wednesday, Roszika Dolly of the danc- 
ing team of Dolly Sisters, wife of Mor- 
timer Davis, Jr. and daughter-in-law of 
the late Sir Mortimer Davis, wealthy 
Canadian, is in trouble with two Paris 
jewelers from whom pearl necklaces 
valued at 7,000,000 francs (approximate- 
ly $280,000), were purchased according 
to a suit filed with the Seine Tribunal. 

The jewelers, both in the aristocratic 
shopping district in the Place Vendome, 
asked that a trustee be appointed to keep 
the necklaces until the case has been 
decided. In their complaint the two 
Paris jewelers, Polak and Chaumet, al- 
leged that the dancer’s husband had 
signed notes for the necklaces at the 
time of their purchase, which was prior 
to the death of Sir Mortimer Davis, and 
that the notes had remained unpaid. 
They asserted that Miss Dolly in buying 
the expensive necklaces gave them to 
understand that her father-in-law was 
extremely wealthy and that there was 
no need to worry about where the money 
would come from. 

A judge was appointed by the Seine 
Court to open an inquiry into the affair. 
The jewelers claim that each necklace is 
valued at 3,500,000 francs and that when 
Miss Dolly took them she strung the two 
together in one glowing rope worth 
more than $225,000. 








Ancient Greek and Roman 
Jewels Found in Sicily 


REEK and Roman jewels that are 

found in Sicily are quickly bought 
for private collections, though dealers 
who are on the lookout often secure 
some of them, and this competition 
brings about extremely high prices. 
Among these ornaments are delicate 
flakes of gold, leaf-shape, that go to 
make a filet, the gold wires, beads, and 
barrel-shaped earrings, the bands of 
which are sometimes signed by the 
maker, and repoussé, with heads of 
heroes, or forms of nymphs. 

The amphora, a favorite form of 
ornament is to be found in minute form 
in fine goldsmith’s work. These are used 
for Greek earrings, and strung on a 
chain, as necklaces. Also oval plates 
ornamented with spiral patterns are 
found and small pendants with fine gold 
filigree. The most numerous finds ap- 
pear to be earrings; animals’ heads 
sometimes ornament these, or a hook 
will hold one or two pendants of various 
kinds, one perhaps an amphora or bead, 
another a tiny figure of Victory. 

There are gold beads, sometimes orna- 
mented with globules, sometimes with 
granulation. Bulls’ and rams’ heads in 
gold seem to have been much used as 
ends to bracelets or necklaces, but the 
chain have often perished. 
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Serpents and birds are also used, and an 
engraved cylinder, probably used as a 
seal, is mounted in gold. Sard, agate 
and amber intaglios and cornelian beads 
are seen in collections and gold pins of 
large and practical size were not un- 
common; there were many of the safety- 
pin type. Some of the gold wreaths 
with leaves almost of natural size, were 
very handsome. 

One of the finest pieces of ancient gold 
plate that has been found in Sicily is a 
gold bowl or candlestick about five and 
one-half inches across with twisted orna- 
ment round the rim. In the center is a 
depressed circle, within which is sol- 
dered a broad ring of gold, decorated 
with four circles alternately of plain 
wire and globules; along the top of the 
ring runs another row of globules, now 
for the most part missing. Within the 
inner side of the bowl are embossed de- 
signs of six bulls, all impressed from 
the same stamp. They are shown walk- 
ing slowly in procession, with upright 
horns, thick necks and heavy legs. On 
their thin flanks four embossed lines 
indicate the bones of their ribs. This 
wonderful bowl is now in the British 
Museum. 








Notes From Here and There 





Thieves recently broke into the jew- 
elry establishment of H. C. Steiner, 
Albion, Neb., and escaped with several 
hundred dollars’ worth of merchandise. 


Benjamin Spector, jeweler, 108 
Church St., New Haven, Conn., has 
taken a lease on property at 848-50 


Chapel St., and will soon move to his 
new location. 

The Berry Co., credit jeweler, 442 St. 
Clair St., Toledo, Ohio, has enlarged its 
store to double the previous space and 
held a formal opening on completion of 
the alterations. 

Jacob M. Paul, 50, 87 Third St., Troy, 
N. Y., was a victim of an accident re- 
cently, suffering shoulder injuries when 
struck by an automobile as he was 
crossing a street. 

The firm of Sizeler Bros., Inc., retail 
jewelers, Godchaux building, New Or- 
leans, La., has leased a store at 1010 
Canal St., where they will open a mod- 
ern jewelry shop about Sept. 1. 

The firm of M. L. Green & Son, 19 
Gratiot Ave., Mount Clemens, Mich., is 
moving into the Green building, known 
before its purchase by the firm as the 
Hoffman building. The Green concern 
was started in Mount Clemens in 1907. 

A thief who evidently had a keen 
desire to obtain some of the new paper 
currency recently made a hole in the 
window of the Prinece-Cotter Co., Inc., 
store at 104 Merrimack St., Lowell, 
Mass., and removed some of the currency 
on display there. 

Irving’s Jewelry Store, 185 State St., 
Hammond, Ind., has taker a 15-year 
lease on a site in the Minas Furniture 
Co. building on State St. Irving Chay- 
ken, the proprietor, figures on spend- 





CIRCULAR 


71 


ing $15,000 in making the new store 
one of Hammond’s finest. 

The Retail Jewelers Association of 
Wilmington, Del., recently staged their 
13th annual outing at Lenape Park, Wil- 
mington. Despite unfavorable weather 
which included rain and a strong wind, 
the affair was a success, the swimming 
events proving particularly popular. 


Jewels identified as having been worn 
by Empress Theodora during her coro- 
nation in the Church of St. Sophia, Con- 
stantinople, have been found by the 
Jugo-Slav Archzological Mission, which 
recently concluded its excavations in 
Stobi, the ancient capital of Macedonia. 


The Bureau of Foreign and Domestic 
Commerce reports that a Bombay, India, 
concern is seeking the agency for popu- 
lar-priced clocks and watches. Addi- 
tional information can be obtained by 
writing to the Bureau, Department of 
Commerce, Washington, D. C., mention- 
ing File 40045. 








The Goldsmiths’ Guild in London 
(Continued from page 63) 


have the maker’s mark, first made com- 
pulsory in 1363; at first consisting of 
some symbol, as an animal, fish, crown, 
star or rose, and later on, a single or 
double letter forming the initials of the 
maker. In 1700 five new provincial 
assay offices were started, but out of 
every 100 pieces of plate the public were 
indebted to this London company for 
assaying at least 99 of them. 

Another great service the goldsmiths 
rendered, and that is “trial of the pyx” 
by which all the new coinage is tested. 

The “pyx” is the box containing the 
new coinage brought by the Master of 
the Mint, and this is tested by an elabo- 
rate process before a jury appointed 
under the precept of the Lord Chancel- 
lor; and when the latter is informed 
that all is well, the Master of the Mint 
receives a record stating that the trial 
is satisfactory. 

The company had much trouble with 
fraudulent workers who were ingenious 
in their deceits. They carved tin so 
subtly that it could be scarcely distin- 
guished from fine silver, and in brace- 
lets, lockets and rings they set divers 
colors, cleverly counterfeiting genuine 
jewels. Representatives of the company 
used to attend the great fairs in order 
to search for defective work; but inas- 
much as they went in great state, it 
was easy for the culprits to hide their 
base ware and escape any penalty. 

The goldsmiths have taken the fore- 
most place in promoting technical educa- 
tion and have done most extraordinary 
work in establishing a technical and 
recreation institute at New Cross entail- 
ing an expenditure of not less than 
$500,000. Another of many bountiful 
benevolent schemes was that of making 
a grant of $125,000 for dwellings to be 
erected at Clarkenwell for the poorer 
classes of workmen engaged in various 
branches of the industry.—L. C. B 
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Trade Mark 


Silver combined with sparkling stones 
makes the perfect complement 

to the dark rich fabrics in 

vogue for autumn. 
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Here are gems im- 

ported from the Aus- 

trian Tyrol, that tiny moun- 

tainous section in the Alps, 

whose native craftsmen are famous 

for their minute and beautiful jewelry 


Chicago 
ST. LOUIS 
1328 Washington Ave. 320-322 W. Adams Street 


Room 4—Santa Fe Bldg. 
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The baguette and diamond cut so enthusiastic- 
ally sponsored by the fashionable this sea- 
son are now reproduced in these ap- 


parel accessories by 
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Every one of these 

crystal clear gems is 
mounted in sterling silver. 
From chain to clasp every ounce 


of metal used is sterling silver. 


DALLAS 
Room 4—Santa Fe Bldg. 


Chicago 
320-322 W. Adams Street 1328 Lhe nse pon 
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New York Notes 


The Goodwill Watch & Jewelry Co., 
Inc., importer and jobber, is now located 
at 19 Nassau St. 

George Oertel, head of the adjustment 
department of the National Jewelers 
Board of Trade, is on a two weeks’ 
motor trip to the White Mountains. 


Two upper floors above the store of 
George W. Wilson, 118 Flatbush Ave., 
Brooklyn, were completely destroyed by 
fire on July 30. Part of the stock and 
fixtures of the Wilson store were dam- 
aged by water and smoke. 

Dudley T. Fagan, 
Barbour Silver Co., division of the In- 
ternational Silver Co., is now on an ex- 
tended trip to the Middle West, and will 
be gone for a month calling on the 
trade. 

Otto D. Wormser, president of the Na- 
tional Jewelers Board of Trade, with 
Mrs. Wormser, returned Friday from 
an extended trip on the Continent, which 
included stays at Baden-Baden, Paris 
and Berlin. 


representing the 


Ross Donaldson, New York representa- 
tive of the White Mfg. Co. and the O. M. 
Draper Corp., who was married on June 
29 to Marion Baker of North Attleboro, 
Mass., has returned to the city after an 
extended honeymoon trip. 

Francet, Inc., has leased a store in the 
Great Northern building, 595 Fifth Ave., 
northeast corner of 48th St. The con- 
cern plans to conduct a retail jewelry 
business in conjunction with its whole- 
sale establishment at 36 W. 47th St. 

Zickerman Bros., importers of dia- 
monds, 580 Fifth Ave., are opening an 
installment retail jewelry store at Na- 
tional and Roosevelt Aves., Corona, L. I. 
Fixtures are now being installed and the 
opening is scheduled to take place early 
in October. 

Eugene H. Vallé, dealer in diamonds, 
pearls and other precious stones, 170 
Broadway, who is a major with the 78th 
Division, Quartermaster, United States 
Army, which participated in the recent 
maneuvers at Camp Dix, N. J., returned 
to his office on Aug. 1. 

The partnership of Harry Oberman 
and Hyman Leftie Loiterman, doing 
business under the trade name of the 
Supreme Stone Importing Co., importer 
of semi-precious stones, successors to 
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Hyman Leftie, has been dissolved. The 
firm under the sole management of Mr. 
Loiterman is located at 37 Forsyth St. 

William S. Stone, Boston representative 
of the Gorham Co., 576 Fifth Ave., nas 
been granted an indefinite leave of ab- 
sence to improve his health. Mr. Stone’s 
many friends in the city and other parts 
of the trade are hoping to see him back 
at work with his old-time vigor soon. 

Stephen Varni of the Stephen Varni 
Co., 15 Maiden Lane, and his wife, who 
are traveling in Europe, greeted many 
of their friends last week with cards sent 
via the Graf Zeppelin, which arrived in 
Lakekurst Sunday. Mr. and Mrs. Varni’s 
cards were sent July 29th from Cologne, 
Germany. 


Irving Robinson, a dealer in jewelry, 
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was indicted by a grand jury in Gen- 
eral Sessions last Thursday on a charge 
of grand larceny and held in bail of 
$2,500. Robinson is alleged to have 
stolen a diamond paper containing 
$1,700 in emeralds from the firm of J. L. 
Warner Co., Inc., 36 W. 47th St., on 
July 11. 

Frank E. Jacobus, well known in the 
trade as a salesman for a long term of 
years, passed away last Friday at his 
home, 4426 Carpenter Avenue, the Bronx, 
from heart trouble after an illness last- 
ing several months. Funeral services 
were held at his late home on Sunday 
afternoon, and interment was made at 
Kensico Cemetery, Westchester. Mr. 
Jacobus, who was 50, was connected with 
the Reed & Barton Corp. before his 
untimely death. 

Louis Janssen, of Amsterdam, a pan- 
tryman on the Red Star liner Arabie, 
was taken into custody on July 30 when 
customs agents seized diamonds valued 
at $10,000 as Janssen came off the boat. 
Realizing he faced arrest the sailor put 
the diamonds in his mouth, but the 
agents removed them. Arraigned be- 
fore United States Commissioner Garret 
W. Cotter, Janssen was held for a hear- 
ing on Aug. 21 under bail of $3,500. He 
told Assistant United States Attorney 
John M. Blake that he was to receive 
$15 for smuggling the jewels into this 
country, having received them from a 
passenger who was to meet him in the 
Bronx. He explained his willingness to 
accept such a small fee by his need for 
money to support his wife and their two 
children. 

Many members of the silverware trade 
heard with regret last week the news 
from Paris that Mrs. Frances Swift 
Holbrook had passed away in that city. 
Mrs. Holbrook was the widow of the late 
Edward Holbrook, former president of 
the Gorham Mfg. Co. and the Silver- 
smiths Co., and mother of the late John 
S. Holbrook, who succeeded his father in 
these positions, but retired later and 
passed away Feb. 26, 1928. Frances 
Swift was a native of New York, and 
married Edward Holbrook, then a prom- 
ising young man in the silver trade, on 
Feb. 18, 1874. There was born to them 
besides a son, the late John S. Holbrook, 
a daughter Lillian, whose marriage name 
is de Balincourt, and who has resided in 
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New York Notes 


(Continued from page 75) 


Paris for many years. The late Mrs. 
Holbrook was for years a large stock- 
holder in the Gorham and the Silver- 
smiths companies, and also had large 
real estate interests in New York and 
other sections 

Alexander Gilbert, vice-president of 
the Irving Trust Co., is celebrating his 
80th birthday on Aug. 10. 

Recent incorporations at Albany in- 
clude Lido Jewels, authorized capitaliza- 
tion $25,000, and the Esner, Friedman & 
Co., capitalization $75,000. 


Papazian Bros., importers of dia- 
monds, pearls and precious stones, have 
moved from 87 Nassau St. to 2 W. 
46th St. 

A. Peskowitz is now treasurer and 
secretary of Heckwirth, Inc., retail 


jewelers, 160 W. 34th St., it has been an- 
nounced by David Wirth, president. 

Joseph Ruttenberg, 108 Grafton St., 
Brooklyn, has purchased the store of 
Hyman Santman, 2029 Boston Road, 
Bronx, and will conduct business there 
commencing Aug. 15. 

The Reich Ash Corp., sterling silver 
and giftwares, which for more than 28 
years has been located at 59 Reade St., 
is now occupying the entire second floor 
at 307 Fifth Ave. 

The Metropolitan Jewelry Case Co. 
has taken a lease on the second floor loft 
at 10 W. 29th St., and the Interboro 
Medal & Badge Mfg. Co. has leased sales 
rooms at 303 Fourth Avenue. 

Richard A. Hunken, who has been 
associated with the jewelry trade for 
years as a traveling salesman, is now 
acting as a special representative of J. R. 
Wood & Sons. 

Samuel Bernard, founder of Time- 
ology Time Service, 22 W. 48th St., will 
address the Timeology Hikers, Saturday, 
at Tibbetts Brook Park, talking on 
“Time and Sunshine.” 

Ernest Cashmore, formerly with Wm. 
H. Enhaus & Son, 26 John St., is now 
at 20 W. 47th St., as successor to the 
Mavco Import Co., Inc., wholesaler in 
watchmakers’ and jewelers’ tools and 
supplies. 

Monroe Engelsman, well known in the 
jewelry trade, is making a tour through- 
out Europe, and expects to be back in 
October. His friends recently received 
cards from him from Vienna, Austria, in 
which he stated he was about to move his 
business to 22 W. 48th St., New York. 

Hoffman Bros., Inc., wholesaler, 565 
Fifth Ave., and 31 N. State St., Chicago, 
has executed a deed of trust to Frank 
Marsland of the Manufacturing Jewel- 
ers Board of Trade, trustee, who is rep- 
resented by Goldman & Frier, 15 Maiden 
Lane, also attorneys for the creditors. 

Henry Joseph, secretary and general 
manager of Max Duraffourg, Ltd., im- 
porter and cutter of precious and semi- 
precious stones, 580 Fifth Ave., is on a 

trip to Chicago and while there will at- 
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tend the Jewelry and Allied Trades 
Show. 


The George T. Byers Mfg. Co., Ho- 
boken, N. J., has been granted a charter 
of incorporation in that state. The 
firm, which will manufacture fountain 
pens, is capitalized at $5,000, its in- 
corporators being George T. Byers, 
Long Beach, L. I., N. Y.; Robert J. 
Byers, Oradell, N. J.; and Morgan J. 
Doyle, Brooklyn, N. Y. 

Members of the New York jewelry 
trade recently held an informal gather- 
ing when they met in Munich, Bavaria. 
They were Meyer D. Rothschild, presi- 
dent American Gem & Pearl Co.; Otto 
D. Wormser, president National Jewelers 
Board of Trade; Arthur Kahn, of Amer- 
ican Gem & Pearl Co., and Sigmund 
Cohn, a well-known New York platinum 
dealer and refiner. 

Mortimer C. Foster, who for years 
was connected with Goldsmith, Stern & 
Co., and later a member of the firm of 
Milton L. Ernst, Inc., is now an author, 
and recently returned from a four weeks’ 
camping trip in New Mexico and Ari- 
zona, where he visited the Grand Can- 
yon, the Painted Desert, the Petrified 
Forest, etc., gathering material for a 
book. Mr. and Mrs. Foster will sail for 
England on the Olympic Aug. 10, and 
while visiting the lake districts of En- 
gland Mr. Foster expects to complete the 
volume covering his recent experiences. 








Pittsburgh 


Jewelers in this district report that 
business for this time of the year is 
up to the usual mark. 

A voluntary petition in bankruptcy 
without schedules has been filed in the 
United States District Court by Simon 
Hartstein, 143 Franklin Ave., Aliquippz, 
through his attorney John C. Stern. 

The store of M. M. Kramer, credit 
jeweler, at 6107 Penn Ave. E., East 
Pittsburgh, is still under construction 
and will not be ready for occupancy for 
at least a month or so. As soon as the 
work is completed an opening will be 
held. 

Harry F. Sipe recently returned from 
Europe says that costume jewelry will 
be in greater demand than ever this fall 
and in that opinion he is not alone. 
There is some good diamond business 
reported and Mr. Sipe found that the 
market abroad is a little higher than it 
was one year ago. 











Miss Marion L. Lindauer, daughter of 
the late Leon Lindauer, jeweler and 
watchmaker, recently completed an ex- 
tensive course in watchmaking and re- 
pairing at the Bradley Horological In- 
stitute, Peoria, IIl., and is now associated 
with her mother and sister in the 
Lindauer store at 423 W. Broughton St., 
Savannah, Ga. Miss Lindauer is said 
to be one of four women who in the past 
40 years has successfully concluded a 
course at the Bradley Horological Insti- 
tute. 
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Newark 


The A. A. Taylor Co., Inc., has taken 
over and is conducting the business of 
the A. M. Soffel Co., Inc., manufacturing 
silversmiths, 391-3 Mulberry St. 

The Stilson Mfg. Co., manufacturer 
of metal novelties, has leased the former 
hat plant at 82 Main St., West Orange, 
N. J. 

Funeral services for Theodore L. 
Vroom, 70, were held in Newark, N. J., 
recently. Mr. Vroom was a practical 
jeweler and for the past 10 years had 
been employed by Baker & Co. of New- 
ark, previously having been with Larter 
& Sons, of Newark and New York, for 
15 years. 

Funeral services were conducted last 
week for August F. Nanz, who died July 
27, at his home, 23 S. Burnet St., East 
Orange. Mr. Nanz had been a watch- 
maker many years prior to his retire- 
ment several years ago. He was 84 
years of age. Surviving him are his 
widow and three sons, Theodore, August 
Jr., and Charles. 

The Art Metal Works, Inc., of Mul- 
berry St., has announced that its net 
earnings after deduction of taxes for 
six months ending June 30, 1929, 
amounted to $405,573, which is equal to 
$1.80 per share on the outstanding com- 
mon stock. This against net earnings 
of $399,199 or equal to $1.77 a share 


reported for the same period in 1928 
is a bright prospect for the com- 
pany. 

Louis V. Aaronson, president of the 


Art Metal Works, Mulberry St., has 
completed a design for a new atomizer 
which was patented and registered last 
week in Washington, D. C. Mr. Aaron- 
son, who besides being a business man 


is a philanthropist, made a gift last 
week of $10,000 to the city of New- 


ark providing $40,000 additional funds 
would be given by the city for a swim- 


ming pool to be erected at Neptune 
City, N. J. 
Baker & Co., Inc., assayers and re- 


finers, 54 Austin St., has purchased the 
firm of Herpers Bros., 18 Crawford St. 
The Baker company has conducted the 
business of Herpers Bros. since Aug. 
1 in conjunction with their settings and 
findings department. Ferdinand J. 
and Henry F. Herpers and_ their 
former employes have been taken into 
the Baker organization and will assist 
the latter concern in carrying on this 
new branch of its business. 








The executives and employes of the 
Lowell Jewelry Mfg. Co., Lowell, Mass., 
took possession Aug. 1 of Hampton 
Beach, N. H., for their annual outing, 
and with perfect weather favoring them 
enjoyed as pleasant an event as has 
been staged by the company in some 
time. On their arrival the merry- 
makers were served with dinner. A 
bowling match and bathing were en- 
joyed. The day’s events were capped 
with dancing. 
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Philadelphia 


Alex Corr, manufacturing jeweler, of 
122 8th St., in the wholesale district, is 
complainant against a woman, whom he 
charges with fraud in the purchase of a 
diamond bracelet valued at $1,000. 
Corr charged the woman made a deposit 
on the bracelet but refused other pay- 
ments or to return the piece. 

While retail business still is somewhat 
dull, wholesalers report a quickening of 
interest in their trade, and salesmen who 
have gone out recently are sending back 
better reports than was the case at this 
time last year. Manufacturing jewelers 
here state indications point to a good de- 
mand this fall. 

The firm, Rosenblum Bros., Inc., 715 
Sansom St., have just heard from Morris 
Rosenblum, president of the firm, who is 
traveling in the northern part of United 
States and Canada. He reports that 
business conditions there are improving. 
Business men in that section of the 
country predict a good season this year 
and are preparing for it. 

Bethlehem police believe that they 
foiled an attempt to rob one of the lar- 
gest jewelry stores in that city by the 
arrest of Robert Larue, who claims to 
come from Decatur, Ill. He is thought 
to be Oswin Hottenstein, one of four con- 
from the 





victs who escaped recently 
Schuylkill county jail at Pottsville. He 
was arrested while looking over the 


jewelry store with, police believe, an in- 
tention to rob it. John Homa, of Bethel- 
hem, also an eséaped Pottsville convict, 
has been seen in company with Hotten- 
stein, and apparently was in the jewelry 
store plot with him. 








New England 


The entire stock of jewelry of Ed- 
ward S. Stuart, 55 Exchange St., Lynn, 
Mass., has been sold at public auction. 

The International Watch & Clock Co. 
has leased space in its block at 300A 
Harvard St., Brookline, Mass., to Sim- 
mons, Inc. 

George A. Waters of Waltham, Mass., 
has taken over the jewelry business of 
E. H. Morin at Main St., Oakland, Me., 
and will conduct the business until the 
health of Mr. Morin improves sufficient- 
ly for him to resume business. 

Klein’s Company, Ince., jewelers, 
3rookline, Mass., has been incorporated 
with a capital stock of $10,000. There 
are 100 shares of preferred stock, with 
par value of $100 each. The directors 
and incorporators are: President, Max 
Klein; treasurer, Harry Goldman, 107 
Westbourne Terrace, Brookline, and 
Louis Wilmer. 

Edgar Banville of Fairhaven, Mass., 
employed as a salesman for a New Bed- 
ford, Mass., jewelry concern, has re- 





quested the aid of the Fall River, Mass., 
police in an effort to locate a small case 
containing 
$799.50. 


12 diamonds valued _ at 
While in Fall River he visited 
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a number of customers and on his return 
to Fairhaven missed the diamond case. 

An unknown person made an attempt 
to enter the jewelry store of Caliri Bros., 
125 Essex St., Lawrence, Mass., on the 
night of Aug. 1, but the break was 
frustrated when he was discovered by 
tenants who live above the store. Ac- 
cording to Miss Carmello Russo, who 
lives over the establishment, she saw the 
thief pull off a screen from one of the 
rear windows and she said that he had 
a pinch bar in his hands. Inspector 
Michael A. Murphy of the Lawrence 
Police Department is in charge of the 
investigation. 








Providence 





Bertrand G. Slater, retail jeweler, 
formerly with the Baird-North Co., Inc., 
is now in Room 315, Kinsley building, 
334 Westminster St. 

Shoplifting of more than $500 worth 
of merchandise committed at a number 
of Woonsocket retail stores resulted in 
two 15-year-old boys of this city being 
sentenced to the Sockanosset School for 
Boys for the remainder of their minor- 
ity when they admitted their guilt be- 
fore Judge Adonnett J. Demers in the 
Woonsocket Juvenile Court last week. 
A third boy, who is only 13 years old, 
was granted an extended probationary 
term. Deputy Police Chief Alfred O. 
Perron informed the court that the trio 
had stolen articles from store counters 
valued at from 10 cents to gold watches 
to the value of $60. Theft of wrist 
watches, fountain pens, billfolds, flash- 
lights, cigarette lighters, etc., were made 
by the youngsters. The police said that 
the boys had stolen at other Woonsocket 
stores and tad also operated in Provi- 
dence, Pawtucket and other places dur- 
ing the past few weeks. 


Canada Notes 


H. Kirby Pass, 32, son of Edwin 
E. Pass, well-known jeweler of Hamil- 
ton, Ont., was drowned while swimming 
at Hamilton Beach on the afternoon of 
July 31. He was not missed for about 
20 minutes and it was more than an 
hour before his body could be recovered. 
He was a lifelong resident of Hamilton 
and an assistant in his father’s business. 

On the evening of July 30 Elinar 
Palmen, a Finlander, entered the jewel- 
ry store of Earl Sundholme, 284 Queen 
St.. West, Toronto, and confessed that he 
had stolen four watches a few days 
previously, while the proprietor was 
busy with customers. The jeweler, how- 
ever, was aware of the theft and a war- 
rant had been issued for Palmen’s 
arrest. The police were called and he 
was given in charge. The watches had 
been pawned and the money spent. 

















G. A. Rank for 27 years with the G. 
A. Fehrs jewelry store at Manitowoc, 
Wis., has started a jewelry establish- 
ment of his own in that city. 








CIRCULAR 





August 8, 1929 





Rochester 


One hundred employes of the Meta 
Arts Co., jewelry manufacturer of 742 
Portland Ave., took a day off last week 
for their annual picnic at Spring Broo! 
Inn., Caledonia. 

Police warning went out from Roches 
ter and southern tier counties last week 
urging merchants to be on the watch fo 
a middle aged woman who has mulcted 
a number of merchants of sums varying 
from $8 to $50 through false checks. The 
woman was reported to have been espe- 
cially active in Rochester and Penn Yan. 
Although none so far have been victim- 
ized, jewelers were asked to keep an ey: 
open, since she rarely dealt with sums 
less than $35. 

All summer meetings and activities ot 
the Rochester Retail Jewelers’ Associa 
tion, oldest organization of its kind in 
the country, were called off until Sep- 
tember last week by President Charles 
P. Coster, 1519 Lake Ave. Vacations 
have precluded possibilities of sufficiently 
large turnouts to justify meeting, Mr 
Coster said. The proposed Ladies Night 
celebration at a lakeside resort also has 
been postponed. The first meeting is 
scheduled for the first Thursday in Sep 
tember. 

Lightning may never strike twice in 
the same place, but for the second time 
in a single year a plate glass window in 
the retail jewelry store operated by C. 
F. Vanderpool at 190 State St. suffered 
the odd fate of being shattered by a stone 
catapulted from the pavement by an 
automobile tire. The second accident 
took place about noon one day last week. 
The first occurred a year ago, almost to 
the day. Mr. Vanderpool’s windows 
stood for 29 years previously without so 
much as a nick. 

Although the first seven months of 
1929 were not up to the same period in 
1928, Rochester retail jewelers last week 
took new hope in the renewed diamond 
and watch sales in July. Although neigh- 
borhood stores reported occasionally a 
slight advance in silverware for the 
month, in general the jump was restric- 
ted to gems and time pieces. Wall and 
shelf clocks are going a little better than 
last year. The repair line is good 
Wholesalers report plenty of activity, de- 
spite the obvious slump for the year. 

In response to urgings of friends and 
associates, Mayor Joseph C. Wilson, 
jewelry retailer and public servant, who 
has sought to retire from office at the 
end of his present term, last week con- 
sented to be a candidate again for coun- 
cilman-at-large in the municipal non- 
partisan primary Sept. 17. Should Mr. 
Wilson be designated at the primary and 
elected in November, his election to 
mayor by his fellow councilmen is con- 
ceded. For 35 years Mr. Wilson has di- 
vided his time between his retail store at 
39 Main St. E. and the City Hall, where 
he has served in various official capaci- 
ties from city assessor to mayor. He 
won the distinction of being the first 
mayor of Rochester under the city man- 
ager charter, started in January, 1928. 
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Chicago Notes 


Miss Dora Cohn, jewelry and leather 
goods buyer for the Boston Store, left 
last week for the East where she will 
visit the markets for about 10 days. 

Murray Kohn of Silbermann, Kohn & 
Wallenstein, New York, arrived in Chi- 
cago last week to visit his trade en route 
to other cities of the Middle West. 

Louis Miller, representing Benj. Allen 
& Co., through Texas, is out on his ter- 
ritory after spending a couple of weeks 
in Chicago getting his new fall line. 

F. Sitt, of A. M. Sitt, 3836 Broadway, 
returned this week from Pittsburgh, 
where he spent several weeks visiting 
with many of his old friends. 

Phil Barnett of Barnett & Co., 240 S. 
Michigan Boulevard, is spending a few 
weeks in New York and the East look- 
ing over the markets and visiting with 
many of his friends. 

Andrew Frandsen, retail jeweler of 
Monmouth, IIl., accompanied by his son, 
David, spent the past week in Chicago 
looking over merchandise and visiting 
with friends. 

George Flemming, representing J. J. 
Sommers & Co., returned this week from 
Cincinnati where he spent a few days 
visiting with the trade and showing his 
new merchandise. 

H. M. Stewart, Atlanta, Ga., represen- 
tative for Benj. Allen & Co., left for his 
territory last week after spending a 
couple of weeks at the home offices re- 
plenishing his stock. 

Mary Egan Lyons, of 55 E. Washing- 
ton St., left last week accompanied by 
her sister and brother-in-law to motor 
to New York and Boston. She expects 
to spend a few weeks in the East visit- 
ing. 

Charles Slemmons, of the Norris, 
Alister-Ball-Bridges Co., returned to 
Chicago last week accompanied by his 
wife and their daughter. Mr. Slemmons 
spent several weeks in California com- 
bining business with pleasure. 

Ed. Gerkin, member of the Leubusher- 
Schumann Co., returned to Chicago in 
time to attend the Jewelry and Allied 
Trades Show. Mr. Gerkin and _ his 
family spent several weeks in motoring 
through the East and Canada. 

Will Schumann of Leubusher-Schu- 
mann & Co., returned last Thursday 
from his southern territory. Steve Leu- 
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busher, also of this firm, just completed 
a trip through his Middle West terri- 
tory. Both report good business. 

Louis H. Green, announces that he 
now represents the Weinreich Bros. Co. 
of New York, in connection with the 
lines he now carries. Mr. Green will 
call on the trade in Chicago with this 
line. 

Ernest Block, manufacturers’ repre- 
sentative, left this week on a two weeks’ 
business trip through the North and 
Middle West territory. Mr. Block will 
visit with his friends in the wholesale 
business showing his new samples. 

Herbert Winterberg, of Sproehnle, 
Inc., left last Thursday night for his 
first fall business trip. Mr. Winterberg 
will call on his trade through the North 
West, and will be away for several 
weeks. 

George Goldberg, representing the 
Schless-Harwood Co., stopped in Chicago 
last week to spend a few days here with 
friends enroute East from the Pacific 
Coast, where he spent several weeks 
visiting with his trade. 

Allen Pinero, representative for east- 
ern manufacturers returned last week 
with his wife from a motor trip through 
the west to the Pacific Coast. Mr. Pinero 
was away for several weeks and reports 
having had a very pleasant trip. 

Nelson McCormick, of the Plainville 
Stock Co., spent the past week with 
friends in Chicago. Mr. McCormick 
stayed over in Chicago for a few days of 
the week to visit friends that are attend- 
ing the Jewelry and Allied Trades Show. 

“Billy” Taylor, and Mrs. Taylor, were 
visitors in Chicago last week, returning 
to their home in New Orleans from a 
month’s trip to Victoria. B. C. Mr. 
Taylor has charge of the New Orleans 
branch of the C. & E. Marshall Co. 

Otto C. Hanisch, of the George H. 
Fuller & Sons Co., Pawtucket, R. I., and 
Mrs. Hanisch, spent the past week in Chi- 
cago attending the funeral of their 
brother-in-law. Deceased passed away at 
Phoenix, Ariz., after a lingering illness. 

Herbert Koppel, formerly in business 
for himself at Omaha, Neb., and more 
recently associated in business at Los 
Angeles, Cal., arrived in Chicago last 
week to accept a position in the material 
department of Emil Braude & Sons. 

H. D. Vognild, of 1564 Milwaukee 
Ave., returned last week with his wife 
from a motor trip through Minnesota. 
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They were away for several weeks and 
spent sometime visiting with his sister 
in Minneapolis. 

H. M. Kohn, who has been actively 
connected with the Stein & Ellbogen Co., 
for the past 45 years, has resigned his 
position. Mr. Kohn was a member of the 
board of directors. His resignation took 
effect Aug. 1. Mr. Kohn has not stated 
his plans for the future. 

H. V. Gray, of H. V. Gray & Co., 
manufacturing jeweler of Detroit, Mich., 
arrived in Chicago on Saturday to meet 
his wife and daughter who have spent 
some time in California. After spend- 
ing a few days in Chicago visiting with 
friends Mr. Gray returned home with 
his family. 

R. G. Bolich, formerly in the retail 
jewelry business in Chicago, spent sev- 
eral years in California with his family. 
He has returned to Chicago and is visit- 
ing with his many friends here. He ex- 
pects to remain in Chicago and is now 
looking forward to another jewelry con- 
nection. 

Leslie Linick, vice-president of Linick- 
Green & Reed, 10 S. Wabash Ave., re- 
turned to his duties this week after 
spending several weeks in Boston with 
his family. Ernest Linick, treasurer of 
this concern, is leaving this week with 
his wife to motor into Wisconsin. He 
too will be away for a few weeks. 

In the matter of J. Rosenson & Co., 
Louis Goldman of Goldman, Allshouse & 
Healy, trustee for the benefit of credi- 
tors and acting under the supervision of 
a creditors’ committee appointed by the 
Manufacturing Jewelers’ Board of 
Trade, has just disbursed a second and 
final dividend of 6 per cent to all credi- 
tors. 

One of the large display windows at 
the establishment of Barnett & Co., 240 
S. Michigan Ave., was smashed early one 
morning last week, and several necklaces 
valued at $1,500 taken. A brick was 
used to smash the window, and the thief 
escaped without being seen or heard. 
The theft was discovered by police offi- 
cers patrolling that district. 

F. A. Pistorius, who has been as- 
sociated in the Grant Watch department 
of Emil Bruade & Sons, Inc., for several 
years has severed his connection with 
that firm. Mr. Pistorius, represented 
this firm through Wisconsin, Michigan, 


(Continued on page 80) 
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Chicago Notes 


(Continued from page 79) 





Ohio and Iowa. He expects to take a 
rest for a few weeks before deciding on 
his future interests. 

Four robbers, two of whom were 
masked and armed, invaded the lobby 
of the Chatfield Hotel, 3333 Washington 
Boulevard, where seven persons were 
sitting shortly before midnight one day 
last week. From Walter Wiegand, dia- 
mond broker, they obtained his ring and 
scarf pin valued at several hundred 
dollars. 

A. C. Becken, Jr., of A. C. Becken Co., 
returned on Friday from Detroit, Mich., 
where he attended the grand opening of 
their Detroit branch, located in room 712 
Metropolitan building, 33 John R. Street. 
The new quarters are equipped with fine 
walnut fixtures to be in keeping with 
the main offices in Chicago. Frank E. 
Neipp and Gerald Nay will have charge 
of the branch. Both these men formerly 
were in Charge of the Detroit office of 
Scribner & Loehr Co., Inc., of Cleveland. 

Harold G. Kohen, of Harold G. Kohen, 
Inc., operator of the Max A. Kohen, Inc. 
stores, with main offices at Minneapolis, 
Minn., spent a few days in Chicago com- 
bining business with pleasure en route to 
his home from Springfield, Ill., where he 
spent some time supervising the re- 
modelling and equipping of a new store 
they are opening in that city. The store 
is located at 224 °S. Sixth Ave., and is 
the firm’s fifth. The entire front of the 
store is being remodelled to suit their 
needs. They hope to be open for busi- 
ness on Oct. 1. 








Cincinnati 


The Sterling Glass Co., manufacturers 
of all kinds of glassware and gifts sub- 
mitted application to the Zoning Board 
of Appeals, for permission to erect a 
warehouse as an addition to its plant on 
Celestial St., Mount Adams. 

A. Greenwald, retail jeweler, who for- 
merly had a store at 37 Emery Arcade 
will locate at 5 W. Sixth St., about the 
middle of August. He is installing a 
new front in a storeroom of the Green- 
wood building, southwest corner of Sixth 
and Vine Sts., which like the Arcade is 
owned by the Emery interests. 

Emil Lohmeyer, youngest son of the 
late E. G. Lohmeyer, who had been a 
pioneer jeweler in Newport, Ky., across 
the Ohio River from Cincinnati, died at 
Kansas City, Kan., after several months’ 
illness. Burial was in St.. Louis, Mo., 
the former home of Mrs. Clair Loh- 
meyer, widow, who with two daughters 
survive. Mrs. E. G. Lohmeyer, mother, 
and Edmund J. Lohmeyer, brother, also 
survive. Funeral services were sched- 


uled to be held in St. Louis, Monday. 
Robberies of jewelry stores apparent- 
ly must be taken as a part of life, but 
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when they start breaking windows of 
jewelry establishments at nine years of 
age, that is something which must be 
stopped as quickly as possible. Authori- 
ties of the Juvenile Court in Cincinnati 
have a nine-year-old boy under their eye 
and will scrutinize him very closely. He 
is said to be responsible for the window 
smashing episode at the jewelry store 
of Henry Witte at 5906 Pandora Ave., 
Thursday | night. The window was 
cracked and jewelry valued at $50 stolen 
from the place. 


Clavie 


Henry Kerner, retail jeweler of E. 
131st St., is holding an auction sale. 

Elmer F. Nixon, manufacturing and 
retail jeweler, has opened an office at 
402 Standard Theater building, 811 
Prospect Ave. 

A new jewelry store will be opened in 
Clyde, Ohio, by Herbert Hock about 
Sept. 1. He was in Cleveland last week 
on a buying trip. 

Among out-of-town jewelers in Cleve- 
land the past week were: Oscar A. 
Smoots, Willoughby; C. E. Schiltz, 
North Canton; Herbert Hock, Clyde; E. 
K. Smith, Lorain; Mrs. McCarvel, 
Elyria; Mr. and Mrs. Burr, Elyria, and 
L. W. Wyckoff, Chagrin Falls. 

Rotbart Bros., credit jewelers, located 
at the corner of E. Ninth St., and Pros- 
pect Ave., have leased two store units 
for branches and announce they will 
open a chain of stores in Cleveland to 
the number of half a dozen that will be 
ready by Christmas. The stores leased 
are at 5619 Broadway and at 10408 
Euclid Ave. The former has been leased 
for 10 years at a total of $75,000. Rot- 
bart Bros. are one of the largest credit 
jewelry stores in Cleveland and have 
been established for a number of years. 
They are the third Cleveland jewelry 
concern to branch out in this manner 
recently, the others being Shaws’ and 
the Rudolph Duetsch Co. 

George Loehr of the Scribner-Loehr 
Co., Euclid Ave. and E. 12th St., worked 
a shrewd trick that resulted in the 
arrest of a man suspected of robbing the 
firm’s showcase of watches. This show- 
case was being used for a special dis- 
play of strap watches and several were 
missed. However, the salesman thought 
they had been sold and that whoever 
made the sale had neglected to put others 
in their place. So he replaced them and 
the following day these were gone. An 
investigation showed that they had been 
stolen by someone who had opened the 
showease door. It was then George 
Loehr exercised his inventive genius. 
He took a small sized pitcher which he 
filled with a lot of small miscellaneous 
things and this he fastened on the inside 
of the showcase door in such a manner 
that when the door was raised the 
pitcher descended and struck an obstruc- 
tion which caused it to tilt and spill its 
contents with a loud clatter. The 
next day the man now under arrest 
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walked into the store, stopped at the 
watch repair desk and asked if a certain 
person had been into the store. This 
was apparently done as an excuse for 
his being there, and he then strolled over 
to the case in question. A few moments 
later there was a loud clatter and Mr. 
Loehr and one of the salesmen caught 
him as he was hastening out of the 
door. Police were called and he was 
taken to the city prison for questioning 
and held on a charge of suspicion. In- 
asmuch as nothing was found on him, 
not even pawn tickets, the company has 
not preferred any charges against him. 
In the meantime his movements are 
being checked up by police. 








St. Louis 


F. S. Pickles of the Robbins Jewelry 
Co., Arcade building, is now in Europe 
on a visit to the diamond markets of 
Paris, Amsterdam and Antwerp. He is 
accompanied by Mrs. Pickles. 

Trade is reported fairly good with 
the wholesalers. The road men are all 
in their territories writing orders for 
fall and holiday goods and meeting with 
a reasonable amount of success. Col- 
lections are good and the new season is 
opening up in a manner that seems to 
indicate a satisfactory fall trade. 

A new retail jewelry store has just 
been opened at 209 N. 18th St. This 
location is one of the ground floor stores 
in the new Robert E. Lee Hotel and is 
in a neighborhood retail district not far 
from the Union Station. The proprietor 
of the new establishment is W. W. 
Peters, for some time past in the retail 
jewelry trade of Davenport, Iowa. 

Members of the local jewelry trade, 
both wholesalers and retailers are plan- 
ning to take in the Jewelry and Allied 
Trades Show in Chicago next week. The 
Eistenstadt Mfg. Co. will have a display 
at the Hotel Sherman during the ex- 
hibition. In attendance will be: A. F. 
Eisenbeiss, vice-president; J. H. Hetzel, 
Leo Phegley and Nelson Hagenauer, from 
headquarters here as well as Mike Op- 
perman, from the Cleveland office of the 
firm and J. J. Lynagh, who visits the 
Wisconsin trade for the firm. 











New Enterprises 





Orville C. Hemenwey recently opened 
a watch and clock shop in Mauston, Wis. 

Rowland Matteson has opened a jewel- 
ry and watch repair shop at Lake Gen- 
eva, Wis. 








Miss Carmelita Baughman, 1756 Cur- 
tiss St., Denver, Colo., recently saw a 
man cutting a hole in the show window 
of the Bomash Jewelry Co., just across 
the street. It was 2 o’clock in the morn- 
ing. The woman screamed, the man 
boarded a street car. She telephoned 
the police and the man was nabbed. He 
did not take any of the jewelry. 
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San Francisco 





jeweler of 
His 


M. B. Hasinger, retail 
Mission St., died a few days ago. 
death followed a stroke. 

E. M. Bothwell of San Jose, president 
of the Northern California Jewelers’ 
Golf Association is spending a vacation 
at Gold Lake in the High Sierras. 

Friends of P. A. Hansen of the W. 
B. Glidden Co. will be glad to learn that 
he is recovering from his recent serious 
illness and will be back at his desk with- 
in a few weeks. 

Mrs. A. M. Kramm and family of 
Grass Valley are spending their vaca- 
tion in San Francisco. The Kramm es- 
tablishment is the leading jewelry house 
of Grass Valley. 

W. W. Hilton, well-known retail 
jeweler of Redwood City, in the Penin- 
sula section adjacent to San Francisco, 
is moving into a new store built and 
arranged especially for him, according 
to his own ideas of a modern establish- 
ment. 

Tentative plans are being made for 
a golf tournament to be held late in 
August by the Northern California 
Jewelers’ Golf Association. Ed. Fores- 
tier is chairman of the golf committee 
for the coming tournament and Sidney 
Burnett is secretary. 

Out-of-town jewelers visiting the 
trade include: C. Mantele of Stockton 
who has just returned from a visit East; 
Mrs. A. J. Wilkinson, Tracy; John B. 
Monk and wife, Sacramento; Robert 
Boyd of Willows; William Jung of the 
W. C. Lean Co., San Jose; A. White, 
Vallejo. 

The store of the H. Morton Jewelry 
Co., one of the leading retail jewelry 
houses of Oakland, Cal., was remodelled 
and brought strictly up to date a few 
years ago. According to Andrew Wil- 
liams, manager of the Piggly Wiggly 
chain of stores, the building and real 
estate have been sold to the chain people. 

Clark Spence, president of the Edson 
Adams Co. and S. L. Coombs, northern 
representative of the company are back 
from attending the Reed & Barton sales 
convention and visiting the other fac- 
tories represented by the Edson Adams 
Co. Mr. Spence says that throughout 
the East he found the factories where 
he called looking forward to a very good 
business this fall. 

Oliver R. Pierce, manager for the 
Conklin Pen Co., has just returned from 
his first business trip to the Hawaiian 
Islands. He said he was gratified to see 
the large and prosperous jewelry stores 
in the Islands. They are all so good 
that Mr. Pierce hesitated to mention one 
without enumerating them all. He said 
however that the Wichman jewelry store 
is equal to the largest and best on the 
mainland and Detars is another beauti- 
ful jewelry store. 

The W. B. Glidden Co. finds that offi- 
cials of R. Wallace & Sons Mfg. Co. 
which they represent, are getting into 
the habit of taking their vacations on 
the Pacific Coast. A visitor just here 
was Miss L. Norton, sister of A. J. 
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Norton of the Wallace factory. C. W. 
Leavenworth, treasurer, and E. R. Mer- 
riam have been among recent visitors 
from R. Wallace & Sons Mfg. Co. 
Walter L. Glenn of the W. B. Glidden 
Co. has just returned from a conference 
at the Wallingford factory. 

Harry A. Harris, a member of the 
firm of Robert Myers Co., has just re- 
turned from his first trip to the San 
Joaquin Valley since he. left two years 
ago for extensive foreign travel. Robert 
Myers said that he found business good. 
His foreign travels included a number 
of countries in Europe, Cuba and points 
in Central America. Asked as to pros- 
perity, Mr. Harris said that Germany 
and Jugo-Slavia were the only countries 
that did not seem to be suffering from 
poverty and unemployment, so far as 
he could see. 








Los Angeles 


Mary M. Byers, proprietor of the 
Persian Art and Gift Store, 1721 W. 
Seventh St., has sold the establishment 
to Mary Stanko. 

Frank Mindlin, Albuquerque, N. M., 
one of the leading jewelers of that sec- 
tion, spent several days in Los Angeles, 
last week, purchasing stock for his fall 
and holiday trade. 

A tray of diamond and wedding rings 
valued at $500 left in the store window 
of S. Silverman, 438 S. Broadway, over 
night recently was lifted by a thief who 
smashed the window and snatched the 
merchandise. 

Guy E. Hansen, formerly with Wil- 
liam Stromberg, 1092 North Western 
Ave., in the Hollywood district, has pur- 
chased the store of Mrs. J. M. Samuels, 
8880 South Western Ave., and is re- 
modeling the interior and the display 
windows. 

W. D. Sharp, El Monta, who recently 
sold his jewelry store to C. L. Cole, San 
Pedro, has opened an art and gift store 
at Santa Ana, where he is remodeling an 
attractive store and putting in the latest 
things in such an establishment’s ap- 
pointments. 

W. H. Gilchrist, Santa Barbara, was 
at the wholesale jewelers, last week, 
stocking up for fall trade. John Ernist- 
ing, San Diego, stopped off while on 
his way from the North to his home. 
Among others seen here were Richard 
Jessop, San Diego; J. W. Mangham, 
Santa Paula; R. W. Cummings, Ven- 
tura, and H. S. Corey, Santa Maria. 

Arthur Care, president of the West- 
ern Material Dealers Association, and 
in charge of the material and supply 
department of E. W. Reynolds Co., here, 
has just returned from a quarterly 
conference of the members of the organ- 
ization held in San Francisco, July 22 
to 27. The next meeting will be held 
in October in this city. Only routine 
business was transacted. 











The stock of W. Dahl, who died at 
Missouri Valley, Iowa, recently, has 
been closed out there at retail auction 
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Milwaukee 





Lloyd’s, 510 Monument Square, Ra- 
cine, Wis., held its formal opening in 
that city during the past week, distribut- 
ing souvenirs to guests and furnishing 
musical entertainment. Lloyd M. Ams- 
ter is general manager of the new store. 

C. W. Olney, jeweler at West Allis, 
has won the Governor’s cup at the Lake- 
shore Gun Club’s trap tournament at 
Sheboygan, Wis. He had a score of 197 
out of 200. He broke 100 straight at 16 
yards, and 97 out of 100 at 23 yards. 

Milwaukee wholesale jewelers are 
again making plans to cooperate in the 
city’s third Mid-West Market Week, 
which will take place Aug. 26 to 31, 
with headquarters at the New Hotel 
Pfister. Elaborate plans are being made 
for a Style Show and merchandise ex- 
hibit, and the local jewelers, still en- 
thusiastic over the results of the former 
Mid-West Market Week, are preparing 
to make a big showing. 

Goldman Brothers Co., retail jeweler 
here, is defendant in a $5,000 damage 
suit started by John L. MacCauley of 
Madison in circuit court here, who 
claims that he was falsely arrested. Ac- 
cording to the complaint MacCauley was 
arrested in Madison, July 22, on a Mil- 
waukee warrant charging concealment 
of mortgaged property. He says that 
he was held in the Dane county jail five 
and one-half hours and then brought to 
Milwaukee and held in jail over night 
and that when his case was called in 
District Court the next morning it was 
dismissed on payment of costs. He was 
accused of having failed to make pay- 
ment of $22.50 on a ring, while, he 
charges, his payments were all up to 
date at the time of his arrest. 

The jewelry store of William Birch, 
5036 National Ave., West Allis, a sub- 
urb of Milwaukee, was robbed for the 
second time within a year when burg- 
lars entered the shop and carried away 
merchandise valued at $200. Police 
traced the burglary immediately, which 
led to the arrest of Ernest Thronson, 
who confessed that he had robbed the 
store. The entire stock and merchandise 
was returned to its owner. Mr. Birch, 
crippled since childhood, was robbed last 
year when burglars entered his store 
and carried away merchandise valued at 
several hundred dollars. Thronson was 
found to have been convicted seven times 
for burglary and theft. He served sev- 
eral terms at Wapun. He has been 
bound over to municipal court. 








A $500 diamand ring was pilfered 
from the jewelry store of Joseph Saltz- 
stein, Milwaukee, Wis., by a man who 
came in and claimed to be “just looking 
around.” According to the clerk, Ben 
Schwartz, the man seemed to be em- 
bittered at the universe and made many 
cynical observations. When he left he 
took the ring with him. The man had 
a slight limp and an extra high heel on 
his left shoe. Efforts to trace him are 
being made by the police. 
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i ae eR Pe ee Se | 
HI ACH year the oty holiday sales volume is | 
Hl ‘tas tremendous. Every jeweler should —and can HI 


-share in this rich field of prolit. Fast sell- 
| 
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ing articles — easy io handle — splendid 





for display—make the gift section yield a 


record business. The whole weight of 







Coty popularity is behind each crea 





tion. Make your selection now 
— stock early —and enjoy 


the biggest season ever. 

















All Platinum-tone Coffret, covered 
with blue and grey Galuchat 
Paper, same shade velvet lining. 


Contents — Purse-size Extract in 
Metal Case. Square Single Com- 
pact, Olympic Lipstick. $40.00 per 
11] dozen to Retail at $5.00 each. 


Double Compact and Lipstick En- 
semblein leather Case. All 
Platinum-tone or Gold Finish. 
$40.00 per dozen to Retail 
at $5.00 each 


Hl NATIONALLY ADVERTISED TO MILLIONS 


COTY WILL BE PLEASED TO SEND CATALOGUE, PRICE LIST AND SPECIAL JEWELER’S ORDER BLANK ON 
REQUEST, OR WILL REFER YOU TO THE LOCAL DISTRIBUTOR. COTY, INC., 714 FIFTH AVE., NEW YORK 
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This smokers’ set in Can- 
ton enamel bids for a place 
in your Gift Department. 
Many other equally desir- 
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able bits of Chinese work- 
manship are to be found 
in New York importers’ 


showrooms 


eArt Treasures from the Orient 


New York Salesrooms Reveal Many Beautiful Examples of 


ental artware is coming into its own and has struck a 


[: these days when the hue and cry is for color, Ori- 
The brilliant, yet per- 


responsive note with the public. 
fectly blending, colors found in Chinese productions have 
a happy faculty of harmonizing beautifully with most 
every setting and fit with ease and grace into the modern 


home. 

For instance in Cloisonné 
ware as many as 20 colors 
are blended together, and 
no two colors clash. Every 
hue is pleasing to the eye, 
and whether placed in a 
room fitted with Colonial, 
English or any other period 
furniture, it is “right at 
home.” The red in the 
Cinnabar vases, jars or 
dainty cigarette boxes, is 
not dazzling, while the deli- 
cate shades in the hard- 
stone, hand-carved figures 
make them appear at times 
almost unnatural. And so 
it goes with Oriental ware, 
which runs the gamut of 
colors that never seem 
gaudy or out of place. 

The beauty and work- 
manship of this ware is 
recognized the world over 
and has been the admira- 
tion of connoisseurs for 
centuries. When one real- 
izes that the Chinese are 
trained young and keep 
everlastingly at their artis- 
tic work until death knocks 
the tools from their hands, 
it is little wonder that 
many of these objects 
found in the Orient embody 
the last word in perfection 





Chinese Handicraft 


as snuff bottles in China). 








‘ 


An attractive Oriental lamp with a hardstone base 





and often find their way to art museums all over the world. 

The Chinese are a patient race, and their work has al- 
ways been done by hand. An indication of their patience 
and their adaptability for carrying out the minutest de- 
tails can be seen in tiny, attractive perfume bottles (known 
These bottles are first blown 


into shape and are often 
no more than 3 inches high 
and possibly 1% inches in 
width at their broadest 
point. The opening for 
the cork is no larger than 
the thickness of an ordi- 
nary pencil but, despite all 
these handicaps, these high- 
ly-skilled artists have 
painted dainty and color- 
ful figures on the insides 
of these bottles, using only 
a fine pointed brush. 


"(HE work of the Chi- 

nese is distinctive, 
chiefly because of the fact 
that everything is made by 
hand and no two pieces are 
exactly alike. Each piece 
possesses certain character- 
istics and markings not 
found in any other. There 
is nothing new in the way 
of design or color in Ori- 
ental ware. They are all 
as old as the Chinese race, 
but because of their ex- 
quisite beauty have per- 
sisted down through the 
ages. 

The scintillating colors 
in Cloissoné are something 
to marvel at and a joy to 
look upon. This particular 

(Continued on page 94) 
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OUTGUESS 
COMPETITION 


“HOOVER” 


with 


“HOOVER” is a new pattern of beauti- 
fully decorated glassware of the highest 
quality. Exquisite in workmanship, style 
and design—this new line presents a beau- 
tiful assortment. 


The dealer who first offers “HOOVER” in 
a community has taken a short cut to sales 
and profits. The consumer is easily at- 
tracted to the NEW and UNUSUAL, and 
“HOOVER” fulfills every expectation. 


“HOOVER?” is produced in a great assort- 
ment of more than 100 pieces in Crystal, 
Rose and Green. And all at one price. 
From every angle, “HOOVER” presents a 
fine opportunity for immediate sales. 
Get the jump on the field—Competition Will Not Wait For You 


outguess your neighboring rival—be the first to offer “HOOVER.” You 
will be amazed at the results. 


Write for $50.00 and $100.00 Assortments 


Complete Details on Request 


BONITA ART GLASS CO. 


HUNTINGTON ™. VAL 


J. M. IRVING, EQUITABLE BLDG., ST. LOUIS, MO. 


MILLIGAN & COMPANY—Chicago and West 
17 NORTH WABASH AVENUE 
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Attractive display of gifts for the summer hostess 


cA Year Round Gift Trade 


A Special Gift Occasion for Each 


66 HE dealer who waits for Easter and Christmas 
to sell his gift wares is losing much valuable 
trade,” said H. F. Ziese, in charge of the Gift 

and Art Department of the large jewelry firm of Bunde & 

Upmeyer, Milwaukee, Wis. “The gift buying impulse of the 

patron is dormant most of the time, and unless you con- 

tinually show him and tell him about the different times 
for the appropriate giving of gifts, he will wait until the 
entire newspaper shouts ‘gifts for the holidays.’ 

“The first thing we did to educate the public regarding 
a gift for every month in the year was to centralize and 
group all jewelry displays in accordance with the season. 
So well has the plan worked that all of our customers now 
know that on Memorial Day, Graduation Day, Mothers’ 
Day, Fathers’ Day, Fourth of July, Valentine Day, etc., 
he will find appropriate articles in the windows of our 
store. We also drive home continually, both by newspaper 
advertising and cards in the window displays, that jewelry 
is a gift to take to a loved one just as much as are candy 
and flowers. 

“In our publicity we aim to always tie up our news- 
paper advertising with store displays. For every month, 
and usually oftener there are displays in the window and 
in the store suitable for special occasions, and these are 
backed up with printed ads. If an interested customer 
comes to the store and asks for a certain article which 
he saw advertised, he is taken directly to the feature dis- 
play and shown that the price and quality of the article 
is exactly as described in the ad. 

“In the gift line novel and unusual articles are the best 
sellers. Naturally this merchandise is featured to a great 
extent, and then to give the more staple items a good sale 
also they are attractively interspersed in the displays so 
that they cannot be overlooked. It is a rule in our store 





Month Builds Up the Sales Record 


that no window display shall be used more than a week. 
As we have a battery of windows, the stroller sees some- 
thing new, even if he passes our way every day in the 
week. 

“Imported pottery sells about the best of the giftwares. 
It would be hard to say whether imported or domestic lines 
sell the best as a whole. In silver novelties I would not 
buy anything but domestic as I consider the American 
factories turn out the finest sterling novelties. 


66 JE carry seven or eight different lines of imported 

pottery—Danish, Italian, French and a number of 
others. We do not have a separate brass section, but have 
novelties in a number of different sections. Among the 
best sellers are inkwells, letter openers, paper cutters and 
candle sticks. Nor do we segregate bridge prizes since al- 
most anything in our gift section might be considered as 
such. Hostesses differ so much in their tastes that we ap- 
peal to all of them. Gifts may be had as low as one dollar, 
and as high as one wishes to pay. Fitted cases of Amer- 
ican make sell from $50 to $85; file sets, $16; and comb 
and brush sets, $27. All of these go well among those who 
appreciate quality. 

“Novelty gifts change so rapidly that it is difficult to 
say which are the most profitable. One of the newest 
is the transparent enamel ware. This comes in sets of 
neck pendants and bracelets to match. Then there is the 
compact sewing kit for the woman, and the cigarette kit 
for the man. Also the individual table lighter for the 
after dinner smoke. Tapestry purses sell well. These 
hold coin purses and mirrors or small compacts, and are 
leather lined. Bright red Bohemian glass candy jars; 
amber and two-tone Czecho-Slovakian candy jars are 

(Continued on page 94) 
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UR lines of Crystal and Colored Glassware, Cut and En- 

eraved, Silver Plated Hollowware, Prize Cups, Trophies, 
Pewter, Fine Arts and Lamps will be on display at the 
Palmer House, Chicago, III., Room 917, until August 16th. 


Mr. A. C. Hanes will be in charge and extends a cordial 
invitation to the trade to inspect our line. 


Che Pairpotnt Corporation 


New Bedford, Mass. 


43-47 West 23rd Street - - - - New York City 
228 Coristine Building - - St. Nicholas St., Montreal, Can. 
126 Post St. - - - - - - San Francisco 














Visit Our Displays at the Following Gift Shows 


Eastern Manufacturers and Associated Eastern Exhibitors 


Importers Exhibit — ee ——e Room 435, Hotel Statler, 
Rooms 721-722 Palmer House, ae F ar ge ag om, Boston, Mass. 
Chicago Se eae 5 “4 c 10th September 16th to 20th 
August 5th to 16th ery ter eer ted Represented by Charles J. Paquette 
Represented by Walter F. Wegert Pe, 


Represented by Charles J. Paquette 


rps a* A by 









= ee 


No. E. M. 8151/P—Boudoir 





Tray.—Engraved mirror glass 
with 24 Kt. gold plated rim and ss 
handles. Sight size of mirror, 


co.” = Tae”. Oval in shape. 





} 

A a . No. 238—“Empireware” Beverage 
No. 31 70—“New England” Pewter Set.—Six colored glasses and bottle, Rose 
Guest Room Set.—Consists of oblong pew- or Green with engraved mirror tray. 24 Kt. 
~d —~< cup and stopper with blue or crystal gold plated metal trimmings. 
glass bottle. * _ 

“Where Novelties Originate”’ inet Abita Miiadadbttnins 
a at i M C ~ I Sunderland & Miller, Inc., 
> 807 Title Guarantee Bldg., 
ayy SAD, Reem 80, . W. Carr & Company, Inc. Fy hy 
i . Los Angeles, 
Fifth Ave. Building, Manufacturers Since 1869 ae Seen 


153 Kearney Street, 


200 Fifth Ave., 
: : Massachusetts San Francisco, California 


Sew Weck. MY. West Somerville 
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This lamp has an 

Italian pottery base 

with peasant design 

in colors. A parch- 

ment shade matches 
in design 


These two graceful figures 
poise before a _ square 
glass, inside of which is a 
concealed candlelite bulb 





A rustic vase of beautiful glazes im 

several colors has two handles 

which add to its general attractive- 
ness 


Imported picture 
frame in various col- 
ors, with gold tooling 
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Gift Suggestions for the Fall Trade 

















Ash tray and table lamp fin- 

ished in antique or Pompeian 

with pottery ash tray to 
match 





A cigar humidor, 
lined with aromatic 
unfinished red cedar, 
and with copper 
plate in top and 
bottom. It is highly 
lacquered outside in 
various designs 





This blue leather 
box is of Riffian 
workmanship and 
is decorated with 
fine leather stitch- 
ing. It is import- 
ed from Morocco 








These caricatures are excellent dinner favors. 





They are mounted on safety match boxes and are decorated in colors 
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For your ver 
J y best clientele 


*“‘DuBarry” Goblet 
4091 
%600.00 per dozen 


HAWKES 
ROCK 
CRYSTAL 


MART 
your 
patrons, 


Net 


hostesses : 
most fashionable 
will take to 
this crystal. Evident proot 
in the constantly growing 
popularity of HAWKES 
ROCK CRYSTAL among 
fashionable jewelers’ pa- 
trons. Meet this new de- 
mand of your best patrons. 
Goblets up from $14.50 per 
dozen net. Other items, 
other prices . covering 
a wide selection both ways. 


T. G. HAWKES & CO. 
Glass Manufacturers 


CORNING, N. Y. 


Pacific Coast Office 
140 Geary St. 
San Francisco 








New York Office 











Producers of 
Rock Crystal 
for Nearly Half 


a Century 











A new cocktail glass with three very popular 


dogs, hand painted and fired in. They are 
the “Scottie,” ‘Pekinese” and ‘‘Wire-haired 


terrier.” 


Manufactured, Imported and Stocked by 


F, PAVEL & CO. 


Own Glass Works: 15 W. 37th St. Telephone 
Bor-Haida, r ; Wisconsin 
Czechoslovakia New York City 8791 
REPRESENTATIVE 
NEW YORK MARY RYAN CHICAGO 


rn eee eee ee ee ee ee ee ee 





SD SE RELELELLELELLLL LESSEE 





a ‘\N 


542 Fifth Avenue y, 





Grand Prize—Gold Medal Paris 


3) 


HAWKES 


Ps PRR RRR RRR R BSR RSE RRR ERC RS OSU S 6 


OTHING 


fies and enriches 


digni- 


Antique Gold 
on Crystal 


the 
table 


appearance of a 


setting more 
AE or . 
than a service of 





Good Gold on Good 
Crystal. 
UR “Faun” decora- 
tion in antique fin- 
these 


ish on unusual 


pieces of Stemware, 
with _ hand - twisted 
stems, possess quality 


and charm beyond de- 


scription and_ illustra- 

tion 

S UPPLIED in all the 
requisite articles. 


Goblet 


“Faun” ( , Oo b ] ets $15.00 per 

dozen and other items 

in proportion. 

Our representatives cover 
the country. 


Morgantown Glass Co. 
(Formerly Economy Glass Co.) 


Morgantown, W. Va. 











PEWTER 


‘HE exquisite 

hand - hammered 
designs, the additional 
weight and _ strength 
and the brilliant un- 
tarnishable lustre will 
bring an entirely new 
conception of pewter. 
A very worthy sub- 
stitute for sterling. 


Send for 


logue. 


new cata- 








op 


Lr 


Tf 


‘Torn oe Lue. 


NEW YORICNY. 


Diller and 


225 FIFTH AVE: 







Western Representative Lattie and Saubert 
Transportation Building Los Angeles, California 
New Eng. Representative W. S. Gray 
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Useful Gifts to Beautify the Home 


P yO ee ; 
4 , 


Kr | 


fx 


This glass vase A sugar and creamer and tray of hand hammered 

comes in blue, Danish pewter 

amber, amethyst, 

rainbow or green, This graceful plant 

and is decorated stand has room for 

with a figure in four plants and will 

gold and garlands serve equally as well 

of flowers in nat- outdoors as inside. 
ural colors It can also be used 

as a display rack 


404 





Smart and serviceable cocktail 
tray of hand painted Tole ware 


This graceful 
candlestick iis 
of European 
originand 
is delicately 
molded and 
The Swedish glass bowl and saucer colored. It has 
with its glistening star-like pattern is an old world 
a beautiful and useful table accessory charm of its 
own 


Very attractive and practical is 

This hand painted Tole tray has as its the hand-painted coffee table; 

decoration the very popular wire- the removable tray has a colored 
haired terrier print under glass 
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Going Where? 


An 
Artistic 
Combination 


Wherein there has been 


Direction and Guidance 
- dod. : ‘ - Re I <b ’ 
an ah See ewe are needed. THE JEWELERS 


with an equally clever 
and beautiful Pottery \ 
Vase. Number 351 fin- Y — 

ished in Antique Rustic CIRC U LAR directs the read- 
or Pompeian with Vase 


to match. ing merchant to more 
Exhibiting at: . ° 
profitable business. 


National Gift & Art Show, 
August 26th to 3lst, Adel- 
phia Hotel, Philadelphia, 
Room 602. 
Associated Eastern Ex- ’ . 
hibitors, Statler Hotel, You can’t afford to miss 
September 16th to 20th, 


Room 427. a single issue of THE 
FORGELIGH I IRON WORKS JEWELERS’ CIRCULAR 


Encorporated 


























Office - 2994 PARK AVENUE ery , 
ee en Read every copy. It is the 
NEW WORK best investment in the 














jewelry business. 


























You Can’t Fly Blind! 


|) peeoae is being printed about “blind flying” which simply 
means that the pilot of an aeroplane is desperately flying 
without any guide in starless darkness or thick fog, being unable to 
see the heavens, the earth, or the sea. 


LIND progress towards profit in business might be similarly 

compared. Those who follow the lines of success to the goal 
of profit are guided by the counsel and advice of THE JEWELERS’ 
CircuLakr, the outstanding business paper in the jewelry field. 


[! is the dependable guide of the industry; it stands every week 
as a Beacon Light—pointing the way to better business, helping 
merchants to get more jewelry sold right, which means sold at a 


profit. 
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cA Gift Salon De Luxe 


Chryson’s of Hollywood invites ’em in by striking modernistic note in decorative features 


OW rare it is in this commer- 
H cial world, where buildings 

are thrown up overnight 
with little thought to design or 
beauty, to find a store so charmingly 
expressive of its purpose as is 
Chryson’s new art, gift and station- 
ery salon in Hollywood, Cal. It offers 
excellent suggestions to the retail 
jeweler who is interested in estab- 
lishing an up-to-date gift depart- 
ment in his store. 

Chryson’s house was established in 
Hollywood three and one-half years 
ago and, because of the artistic se- 
lection and attractive display of its 
merchandise, it became popular. 

Confronted with the usual unin- 
teresting rectangular space that is 
allotted to stores, Chryson’s set out 
to recreate a store that would be 
symbolic of the type of merchandise 
for which they are justly famous. 
The results have caused even the 
most blase traveler to exclaim with 
admiration. 

Looking about for the proper set- 
ting, a strategic location was selected at Hollywood 
Boulevard and Orange Drive, where was offered splendid 
opportunity for illuminating that corner in the heart of 
the Hollywood business center, where thousands of ele- 
gantly-equipped automobiles pass every hour. Werner 
Wittkamp, the designer, popularly known among the mo- 
tion picture circles, was quick to grasp the situation. 

The entrance is arresting in design. Two triangular 
columns, one on either side, formed of opaque, black Argen- 






Inside of store, showing the rear of the 
salon 








View of entrance, side display win- 
dows and a glance into the interior 






tine glass and clear white glass 
through which light shines brilliant- 
ly, are striking, indeed. The copper 
door adds a note of contrast. Above 
the entrance the name “Chryson’s” 
in raised aluminum letters on a 
black background, rests upon a tier 
of three plates of glass. Light shines 
through the glass upon the name. 


T either side of the entrance is 
a deeply recessed display win- 
dow finished in silver leaf and black, 
with a background of sand-blasted 
glass on which geometric designs are 
etched. The floor of the windows 
consists of plates of glass each one 
inch thick, underneath which: lights 
are concealed. The top glass plate is 
clear, but two lower plates are of 
sand-blasted glass, causing the light 
to be diffused evenly over the entire 
window and giving it a most unusual 
effect. The name “Chryson’s” is 
etched into the glass background of 
each window. The large display 
windows on the side of the salon 
are designed in a similar manner. These windows, show- 
ing a few well-selected articles, and avoiding any over- 
crowding of the articles on display, command the atten- 
tion of the hosts of people which daily pass the corner. 
Inside, a tier of three ceilings on the right, finished in 
silver-leaf and fashioned somewhat in the form of a can- 
opy, serves to break up the rectangular shape of the 
room in an unusually interesting manner, and, by contrast 
(Continued on page 94) 








View from rear portion looking to front 
of store through an upright showcase in 
the supporting partition of the canopy 
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Art Treasures from the Ortent 


(Continued from page 85) 


class of goods has always been in demand and is constantly 
shown in profusion at nearly all the showrooms of the 
importers. Just now Canton enamelware, while by no 
means new, is attracting the attention of importers, who 
are bringing over many objects of beauty and utility. 
Attractive smoker sets are being displayed in New York 
showrooms, together with trays, coasters for glasses and 
many other articles. The articles mentioned are only a 
few of those to be procured in Oriental ware. The list 
of objects turned out by the Chinese is almost inexhaus- 
tible, and nearly everyone of them is appropriate for the 
jeweler’s gift department, from the very finest shop to 
the small gift section. 

If only a corner in the gift section is given over to the 
display of Oriental ware, it can be made distinctive and 
attractive, as well as inviting. A teakwood table, on 
which is spread a colorful, hand-embroidered Mandarin 
cloth runner, which incidentally is often more than 100 
years old but still retains its original colorings, can be 
used by the jeweler on which to place either a pair of 


attractive book-ends or a Cloisonné or Canton ename 
smokers’ set. This can be illuminated by one of the many 
beautiful lamps produced in the Orient, the bases of whic! 
are sometimes made of rock crystal or green jade, feld- 
spar, rose quartz, or some of the other numerous hard- 
stones. These bases are beautifully carved by hand, and 
when surmounted with a silk shade, throwing a soft light, 
lend richness and refinement to the entire display A 
beautiful Chinese porcelain lamp is also appropriate for 
such a setting. On other tables can be placed different 
combinations, such as a few pieces of Cinnabar lacquer 
or even some of the beautiful but inexpensive brassware 
produced by the Chinese. Carved gems suitable for pen- 
dants or drops together with a few hardstone figures can 
be displayed to advantage in a properly arranged and 
lighted glass case. 

There are a number of reputable importers with show- 
rooms in New York, who handle only genuine Oriental 
artware, whose names will be furnished by this journal 
upon request. 


A Year Round Gift Trade 


(Continued from page 87) 


popular with those who seek bright colors. Hundreds of 
salad plates in white, green, amber, flamingo and blue 
are sold each month. The name ‘Wisconsin’s Gift Shop’ 
is always featured in the firm’s advertising in connection 
with this department.” 

A good idea of the manner in which “a gift for each 
month” is featured may be had from the photograph 
shown herewith. August does not seem to have any spe- 
cial gift date, but Bunde & Upmeyer created one, and ar- 
ranged “Gifts for the Summer Hostess.” In the center 
was a bright striped awning, suggesting the tents or um- 
brellas used for lawn parties. At one end the floor was 
covered with green grass, and here were shown lemonade 
sets, glass plates, ice bowls, teapots, etc. At the other 
end were colorful little flower pots for summer cottages, 
guest books, and the like. In the center were strands of 
colored beads for summer costumes; lamps, clocks, and a 
number of little conveniences for the beach or mountain 
cottage. All of them were suggested as appropriate 


“thank you” remembrances for the guest who had been 
entertained at a summer home. 

“A method of obtaining new customers and retaining 
old ones,” said Mr. Ziese, “is that of circularizing the 
trade. Leaflets and booklets are prepared by the adver- 
tising department in very attractive folds, and these are 
mailed to permanent customers, as well as to a list of 
those whom we would like to have. Naturally, in view of 
the extreme popularity of the novelty items, gifts are 
featured in practically all of this direct mail advertising. 
That the average person does not buy gifts for himself is 
well known to all jewelers, so in our letters as well as 
other forms of advertising we stress our appeal upon the 
joy and happiness which someone else will experience upon 
receiving a gift.” 

Starting out six years ago with an exclusive gift de- 
partment, the store attained such a volume of business 
that today five sales people are employed at the gift count- 
ers alone.—W. B. S. 


A Gift Salon De I MXC 


(Continued from page 93) 


with the yellow ceiling above and on the right, gives an 
impression of great height. 

Beneath this tier of ceilings are two display cabinets 
finished in black and yellow, where handbags, jewelry, both 
costume and novelty, and bracelets are displayed. Above 
each cabinet is a large and small recess in silver-leaf and 
black, with glass floors, in which merchandise is artisti- 
cally and resplendently displayed. Between the two cabin- 
ets is a full length mirror, on either side of which is a 
column of copper. 

The opposite wall of cadmium yellow is broken at in- 
tervals by columnar drapes of black crepe with silver and 
white geometric designs—classic in its simplicity, yet the 
very spirit of modernism in effect. 

Perhaps the most amazing feature of all is the effect 
achieved by the indirect lighting. All lights are concealed. 


There are lights within the silver canopy—there are sand- 
blasted glass plates in the ceiling through which light is 
diffused—tthere are lights beneath the glass plates in the 
display cases—the columns which support the silver ceil- 
ings contain tiers of glass plates through which the blue- 
green light appears. This soft lighting blends the various 
elements into a harmonious whole of breath-taking beauty 
that is a triumph of modern art. 

Patrons are seated at richly made tabular counters, 
their feet resting on an imported raisin-red rug, which 
covers the entire floor space, and over this are thrown two 
rugs, hand-woven and imported from China. Salesmen 
are especially selected with a view to courtesy, culture and 
refinement. There is no haste displayed, but all the time 
necessary for a careful survey of articles desired is given. 
and everything sold is backed up by the management. 
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That old warmin’ pan wi’ its raand brazen 
face 
Hes hung theear for mony a day: 
‘'Twor mi granny’s and th’ haase wodn’t luk 
like th’ same place 
If we tuke th’ owd utensil away. 
We ne’er use it nah but au recollect the 
time 
When at neet it wor filled wi’ cowks 
And ivery bed int’ haase wor warmed up a 
bit except mine 
Cos they said it wa’nt for young fowks. 


JOHN HARTLEY 





(Yorkshire Dialect). 








An Old English clock 
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By J. W. OVEREND 


N these days of modernism and stand- 

ard production the old type of the 
village craftsman is passing—the man 
who was not only a joiner, a builder, 
cabinet maker, the craftsman who was 
rightly termed a bodger, but one who 
labored more for the love of the doing 
than that of the getting. True, condi- 
tions are fast changing due to modern 
requirements and the bodger today is a 
mechanic, a fixer of units provided by 
machine production. Whether this is 
for the general good and social better- 
ment is open to question and certainly 
it is open to question, if the craftsman 
today is of as high standard as those of 
the past, which have left us some glori- 
ous examples behind them. 

In the farmhouses and halls and in 
many humbler cottages there are three 
things, without which these old places 
would not look domesticated if they were 
not there, viz., the grandfather and 
grandmother clocks and the old warming 
pans. How beautiful the old craftsmen 
made the old oak and mahogany cases of 
the former, while the warmng pans were 
no less delightful. 

Longfellow was probably thinking of 
some old English home when he wrote 
“The Old Clock on the Stairs”: 


Half-way up the stairs it stands 
And points and beckons with its hands 
From its case of massive oak 
Like a monk who under his cloak 
Crosses himself and sighs, alas, 
With sorrowful voice to all who pass. 
For ever—never! 
Never—For ever. 
Toujours jamais, Jamais toujours. 


There is a humorous English ditty 
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(Clock Craftsmanship in the “Otllages 
in By-Gone ‘Days 


which was often sung, to which a mis- 
fortune happened. It is as follows: 


My grandfather’s clock was too tall for 
the shelf, 
So it stood ninety years on the floor. 
It was taller by far than the old man 
himself 
Though it weighed but a penny-weight 
more. 
But it stopped short, never to go again, 
When the old man died. 


Made by John Morley 
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PRISM BINOCULARS 


SPORT—RACE—FIELD 
MARINE AND OPERA GLASSES 
IN GREAT VARIETY 


INCLUDING 
Busch-Lemaire-Colmont-Megaphos 


ALSO COMPLETE LINES OF 


Telescopes, Barometers, Magnifiers, Goggles, Etc. 





LITERATURE AND INFORMATION ON APPLICATION 


SELSI COMPANY, INC. 153 West 23rd Street, New York 


SUCCESSORS TO SUSSFELD, LORSCH & SCHIMMEL 














a ONE to FOUR SEAT 
Jewelers’ 


aS enV Work Benches 


metal bottom pans and drawers, filling pin and 
arm rest, one and two-seat sections with de- 
tachable iron legs. 


LEIMAN BROS. 


REVERSIBLE WORK BENCH 
PATENTED 


The bench that evolution has produced—the ultimate 
improvement—the comfortable, convenient work bench 
that is truly the jewelers’ companion. 

It took years of experience with practical working 
jewelers to evolve this bench—no other makers can 










The top is the same front and rear, so 
that the bench is really two benches in one 
The transformation is complete whenever 
you want a new one for the old working 
front of your bench. 








Every worthwhile shop, large or small, 
in the land uses them. The material is 
especially selected with its close-grain, hard 
maple for the top—and then heavily shel 
lacked to allow for washing and cleaning 
Altogether a most desirable bench for the 








factory, workroom, store or home. Get the 






atalog telling all about them. offer it to you—it’s patented. It contains time-tried 
features, the convenient arm rest, the rigid file pin, 
the full width drawer and the non-rustable lower pan. 
ieee LEIMAN BROS 28 Ue ae a 
for particulars © Makers of Good Machinery for 40 Years 


















We actually recover 
every grain of value 
from sweeps, polishings, filled cases, plated 
scrap, obsolete yellow gold mountings, etc., Your lot is 


and pay highest market price always, be-  — yo4 jotact 
cause we use the refined metal. for your 
OK. . 


THOMAS J. 


DEE. sCO. 


55 E.WASHINGTON ST. CHICAGO 











“We donot 
employ 

traveling 

gold buyers 















PRACTICAL COURSE IN ADJUSTING 


Price $1.50 
JEWELERS PUBLISHING CORPORATION, 
239 West 39th St.. New York 
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Ninety years without slumbering, tick, 
tick, tick, tick, 

Life seconds numbering, tick, tick, tick, 
tick. 

But it stopped short, never to go again, 

When the old man died. 


The author is unknown to the writer, 
but this ditty was very popular years 
ago, in the joiners’ shops in the North. 

There are all over the country some 
beautiful specimens of the “horloges of 





Ye old warming pan 


eternity” and many a country cottager 
is the proud possessor of one. 

I should think there is no doubt at 
all that the village wood-worker would 
make the cases, in many of which is a 
delightful selection of the material, i. e., 
wood, either the oak or the mahogany 
showing conclusively that the craftsman 
knew something of the flowery grain in 
wood. 


OMING to the warming pans, these 
so far as the wood-worker was con- 
cerned only affected the handles, the 
pans themselves being of copper with 
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brass faces 
fashion. 
The pan on the wall was the com- 
panion for the Never-For ever, and John 
Hartley finishes his Yorkshire poem on 


the same with: 


engraved in delightful 


summat like th’ 
lasted mu day, 
An’ aust sooin get mi notice to flit, 
But there’s this consolation come what- 
ever they may, 
I’ve helped to warm sum up ah 


Awm pan, aw aght 


bit. 


Foot bottles have hastened the end of 
the warming pans, with artificial means 
of warming bedrooms, and the pans are 





A John Ellicott production, London 
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relegated to the dealer in antiques, but 
the memories of the old craftsman can- 
not be erased. 

As a rule when these pans were not 
in use, they were hung on the wall near 
to the old grandfather clock. The old 
relationship of craftsmanship seemed to 
knit the two together. 

Besides the long wood handles, there 
are many of steel turned, but these 
would be made at a later period than 
those of wood, and are of Dutch origin. 





Modern type of grandfather clock 


HE pan was of a perfect circular 

shape, deep enough to contain either 
a few pieces of “cowk” (coke) or char- 
coal to give the required heat. 

Affixed and hinged to the pans were 
the lids of brass, often engraved in a 
most delightful fashion. In using the 
pans they were, as before remarked, 
filled with “cowks” and placed over the 
home-made beds to heat the same. 

Many housewives with the best in- 
tentions have spoiled many of these fine 
engraved faces by constant rubbing. It 
reminds one of Charlotte Brénte Field- 
head in the novel, “Shirley.” The Oak- 
well Hall of today still stands at Birstall 
in Yorkshire. 

One of the rooms inside the Hall, 
lined with oak, was painted white to 
save the servants much unnecessary 
rubbing with bees’ wax and turpentine. 

The old Hall at Woodsome, Hudders- 
field, used to have a grandfather on 
which was carved a robin, while hang- 
ing close by it was the brass-faced, 





(Continued on page 100) 
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Precious Metal 
Se Scraps SD 


The S. S. White Dental Mfg. 
Co. has always stood for 
the utmost fairness in the 
purchase of precious 
metal scrap. 
Send us your next lot 
of scrap or sweeps 
for assay and 
be assured of a 
just return 


SS 


The S. S. WHITE DENTAL MFG. CO. 


Industrial Division 
152 West 42d St. New York,N.Y. 


Member of J. B. of T. 











Established in 1844 


HAVE YOU USED OUR SOLDERS AND ALLOYS? 























HOOVER & STRONG. INC. 
« Metallurgists [eo . 


OFFICE AND WorKS, 119 West TUPPER STREET. 
BUFFALO, N.Y., U.S.A, 















From MASSACHUSETTS comes a 
letter which presents a reason why you 


ought to trade with H. & S.: 







“Your remittance for the refining 
received O.K. Very much pleased 
with the result.” 



















We Buy and Refine: Old Gold, Gold-filled, Silver, Plat- 
inum, Palladium, Bridge and Amalgam Scraps, Bul- 









lions, Filings, Grindings, Polishings, Bench and Floor 
Sweeps, Sink Settlings and other wastes containing 
the precious metals. When you have anything in the 
above line to sell TRY US. Remember “Its the 






Amount of the Check that Counts.” 










HANDY & HARMAN 





Gold 


Silver and Platinum 


Wire 


Fine and alloyed gold, platinum 
and sterling silver sheets. Gold, 
silver and platinum solders. 


EVERYTHING 


needed for making and repairing 
precious metal products. 


HANDY & HARMAN 


Executive Offices— 


57 William St., New York, N. Y. 


Plants— 
Bridgeport, Conn., Providence, R. I. 
Fulton and Gold Sts., New York City 














































Do your own 
Refining— 
and do it right. 
Ask for free 24-page 
booklet that describes 
vw Hoke Instructions on 


refining precious metal 
wastes. 


Sam W. Hoke 
Jewelers Technical 
Advice Co. 


22 Albany St., N. Y. City, 
Co-op. with HOKE, Ine. 








Theres buried treasure 
in your shop- 








ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 











PRACTICAL COURSE IN ADJUSTING 


Price $1.50 


JEWELERS PUBLISHING CORPORATION. 
239 West 39th St., New York 
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United States Patents 


Issue of July 30, 1929 


1,722,514. WATCHCASE. SAMUEL ZULLO, 
Jersey City, N. J. Filed Feb. 18, 1926. 
Ser. 89,192. 2 claims. 

A watch case having a bezel formed with 

a ledge for the crystal around its inner edge, 

a crystal seated on the ledge, and strips of 








pliant metal secured to the rim of the watch 
case and adapted to be bent and extended 
inwardly across the bezel and the edge of the 
crystal to secure the crystal in place, and to 
be lifted off the crystal and bezel to permit 
the removal of the crystal. 


722,423. WATCH FOB, BROOCH, AND 
THE LIKE. WALTER C. JOHNSTON, 
Newport, R. I. Filed Aug. 14, 1926. 
Ser. 129,254. 2 claims. 

In an article of the class described the 
combination of a flexible piece of leather or 
the like; a shark’s tooth occupying a position 
upon the grain side of said piece of leather 
and having a hole formed therethrough that 
is provided at its outer end with a conical 
countersink which tapers toward its bottom ; 
said tooth having characteristic sharp cutting 
edges and said piece of leather extending 
outwardly well beyond said cutting edges 





so as to serve as a guard; a rivet extending 
through said hole and through said piece of 
leather comprising a shank made at its outer 
end with a conical head that is tapered to 
fit said conical countersink said shank hav- 
ing its inner end upset so as to compress said 
leather thereby to cause the latter to hold 
the head of the rivet wedged into said 
countersink whereby said head is caused to 
hold said tooth against rotative displace- 
ment relatively. 


1,722,969. WATCH-MOVEMENT GUARD. 
JOSEPH BuLova, New York, assignor to 
Bulova Watch Co., Inec., New York. 
Filed July 16, 1925. Ser. 43,965. Re- 
newed Nov. 17, 1927. 2 claims. 

In a watch, a casing section open at one 
end, a unitary movement disposed within 
said casing section, an annular open ended 
guard member surrounding and frictionally 
engaging said movement and adapted to be 


withdrawn through the open end of said 
casing section, said guard member having 
& 2 pe 
— 4 
‘4 “a (ae 


an outward flange formed to overlie the open 
end of said casing section and affording 
means for withdrawing said guard member, 
an inturned terminal on said flange, and a 
movement cover member retained on said 
guard member beneath said inturned flange. 


1,722,971. BRACELET CATCH. RuFwus 
KING, Plainville, Mass., assignor to Bug- 
bee & Niles Co., North Attleboro, Mass. 








Filed 1929. Ser. 335,921. 2 
claims, 

In a catch a pair of end strap connecting 
members each having means for securing 
the end of a strap thereto, one of said mem- 
bers being formed with an integral knuckle 
having an opening therethrough which latter 
extends transversely of the member, a hook 
rigidly secured to the knuckle and extending 
forwardly therefrom, a_ bail-like member 


journaled in said opening of the knuckle and 


Jan, 29, 





having a free end formed with a catch, a 
detent keeper for the catch projecting for- 
wardly from the outer end of the hook and 
an element carried by the other connecting 
member and having an opening to receive 
the hook therethrough, said element being 
formed to underlie the bail-like member in 
latched position of the parts. 


1,722,317. CONNECTER MEMBER FOR 
WATCH BRACELETS. BENJAMIN 5S. 
SAMUELS, New York, assignor to Provi- 
dence Stock Co., Providence, R. I. Filed 
Nov. 19, 1928. Ser. 320,343. 1 claim. 

A connecter member for watch bracelets 
formed of a single piece of sheet stock folded 
to provide a tubular portion open on one 
side along its length and of a diameter to 
loosely embrace the bail bar of a wrist watch, 
one edge of the tube being provided within 
an integral edge attaching member extend- 
ing outwardly to lie in a plane passing sub- 


th 
a 
St 
stantially thru the axis of the tube, the 
width of said member being substantially less 
than the length of the tubular portion, the 
edges of the tube on either side of the at- 
taching member being slit, and the edges of 
the projecting tubular end portions being 
arranged to extend beyond the plane of said 
attaching member, said tubular end portions 
being bendable to be readily closed. 


DESIGNS 
79,071. WRIST MIRROR. OSCAR E. 
GERAUER, Scottsbluff, Neb. Filed April 





23, 1929. Ser. 30,987. Term of patent 
7 years. 
79,120, 79,121. CAMEOS. GIOVANNI NOTO, 


Torre del Greco, Italy, assignor to Serpe 











Bros., New York. Filed Feb. 10, 1928. 
Ser. 25,349, 25,350. Term of patents 7 
years. 

79,109. SPOON OR SIMILAR ARTICLE. 


WILLIAM C. SPONHOLZ, Chicago, assignor 











Bridgeport, 
Ser. 30,395. 


to International Silver Co., 
Conn. Filed March 9, 1929. 
Term of patent 7 years. 


United States Trade-Marks 
Issue of July 30, 1929 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


283,685. Katz & FELDSTEIN, New York. 
Filed May 8, 1929. 
For Finger Rings and Other Articles of 


Ser. 





Wear, Not Including 


Personal 


Jewelry for 
Watches. 
Claims use since April 1, 1929. 
283 2 ,943. 
N. J. 


Ser. CHURCH AND Co., Newark, 


Filed May 13, 1929. 
aA 








————s 
— 
——) 


N 




















For 
Claims use since 
284,024. TRIFARI, 


FISHEL , INC., New York. 
1929. 


Le Touquet 


Necklaces, 


Finger Rings. 

Sept. 1, 1922. 

KRUSSMAN AND 
Filed May 14, 


Ser. 


For Sport Jewelry — N 
Bracelets, and Earrings. 
Claims use since April 1, 1929. 


Ser. 285,260. 
Mich. Filed June 8, 


[LLINOIS 
CENTRAL 


For Watches. 
Claims use since March 15, 


yYamely, 


ENGASS JEWELRY Co., Detroit, 


1929. 


1914, 
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KRUSSMAN AND 


284,025. 
Filed May 14, 


FISHEL, INC., 
1929. 


TRIFARI, 
New York. 


Ser. 


Necklaces, 


Jewelry—Namely, 
Shoe 


Beach 
and Jeweled 


Earrings, 


For 
Bracelets, 
Buckles. 


Claims use since April 1, 1929. 
Ser. 284,728. ee CHAIN Co. Provi- 
dence, R. Filed May 28, 192 
For Jewelry for Personal Wear or Adorn- 
ment, Not Including Watches. 
Claims use since Aug. 1925. 


284,820. J. C. PENNEY Co., Madeay ge oy 
Del., and New York. Filed May 29, 192 


Gra ce 


rr Table Silverware. 
‘aims use since April 18, 


Ser. 


1929, 


Wilmington, 


284,821. J. C. PENNEY Co., ty 
IZ29 


Del . and New York. Filed May 29, 


PENCO 


For Table 
Claims use 


Trade-Mark Registrations Granted 

STRINGS OF PEARLS, NECK- 
LACES, BRACELETS, EARRINGS, 
FING ER RINGS, BROOCHES, BAR 
PINS, AND ORN AME NTAL HATPINS ; 
AND PINS FOR DRESS ORNAMENTS, 
ORNAMENTAL PINS AND BUCKLES 
FOR DECORATING HATS, ORNA- 
MENTAL SHOE BUCKLES, AND HAIR 
ORNAMENTS, SUCH PINS, BUCKLES 
AND ORNAMENTS BEING MADE 
WHOLLY OR IN PART OR OF 
PLATED WITH PRECIOUS METAL. 
CoHN & ROSENBERGER, INC., New York. 

Filed March 13, 1929. Ser. 380, 635. Pub- 
lished May 14, 1929. Class 28. 


STRINGS OF PEARLS, NECK- 


Ser. 


Silverware. 


since April 18, 1929. 


259,451. 


259,452. 
; LAC ‘ES, BRACELETS, EARRINGS, 
FINGER _ RINGS, BROOCHES, BAR 
PINS, AND ORNAMENTAL HATPINS ; 


AND PINS FOR DRESS ORNAMENTS, 
ORNAMENTAL PINS AND BUCKLES 
FOR DECORATING HATS, ORNA- 
MENTAL SHOE BUCKLES, AND HAIR 
ORNAMENTS, SUCH PINS, BUCKLES, 

BEING MADE 


AND ORNAMENTS 
WHOLLY OR IN PART OF OR 
PLATED WITH PRECIOUS METAL. 


CoHN & ROSENBERGER, INC., New York. 


Filed March 13, 1929. Ser. $80,634. Pub- 

lished May 14, 1929. Class 28. 

259,453. JEWELRY FOR PERSONAL 
WEAR AND ADORNMENT, NOT IN- 
CLUDING WATCHES. SPEIDEL Bros., 
Providence, R. I. 

Filed March 11, 1929. Ser. 280,579. Pub- 

lished May 14, 1929 Class 28. 


27. TEMS OF MEN’S JEWELRY 
N tISING COLLAR BUTTONS, 
FF BU TTONS, SCARF PINS, COL- 
R PINS, BELT BUCKLES, TIE 
IPS, CIGARETTE LIGHTERS, 
WATCH BRACELETS, MONEY CLIPS, 
VATCH CHAINS, AND POCKET- 
KNIVES FORMED WHOLLY OR IN 
PART OF PRECIOUS-METAL WARE. 
THE BAER & WILDE Co., Attleboro, Mass. 
Filed March 8, 1929. Ser. 280,430. Pub- 
lished May 21, 1929. Class 28. 


259,486. WATCHES. Aristo ImMporT Co., 
Inc., New York. 

Filed Dec. 26. 1928. Ser. 277,193. Pub- 

lished May 21, 1929. Class 27. 

259,319. BRACELETS AND WATCH 
BANDS. THE WADSWORTH WATCH CASE 
Co., Dayton, Ky. 

Filed Aug. 17, 1928. Ser. 271,217. Pub- 

lished May 4, 1929. Class 28 
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259,320. BRACELETS AND WATCH 
BANDS. THE WADSWORTH WATCH CASE 
Co., Dayton, Ky. 

Filed Aug. 17, 1928. Ser. 271,218. 

lished May 14, 1929. Class 28. 


Pub- 


FOR PERSONAL 

WEAR CHOKERS, NECK- 

LACES, BROOCHES, BRACELETS, 

c RINGS, EARRINGS AND 

BAR PINS. RoyaL JEWELRY MrFc. Co., 

Inc., New York. 

Filed March 9, 1929. Ser. 280,512. 

lished May 14, 1929. Class 28. 


JEWELRY 


259,455. 
NAMELY, 





Pub- 


259,465. WATCH BRACELETS, WATCH 
STRAPS, WATCH ATTACHMENTS — 
NAMELY, WATCH FOBS, WATCH 
CHARMS, AND WATCH CHAINS; 
NECK CHAINS, WATCH CHAINS, 
BRACELETS, SCARF PINS, FINGER 
RINGS, BELT BUCKLES MADE OF OR 
PLATED WITH PRECIOUS METAL, 
EAR ORNAMENTS, HAIR ORNA- 
MENTS MADE OF OR PLATED WITH 


PRECIOUS METAL GBEBMEX Co, 
Newark, N. J. 
Filed Feb. 15, 1929. Ser. 279,385. Pub- 


lished May 21, 1929. Class 28. 


Trade-Mark Registrations Renewed 


74,159. TABLEWARE, FLAT WARE AND 
HOLLOW WARE, BEING SILVER OR 
PLATED GOODS. Registered June 22, 
1909. Wma. & GEO. Sissons, Sheffield and 
London, England. Renewed June 22, 
1929, to Walter Sissons, doing business 
as W. & G. Sissons, Sheffield, England, 
successor. 

73,745. WATCHES. Registered May, 18, 


Chicago 


FIELD & Co., 
1929. 


1909. MARSHALL 
Renewed May 18, 








Assistant Patent Commissioner Re- 
fuses Registration of Trade Mark 
for Watch Cases 

WASHINGTON, D. C., Aug. 3.—William 
A. Kinnan, first assistant commissioner 
of patents, has rendered a decision in 
which he sustained a decision of the 
examiner of trademark interference who 
held, on appeal, that the Nov-E-Line 
Mfg. Co. of New York city was not 
entitled to register True-Wite as a trade 
mark for watch cases. Opposition to 
the trade mark was made at the Patent 
Office by Charles M. Levy & Sons, also 
of New York city. The application for 
the trade mark was made on Sept. 3, 
1927. Commissioner Kinnan in his de- 
cision says in part: 

“This case comes on for review, on 
appeal of the applicant, the Nov-E-Line 
Manufacturing Company, Inc., of the 
decision of the examiner of trade mark 
interferences sustaining the opposition 
of Charles M. Levy & Sons, and adjudg- 
ing the applicant not entitled to the 
registration of which it has applied. 

“The applicant seeks registration of 
the notation “TRU-WHITE” displayed 
in a somewhat distinctive manner, the 
top of the “T” extending over to and 
continuing as the first down stroke of 
the “W,” and the last up stroke of the 
“W” extending over the letters “ITE.” 
The “T” and the “W” are made taller 
than the other letters. The notation is 
used upon watch cases. 

“The opposer claims adoption and 
ownership from a date prior to that 
claimed by the applicant of the mark 
“NUWITE” upon the same class of 
goods. The opposer sets up ownership 
of registration No. 218,956, issued March 
31, 1926. 

“Opposer has taken testimony but the 
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applicant has not and, in consequence 
the latter is restricted to its filing date 
of Sept. 3, 1927, as its earliest date of 
adoption and use of its mark. The 
testimony submitted on behalf of op- 
poser fairly establishes adoption and 
use by the latter of its mark continuous- 
ly since at least as early as March 31, 
1926. If there is conflict between the 
two marks, it is clear that opposer must 
prevail. a 








Clock Craftsmanship in the Villages 
in By-Gone Days 


(Continued from page 97) 


engraved warming pan, with a robin on 
also. 

Many old grandfathers and grand- 
mothers (narrower in the waist and 
height) remain in use and as a general 
rule are accurate timekeepers, much 
more accurate than many modern ones: 
the woodwork cases growing more beau- 
tiful as hoary age creeps on them, but 
the day of the pan is gone, maybe for 
ever. Hanging on the walls, they are a 
link with the days which are gone. 
Men, fashions, styles, change but never 
die. Longfellow said, “There is no 
death, what seems so, is Transition,” 
and the modern grandfather and grand- 
mother clocks are again the vogue in 
furniture, and there are some delightful 
examples made by modern craftsmen, 
who copy the old craftsmen. 


UT the old craftsman has passed, 
and in his place is the specialized 
workman. 

It has been said, hedges have ears, 
and these clocks and pans as they stand 
upright and hang on the walls, if they 
could speak, could tell of many events 
behind the scenes, which helped to build 
up first, Merrie, and later Industrial, 
England. And while the old and new 
grandfathers, in their wooden cases 
labor, 


On here with all their might 
To tell the time by day and night, 


the pan is relegated to the shop of the 
curio dealer, or is gone for ever, but 
those who appreciate the work of the 
old-time craftsmen can say, 


Young’ns turn up their nooses at old 
fashioned stuff, 

An’ make gam’ o’ mi old warming pan, 

But aw look at it oft as it glimmers 7’ 
the leet 

An’ aw seem to live over once more. 

Listen ’tis ticking, 

Tourjours jamais, Jamais toujours, 

For ever—Never—Never—For ever 

Life’s seconds numbering 

Tick, Tack, Tick Tack. 


The spirit of the old craftsman lives 
on, there is no death, it is only Transi- 
tion. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
eharge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, 10c. a word; minimum 
eharge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
es part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15e. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 
To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 








Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 





STENOGRAPHERS, bookkeepers,_ typists, 
clerks furnished, no charge. Fulton Agency 
93 Nassau St., Cort. 5051, New York. 





SITUATION WANTED as Ist or 2nd watch- 
maker or credit man; several years’ ex- 
perience. Rodney, 419 E. Col., Alliance, O. 





YOUNG MAN, eight years’ all around ex- 
perience, wholesale jewelry and novelty 
house, wishes permanent position. Ad- 
dress “A., 2596,” care Jewelers’ Circular. 





YOUNG MAN, at present connected with 
precious stone concern, desires change; 
calibre experience; excellent references. 
Address “P., 2729,” care Jewelers’ Circular. 





BOOKKEEPER, SECRETARY, thoroughly 
experienced, desires permanent position ; 
best references. Address “H., 2751,’’ care 
Jewelers’ Circular. 


YOUNG ADY WISHES POSITION with 
watch Pc ; experienced in taking charge 
of repairs or stock. Address ‘“H.. 2763,” 
care Jewelers’ Circular. 


WATCHMAKER, middle aged, first class 
mechanic, would like to make change; can 
do plain engraving. Address “E., 2793,” 
care Jewelers’ Circular. 





MR. JEWELER, can you use a first class 
hub cutter who is also handy making tools, 
dies and wax models? Address “N., 2799.” 
care Jewelers’ Circular. 


HUBCUTTER, also designer of gold and 
platinum jewelry of most modern char- 
acter, expert on rings, desires position. 
Address “B., 2791,” care Jewelers’ Circular. 





WATCHMAKER and watch salesman, front 
man; first class, young, neat appearance, 
and A-1_ reference. Address ‘‘Watch- 
maker,’ Box 1228, Memphis, Tenn. 





WATCHMAKER, first class mechanic, Swiss 
and American watches, employed, prefer a 
change; salary $60 per week. Address 
“O., 2821,” care Jewelers’ Circular. 





RETAIL SALESMAN, 10 years’ experience. 
age 26; will furnish A-1 references; ready 
to start on short notice. Address “P., 
2822,” care Jewelers’ Circular. 





YOUNG MAN, 27, eight years’ experience it 
jewelry line, wholesale and retail, desires 
position: capable of taking charge. Ad- 
dress “Q., 2824,” care Jewelers’ Circular. 





FIRST CLASS watchmaker, 30 years’ experi- 
ence Swiss, American railroad and brace- 
let watches, adjusting and close timing: 
salary or commission. Address “Z., 2505,” 
care Jewelers’ Circular. 





A-1 WATCHMAKER desires permanent posi- 
tion with firm appreciating better grade of 
work; have own tools: age 35; references. 
Address B. Proft, 126 West Main, Okla- 
homa City, Okla. 








SALESMAN DESIRES POSITION with good 
house; novelties, etc.: good appe aring and 
have a large following: New York and 
Middle West preferred. Address “A., 
2738,” care Jewelers’ Circular. 





WATCHMAKER.,. thoroughly capable. seven 
veors’ experience. desires permanent posi- 
tion with reliable firm: best of references; 
age 29. Address “G., 2750," care Jewelers’ 
Circular. 


MANUFACTURING JEWELERS, are you 
interested in a thoroughly experienced 
enameler who has modern methods of 
working that can meet compe tition? Write 

“J.. 2753,” care Jewelers’ Circular. 





CAPABLE OFFICE MAN, 55, former Swiss 
watch importer, wants position inside or 
out; has small following New York City 
and East: moderate salary. Address “A.., 
2744,."" care Jewelers’ Circular. 





WATCHMAKER, age 31, technical training, 
nine years’ experience; Pennsylvania 01 
nearby state preferred: first class work- 
man; state your own salary. “Watch- 
maker,” 12 E. Main St., Girardville, Pa 





RETAIL SALESMAN desires connection 
with reputable concern catering to better 
class trade; 25 years’ experience; A-1 ref- 
erences. Address “F., 2770,’ care Jewelers’ 
Circular. 


SALESMAN experienced in all branches of 
the jewelry business, can take entire 
charge, trim windows and buy; over 20 
years’ experience: best of references. Ad- 
dress “H., 2762,’ care Jewelers’ Circular 


FOREMAN, expert knowledge in the making 
of gold rings, having 10 years’ experience, 
desires connection with progressive manu- 
facturer : willing to make some investment. 
Address “G., 2771,”’ care Jewelers’ Circular. 


WATCHMAKER, 10 vears’ experience, wishes 
steady position in New York City or New 
Jersey ; can also do jewelry repairing and 
wait on trade ; best references. Address 
“A... 2769,” care Jewelers’ Circular. 








ASSISTANT WATCHMAKER, good clock 
repairer, young man, 23, selling experience, 
A-1 reference, desires position in New 
York or vicinity. Address “D., 2801,” care 
Jewelers’ Circular. 





PRACTICAL DROP OR PRESS MAN, wide 
experience on rings and jewelry, set tools, 
with ability to take charge; willing and 
ambitious ; can melt and roll. Address “Q., 
2782," care Jewelers’ Circular. 





YOUNG LADY, WATCHMAKER, experi- 
enced, wishes permanent position with New 
York jewelry store, estimating on watches. 
jewelry repairs; am _ useful all around. 
Address “O., 2800,” care Jewelers’ Circular. 


WATCHMAKER, German, eight months in 
United States, experienced on Swiss and 
American watches, 28 years old, single, 
can report Sept. 1st. Otto Schurenberg, 
care Garibaldi & Burns, Charlotte. N. C. 


CAPABLE YOUNG MAN, 24, married, well 
educated, six years’ wholesale and retail 
experience, two years’ outside selling: A-1 
references. Address “W., 2826." care 
Jewelers’ Circular. 





BOOKKEEPER - STENOGRAPHER, high 
school graduate, five years’ experience in 
jewelry line, competent of taking full 
charge of office; excellent references. Ad- 
dress “R., 2823," care Jewelers’ Circular. 


WATCHMAKER over 30 years at bench, go 
ped rama thoroughly experienced on all 
rades of American and Swiss bracelet 
watches : fast workman; A-1 references. 
(.. L. Ray, Tallapoosa, Ga. 





WATCH, CLOCK AND J EWELRY repairer, 
married, 29 years old, 10 years’ experience, 
would like a position in Ohio or , ee 
best of reference. Address “J.. 812 
care Jewelers’ Circular. 





SALESMAN, long experience, large acquaint- 
ance, fine trade West, Pacific Coast, open 
for active line, retailers, jobbers; commis- 
sion, drawing; good references. Address 
“N., 2820,” care Jewelers’ Circular 


YOUNG MAN, 23, loose diamond, retail and 
credit jewelry experience, formerly mana- 
ger of nationally advertised credit jewel- 
ers; A-1 references. Howard A. Rothberg, 
1750 Davidson Ave., Bronx, N. Y 


a — a $= 


STENOGRAPHER-SECRETARY, 5 
jewelry experience, thoroughly familiar 
general office details, capable, conscienti- 
ous; highest references furnished Julia 
Hoffman, 211 No. 4th St., Brooklyn, N. Y 


vears’ 





YOUNG MAN, 6 years’ experience assorting 
cut diamonds, matching and pairing all the 
fancy cut diamonds, also selecting stones 
for mountings; can furnish excellent refer- 
ence. Address “H., 2650,’ care Jewelers’ 
Circular. 





ENGLISH - AMERICAN WATCHMAKER 
efficiency guaranteed; bracelet, chrono- 
graph, minute-repeaters, adjusting, turning 
staffs, pivoting: complete tools: tryout 
agreeable: write or wire. Crowe, 542 
Wabash Avenue, Atlanta, Ga. 





SALESMAN well experienced desires imme- 
diate representation of manufacturer's 
line; experienced selling mountings, wrist 
watches and novelty jewelry: best of ref- 
erences. Address “C., 2746,” care Jewel- 
ers’ Circular. 





WATCHMAKER (German) thoroughly ex- 
perienced all kinds of watches, steady 
worker, desires position in Arizona. New 
Mexico or Colorado: best references.  H, 
Wagner, 1921 So. Victoria Ave., Los An. 
geles, Calif. 
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SITUATIONS WANTED—Continued 





RAILROAD WATCHMAKER wants posi- 
tion; 9 years’ experience, 27 years of age, 
American, married; graduate; fine recom- 
mendations ; $60; South or West. ‘‘Watch- 
maker,’ 2688 W. Broad St., 
Ohio. 





PATENTEE wishes to communicate at once 
with parties able to finance and form 
jewelry manufacturing corporation; some- 
thing exclusively different ; positive money- 
maker. Address “U., 2785,’ care Jewelers’ 
Circular. 





YOUNG MAN WISHES CONNECTION with 


wholesale watch or jewelry house; eight 
years’ experience filling orders, keeping 
stock, office management, etc.; best of 


references. Address “V., 2787,”’ care Jewel- 


ers’ Circular. 





JEWELRY DESIGNER, carver, general en- 
graver, thoroughly experienced in all lines: 
French ; permanent position, whole or part 
time daily, also evening work: a 





or Brooklyn preferred. Address 
2784,” care Jewelers’ Circular. 
WATCH MATERIAL fitter and salesman, 


with 9 years’ experience in Scotland, on 
materials for Swiss, American and English 
watches, desires situation; can furnish ex- 
cellent references. Address “O., 2779,’ 
care Jewelers’ Circular. 





ENGRAVER, good all around man; chasing, 
enamel cutting, ornamental, lettering, de- 
signing; have cut hubs for class pins, 
medals; 20 years’ experience with manu- 
facturing jewelers. John Abel, 3516 Reta 
Ave., Chicago. 





WATCHMAKER, ENGRAVER, over 25 years 
own jewelry business, will take position 
with high class store which appreciates 
work of the better class: prefer Southern 





store: salary $65. Address “D., 2817.” 
care Jewelers’ Circular. 
YOUNG LADY, bookkeeper, stenographer, 


secretary, thoroughly competent and reli- 
able, desires position with high grade dia- 
mond importers: can handle stock, records, 
etc.: best references. Address “X., 2827.” 
care Jewelers’ Circular. 





SALESMAN, well experienced, open for 
manufacturer’s line to jobbing trade; 
best of references. Address “B., 2745,” 


eare Jewelers’ Circular. 





SALESMAN, 12 years’ experience, with good 
following in metropolitan New York, and 
all territory within 400 miles of New York 

‘ City, now employed, desires immediate new 
connections with reliable watch or jewelry 





concern; highest references. Address “E., 
2748,” care Jewelers’ Circular. 
WATCHMAKER open for permanent posi- 


tion about Sept. Ist; 37, 23 years’ experi- 
ence; mechanic, all grades and sizes: wait- 
ing on trade; good references; tools: New 
York or surrounding; salary $60 per week. 





Address “R., 2773,” care Jewelers’ Circu- 
lar. 
FIRST CLASS WATCHMAKER, plain en- 


graver, 33; 20 years’ experience on all 
makes and sizes and of high grade of 
foreign and American watches; trade 


learned in Germany; have best references. 
H. Hard, 931 Wyoming Ave., West Pitts- 
ston, Pa. 





SALESMAN-MANAGER wishes to make 
change ; now employed in New York City: 
Christian; 9 years’ retail experience: can 


furnish highest recommendations ; thor- 
oughly experienced in cash and credit 
business. Address “D., 2834,” care Jew- 


Circular. 


elers’ 


Columbus, , 


OPTOMETRIST AND ENGRAVER, 20 
years’ experience, thoroughly familiar with 
all departments of jewelry business; latest 
equipment ; position or connection in Texas 
preferred; Texas license. Address P. O. 
Box 1382, McAllen, Texas. 





POSITION AS WATCHMAKER wanted by 
Oct. 15; factory, store and shop experi- 
ence; $60 per week; expert on bracelet 
work; American, age 39: references A-1; 
if you want a reliable man answer at once. 
Address “K., 2232,” care Jewelers’ Circular. 





REPRESENTATIVE with following thru the 
States of New York and Pennsylvania is 
desirous of making a connection with 
popular priced watch, ring or costume 
jewelry house on commission basis; unless 
you are in a position to make good deliver- 
ies do not waste my time; will be ready at 
end of month. Address “P., 2780,” care 
Jewelers’ Circular. 





SUCCESSFUL manufacturers’ representa- 
tive, 17 years with one of the largest 
companies in America, selling whole- 
sale trade of Middle West, South and 
Northwest, desires new representation ; 
reasons for change will be fully stated ; 
reference from present employer. Ad- 
dress “Circular, 149,” 1104 Heyworth 
Bldg., Chicago. 





Lines Wanted. 


5c. a word; minimum charge, $1.25 








SALESMAN, 10 years calling on wholesale 
trade New York, Boston, Philadelphia, 
Baltimore, Newark, desires gents’ stone 
rings and diamond mounting line. Address 
“A., 2786,” care Jewelers’ Circular. 





NEW ENGLAND REPRESENTATIVE de- 
sires line of sterling hollowware, toilet 
sets and novelties, for department stores 
and jewelry trade; thoroughly acquainted 
with the trade. Address “C., 2685,” care 
Jewelers’ Circular. 





TRAVELING SALESMEN, covering terri- 
tory west of Philadelphia, established 
trade, over 20 years’ experience, watches, 
diamonds, etc., open for connections: A-1 
references. Address “L., 2796,” care Jewel- 
ers’ Circular. 





SALESMAN with established clientele among 
department stores and retail stores in New 
York and vicinity, representing oldest and 
finest gold stone ring manufacturers, seek- 
ing a non-conflicting side line. Address 
“K., 2825,” care Jewelers’ Circular. 





REPRESENTATIVE with established fol- 
lowing through South and Southeastern 
territory, open for reliable manufacturer’s 
line; with present house seven years: can 
furnish excellent references. Address “Cir- 
cular, 155,” 1104 Heyworth Bldg., Chicago. 





SALESMAN, 10 years’ experience Pacific 
Coast, having offices in San Francisco, 
wants jewelry and kindred lines for 
this territory; first class references. 
Address “H., 2761,”’ care Jewelers’ Cir- 


cular. 








Side Lines. 


5c. a word; minimum charge, $1.25 





WANTED, TRAVELING SALESMAN to 
sell watches as a side line; attractive com- 
mission: must have good reference. Ad- 
dress “D., 2747,” care Jewelers’ Circular. 








SALESMAN calling on department stores 
and jobbers; hand-made fine silver antique 


novelty jewelry: excellent opportunity ; 
liberal commission. Address ‘“K., 2814,” 
eare Jewelers’ Circular. 















SALESMAN with established clientele among 
buyers of department stores, jewelry and 
gift stores in New York, New Jersey, Penn- 
sylvania and New England, to handle fine 
line of hand wrought jewelry; state ex- 
perience and references in first letter. Art 
— Studios, 17 North State St., Chicago, 





SALESMAN; long established Eastern ring 
manufacturer has the Middle West terri- 
tory open for representation; up-to-date, 
popular priced, complete line of ladies’, 
gents’ and children’s rings in 10-14 and 
18K, selling direct to better retailers; pre- 
ference given to salesman who resides in 
this territory and covers small towns in 
car; commission basis. Address “J., 2572,” 
care Jewelers’ Circular. 





Belp Wanted. 


Se. a werd; minimum charge, $1.25 








WANTED, RELIABLE WATCHMAKER, 
Sept. Ist. Apply M. E. LaVake, Princeton, 
a FP 





JEWELER, one who can do repairing, some 
new work and plain stone setting. United 
Mfg. Jewelers, Denver, Colo. 





JEWELER, ENGRAVER and stone setter; 
steady position, South; send full particu- 
lars in first letter. Address “F., 2586,” 
care Jewelers’ Circular. 





WANTED, first class window trimmer and 
card writer with jewelry window experi- 
ence; splendid position and good salary. 
Jos. Gumm, Jackson, Michigan. 





TRAVELING SALESMAN WANTED: good 
territory, good line: well known house. 
Henry Paulson & Co., 37 S. Wabash Ave., 
Chicago, Il. 





OPTICIAN who can assist on watch and 
clock work; state age, salary expected and 
references. Geo. E. Taylor, 115 Park Ave., 
Plainfield, N. J. 





YOUNG MAN, American, to repair watches 
and help out at counter in a Newark, 
N. J., store; start at $25 to $35. Address 
“E., 2756,” care Jewelers’ Circular. 





WATCHMAKER, first class only, one who is 
willing and can do the work; state age, 
experience, salary expected. Peoples 
Jewelry Co., 310 St. Clair St., Toledo, Ohio. 





LADY BOOKKEEPER thoroughly experi- 
enced and with executive ability: state 
references and salary. Address “H., 2809.” 
care Jewelers’ Circular. 





YOUNG LADY, bookkeeper, typist, thor- 
oughly competent take full charge office: 
write stating full particulars. Address “C.. 
2831,” care Jewelers’ Circular. 





YOUNG LADY fully experienced in special! 
order work and one having executive abil- 
itv; state references and salary. Address 
“G., 2808,” care Jewelers’ Circular. 





EXPERIENCED watch material clerk; state 


experience, salary and full particulars. 
Henry Paulson & Co., 37 South Wabash 
Ave., Chicago, II. 





WANTED AT ONCE, first class watchmaker 
and good engraver: permanent position for 
the right man; give all particulars in first 
letter or telegram. Ray A. Collins, Oska- 
loosa, Iowa. 





(Special Notices continued on page 104) 
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HELP WANTED—Continued 








WE NEED one more competent watchmaker ; 
good working conditions: position perma- 
nent: state age, experience, ability, refer- 
ences and wages in first letter. The 
Bolender Jewelry Store, Rockford. Illinois. 





for ornamental engraving, 
cutting for enamel on high 
mountings. The Chas. 
424 Woodward Ave., 


ENGRAVERS 
chasing and 
grade emblem ring 
A, 3erkey Co... 
Detroit, Mich. 





watchmaker, ex- 
watches : 
letter 
Circu- 


AT ONCE, A-1 
repairing all kinds of 
and references in first 
2781,” care Jewelers’ 


WANTED 
pert on 
state salary 
Address “R., 
lar. 





WANTED, experienced watchmaker, also to 
do ordinary jewelry and clock work. one 
who can take in work, help wait on trade 
when necessary C. Whitaker, Covington, 
Tenn. 





SALESMAN with established trade for New 


York and vicinity to carry manufacturers 
line of platinum goods: answers confiden- 
tial. Address “B., 2829,” care Jewelers’ 


Circular. 





WANTED, COMPETENT WATCHMAKER, 
one who can do some engraving preferred ; 
location Brooklyn; give complete details in 

letter. Address “G., 2837,” care Jewel- 

Circular. 


ers’ 





WANTED, registered optometrist in Connecti- 


cut with any one of the following side 
lines: watchmaker, engraver or jeweler, 
for permanent position in jewelry store; 


state age, salary and references. Address 


“A. 2645,” care Jewelers’ Circular. 





SALESMEN with established following 
among jobbers and department stores, to 
sell a very attractive table lighter; Middle 
West, Coast and Southern territories open ; 
only live wires need apply. Address “J., 
2764,” care Jewelers’ Circular. 





CLOCKMAKER, assistant watchmaker and 
general man; pleasant surroundings: must 
be good mechanic, steady and reliable: 
position permanent; more information if 
desired; state ability. C. E. Hinkle, Beth- 
lehem, Pa. 





SALESMAN, acquainted with department 
stores and jewelry trade, New York and 
vicinity, also Middle West, to carry small 


line silver jewelry with imitation stones. 
Address “L., 2816,” care Jewelers’ Circu- 
lar. 





SALESMAN wishing to learn retail jewel- 
ry business; one who is not afraid of 
hard work. Apply Herbert’s, 163 West 
125th Street, New York. 





WANTED, traveling salesman, by large 
wholesale house, to sell American watches 
and diamonds, to cover New York State, 
Pennsylvania and Ohio; must have best of 
reference and following; good opportunity 


for a live wire. Address “F., 2557,” care 
Jewelers’ Circular. 





WANTED, COMBINATION MAN who can 
do jewelry repairing, engraving, stone 
setting, clock and watch work; unless you 
ean do all these no need to answer; give 
references, salary expected and other de- 
tails in first letter. T. J. Ellis & Co., Jones- 
boro, Ark. 





WATCHMAKER, 
ability, who can do ordinary 
clock repairing; permanent 
experience, references and 
first letter. Gailey 
Main St., Water- 


WANTED, 
with sales 
jewelry and 
position: state 
salary expected in 
Jewelry Co., 115 South 
bury, Conn. 


young man 





PERMANENT POSITION and good working 
conditions for first class all around man, 
high grade watchmaker, jeweler, engraver 
and stone setter, in healthful city of 30,- 
000; 5 railroads, highways, schools, 
churches; a good place to live. I. L 
Grady, watch inspector for all roads, 
Jackson, Tenn. 





WANTED BY SEPT. 10TH a high class 
saleslady for jewelry and silverware de- 
partment; must be competent, reliable ana 
have personality: good position with con- 
genial surroundings: A-1 references re- 
quired: state age, ability, experience, sal- 
ary and references in first letter. The 
Bolender Jewelry Store, Rockford, Illinois. 





WANTED, SECOND WATCHMAKER, young 
man with good technical training, initi- 
ative, live, energetic, pleasing personality ; 


willing to wait on trade: permanent 
position to right man; state age, experi- 
ence, salary; send references and photo; 
central Iowa. Address “I 2776,” care 


Jewelers’ Circular. 





SALESMAN, city and traveling, young 
man, single, capable, of attractive per- 
sonality, to represent manufacturers of 
exclusive wedding ring and_ “ring 
mounting line. Address “‘A., 2828,” 
care Jewelers’ Circular. 





JEWELER WANTED AT ONCE by the re- 
pair department of a large department 
store; must be thoroughly experienced in 
repair work and also either do clock re- 
pairing or simple engraving: no selling; 
splendid opportunity for a steady, con- 
scientious man who is a producer; state 
fully in first letter, experience, age, salary 
wanted and give references. The F. & R 
Lazarus & Co., Columbus, O. 





MAKE $10 DAY EXTRA: 
calling on retail jewelry 
as side line new copyrighted birthstone 
business and calendar cards; it’s a big 
seller and every jewelry store a prospect: 
write for samples and details. Correct 
Printing Company, 161 Grand St., New 
York. 


want salesmen 
trade to handle 


| 1 


| 





OFFER an absolute central jewelry shop 
for sale; established seven years; big re- 
pair trade; this is a rare chance and worth 
coming to see. M. B. Gary, 25 S. Main, 
Dayton, Ohio. 





FOR SALE, well established jewelry and 
gift shop, location northern Indiana; no 
competition; stock and fixtures about 
$4,000: plenty of repair work; approximate 
volume $9,000 per year. Address “M., 
2660,” care Jewelers’ Circular. 





FOR SALE, complete jewelry store fixtures, 
genuine mahogany wall and show cases, 
safes, etc.; genuine bargain: must be seen 
to be appreciated; act quickly; your op- 
portunity. Address “G., 2759,’ care Jewel- 

Circular. 


ers’ 





WIDOW WILL SELL old established cash 
and credit jewelry store, lively location, 
low rental, clean stock, also fixtures; 
reason for selling, ill health; New York 
State; city population 125,000. Address 
“K., 2775,” care Jewelers’ Circular. 





JEWELRY STORE, beautiful fixtures, com- 
pletely equipped, established 10 years, in- 
dustrial town 15,000, suburb of Philadel- 
phia: fine repair trade; excellent oppor- 
tunity for a cash or credit jeweler ; requires 
small investment. Address “‘A., 2681,” care 
Jewelers’ Circular. 





75C ON THE DOLLAR for established 
jewelry store; $20,000 new stock; fixtures 
gratis; industrial manufacturing city, 150,- 
000 population, state of Florida; best loca- 
tion; store showing good profit; owner en- 
gaging in other business; terms eighty per 
cent cash; no dealers. Address “O., 2724,” 


care Jewelers’ Circular. 





BEST BUY IN SO. CALIFORNIA! only 
jewelry store in live town close to Holly- 
wood, and $500 equity in new 4-room fur- 
nished home (bal. due on home, $30 mo.) ; 
store rent $25 mo.; lots of repairs; good 
climate for lung sufferer; good reason for 
selling; write or wire for details. L. T. 
Brown, Reseda, Calif. 


For Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 

















JEWELRY FACTORY MANAGER wanted 
for small shop in Tulsa, Oklahoma; 
must understand making new work in 
gold and platinum, and also repair 
work, and manage about 12 bench 
jewelers; excellent position for capa- 
ble man. Telephone Market 3812, 


Newark, New Jersey. 








For Sale. 


Stores, Stocks and Businesses 
5e. a word; minimum charge, $1.25 








FOR SALE, JEWELRY SHOP, at reason- 
able price: must be sold at once. M. P 
Woslow, 313 Lenox Ave., New York 


SAFES LIKE NEW CHEAP. Krasilov- 
sky, 216 Centre St. Canal 0822. 





FOR SALE, 
able price. 
New York. 


burglar proof safe, at reason- 
M. P. Woslow, 313 Lenox Ave., 





SAFES, new and used, cheap. Acme, 44 
West 29th St., New York. Lacka- 
wanna 3305. 





FOR SALE, watchmaker’s bench and com- 
plete set of tools, including lathe with all 
its parts. Communicate with P,. W. Gul- 


och, phone Beekman 8448, New York. 





SHOW CASES, WALL CASES, electric light 
fixtures, suitable for equipping a first class 


jewelry store or show room; will sell for 
$3.500; cost $18,000. Address Le Count 
& Sims, 9-11 Maiden Lane, New York. 











GOOD PAYING PAWNSHOP, jewelry only: 
established 22 years: on account of sick- 
ness. <A. Barrick, 45 Beaver St., Albany, 
N. Y. 

THE BEST JEWELRY STORE in the U. S 
$60,000 stock, new, fine condition, for 
$25,000 cash. Address “F 2749,” care 
Jewelers’ Circular. 

JEWELRY STORE, established 50 years 


buy the safe only 
location free. Ex 
Huron, Ohio. 


and get the business and 
A. Vikel, Executor, 





ESTABLISHED instalment business in city 
of 1,000,000 population; over 7000 open and 
closed accounts; excellent opportunity for 
right parties. Address “D., 1721,” care 
Jewelers’ Circular. 











OAK JEWELRY STORE FIXTURES; five 
floor cases, two wall; cash register, gold 
rolls, partition regulator, chronometer ; write 
lt cae description. E. A. Heath, Olean, 
es. 








Business Opportunities. 


5c. a word; minimum charge, $1.25 








MR. JEWELER, do you want cash for your 


stocks and fixtures. Write or wire, J, A. 
sone 415 Swetland Building, Cleveland, 
0. 





DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 
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BUSINESS OPPORTUNITIES—Cont. 








DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 
own expense; we will pay you more. 
B. Wolff & Co., 156 E. 42nd St., New York. 





WANT TO BUY watch repair shop; give 
amount of business and best cash price. 
Address “S., 2783,” care* Jewelers’ Circu- 
lar. 





I HAVE CASH BUYERS for your jewelry 
stock, or can sell out your surplus stock 
using modern methods; all correspondence 
held strictly confidential. E. Berg, 5 S. 
Wabash Ave., Chicago. 





ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603, Province Bldg., 


Boston, Mass. 





SPACE FOR OPTOMETRIST, first class 
jewelry store, excellent location: will rent 
space to reliable optometrist; must have 
A-1 reference. Address Harold C. Kelly, 


631 Main St., Riverside, Calif. 





HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich. Room 516, 387 
Washington St., Boston, Mass. 


GREAT OPPORTUNITY for’ responsible 
jewelry house to take over on consignment 
from manufacturer entire stock of fine 
platinum and solid gold jewelry. set with 
pearls, precious and semi-precious stones: 
compelled to tear down factory to make 
room for city improvements reason for 
making this wonderful offer. Interested 
parties please address “O., 2802,” care 
Jewelers’ Circular. 





ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 





DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 
— Bros., 333 Washington St., Boston, 

ass. 








WHEN YOU WANT the highest cash price 
for your stock and fixtures, communicate 
with us; all correspondence strictly con- 
fidential. New England Jewelry Exchange, 
Province Bldg., Room 514, Boston, Mass. 





WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; 8 
or large stock; we will see you person- 
ally at our own expense and give you 
bona fide cash offer; best references. 
Colmes Brothers, 11 Beacon St., Bos- 
ton, Mass. 





HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me 
receive money by return mail; national 
bank references: all business strictly con- 
fidenfial. Emil Noel, 39 BH. Madison 8t., 
Chicago, Ill. 





QUICK RESULTS, cash at once; we pay 
the highest prices for your entire 
stock or any part of it; check by 
return mail; all shipments held ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bldg., 
Chicago, Ill. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 653 
Broadway, New York, established 1889. 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 

eck by return mail; best bank ref- 

erences; business confidential. M. 

Bennett & Co., 59 E. Madison St.. 
Chicago, Il. 





Wanted to Purchase. 


5c. a word; minimum charge, $1.25 





WALL BRACKET OR FLOOR STAND for 
De Zeng refractor. Address replies to 
Stever Brothers at Fostoria, Ohio. 











Watch Work for the Trave. 


5e. a word; minimum charge, $1.25 

















WATCH REPAIRING for the trade; expert 
work guaranteed; service prompt; reason- 
able prices. Reinhard T. Wolff, Jr., 2849 
Belmont Ave., Chicago, IIl. 





THE FACTORY P. TIECHE, watch repair 
department, 93-95 Nassau St., New York, 
N. Y., will take care of all your watch 
repairs; furnishing new parts, new dials, 
new works, new cases; work guaranteed ; 
free estimates; mail order special service. 





JEWELERS’ GOOD WATCH WORK, eight- 
day service: watch repairing to the trade; 
not how cheap, but how good: mail orders 
promptly taken care of: price list on re- 


quest: estimates cheerfully given. Mem- 
bers National Jewelers Board of Trade, 


Chas. Rudnick & Co., Successors to S, A. 
aa & Co., 29 E. Madison St., Chicago, 














Special Order Mork and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 








GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol 
repair work; send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave... New Yerk. 





BAGS of all descriptions, whether leather 
or beaded, repaired, relined or duplicated 
at moderate prices: prompt service. Schultz 
& Mark, 55 East Washington St., Chicago, 
Til. 


Co Let. 


5e. a word; minimum charge, $1.25 








SPACE FOR WATCHMAKER;; rent reason- 














able; must haye good reference. Address 
“F., 2807,” caré Jewelers’ Circular. 

JEWELRY STORE FOR RENT; modern 
fixtures: good opening for a first class 
watchmaker. G. S. Blum, 109 Broadway, 
South Amboy, N. J. 

SPACE TO LET. north light: diamond setter 
or watchmaker with established engravers. 
Hildreth & Brown, 62 W. 47th St.. New 
York. 

OFFICE SPACE: watch importer with com- 
plete stock would sub-let part of office to 
setter, engraver or designer; real oppor- 
tunitv;: low rent, north light Room 1102, 
74 West 46th St., New York. 

PART OFFICE, will partition, or desk space: 
light; reasonable: service: suitable for 
watchmaker or diamond dealer. Room 
SO3A, 562 Fifth Ave., New York. Bryant 


7593. 





OPPORTUNITY for good watchmaker and 
jeweler to take half store now occupied 
by optometrist in best location in one of 
largest towns on Long Island; only re- 
sponsible persons need reply. Address “M., 
2818,” care Jewelers’ Circular. 








HMiscellaneous. 


5c. a word; minimum charge, $1.25 





ACCOUNTANT, experienced jewelry busi- 
ness, for very reasonable fee will devise 
and run special system for your business ; 
monthly statements rendered. Address 
“ 


. 2755,” care Jewelers’ Circular. 





WATCHMAKERS, 
through the highly 


increase your. ability 
recommended books; 
“Rules and Practice for Adjusting 
Watches,” and ‘Practical Balance and 
Hairspring Work’’: circulars on request. 
Walter Kleinlein, Waltham, Mass. 


—_—_—___E_EE| 
We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est racter; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 
32 Years at the Same Address 











Beaded, Silk and Leather Bags 
Repaired and Refinished 


AN UNUSUAL SHOP for the repairing, 
framing and remodeling of high grade bags 
of every description. French bags a specialty. 
Sterling Frames in stock or made to order. 


A. L. WORKMAN, 1 West 34th St. 
Est. 20 Years New York City 
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Attractive Fixtures—Moderately Priced 





Case and Table No. 105 


In mahogany or walnut finish and glazed with part or all plate 
vlass as desired. 


Fitted with slant platform, shelf or drawers, if desired. 


‘This and other types on hand for prompt shipment. Write for 
particulars. 


F.C. JORGESON & CO., 159-167 No. Racine Ave., CHICAGO, ILL. 


Makers of JEWELERS’ FIXTURES for Over 40 Years 
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DIAMANTCLUB ANTWERP 


BRAXMAR BADGES 
STANDARD FOR FIFTY YEARS M. B. REN N EL 


Cables: GERBOBELLA ANTWERP 
Police-—Fire—Municipal SOUTH AFRICAN CONNECTIONS 








Badges in All Metals 





FRATERNAL JEWELRY 


Fountain Pens, Pencils 
from $.06 each and up 
a Waltham, Hamilton, Howard watches 7 to 21 
eweis. 
Write for catalog. 
NASSAU PEN & PENCIL CORP. 


C. G. BRAXMAR CO. 


242 W. 55th ST. NEW YORK 




















111 NASSAU ST., NEW YORK CITY 














Platinum and White Gold Shells The e ° 
“Protection Ring Guard 

For thin rings get our num. 

ber 0. It is a new addition 








— 


eelersloe 


SAMUEL STERN 


to our regular sizes. 
71 Nassau St., New York 


‘Phone Cortland 4346 The Lion Safety Pin Clutch Co. 
Patented U. 8. A. 


Manufactures Fine Platinum “Changeable Ring’ 20 W. 22nd St., New York Pat. May 25, 1920 
| Only ring that will mount — jeoeiry—Bpecial Order Work. Patented U. 8. A 




















The 
BELLEVUE:STRATFORD 


PHILADELPHIA 


A Hotel of Distinction 
J. MORRIS ROBINSON, Managing Director 


Rosemarie Pearl Co. 


132 Nassau Street New York 
Phone Beekman 6881 
PEARLS and STONE NECKLACES 
BEADS of ALL KINDS 


Affiliated Hotel 
Sherry Netherlands—New York City 

































| EXPERT PEARL RESTRINGING 
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For in these days a prosperous sophis- 
ticated public must have stvle — and 


Rhythm, with its graceful Jong lines 





and flat planes, is perfectly in tune 
with the style of the times. Its wide 
popular appeal makes quick sales 
and sizable profits. @ Send for the 
Rhythm merchandising plan—unique, 
profit-producing, decidedly interest- 


ing to style-alert merchants. 





\nyYTHM” by steady, daily increasing sales, continues to pile up 
repeat orders and boost the profits of jewelers everywhere. @ This latest 


ereatior. in Wallace Sterling Silver moves. @ And the reason is easy to find. 














WALLACE STERLING SILVER 





In addition to a wide assortment 
of flatware, Rhythm is also avail- 
able in hollow ware. There is a 
complete line of beautiful pieces. 
Coffee and Tea Sets, Meat 
Dishes, Sandwich Trays, Bon 
Bon Dishes, Goblets, Bowls ... 
Rhythm hollow ware makes an 


unusually striking store display. 


Write us now for samples and prices. 


R. WALLACE & SONS MFG. CO., 


NEW YORK CHICAGO 
411 Fifth Ave. 10 So. Wabash Ave. 


in Silver Plate; Early American reproductions in Pewter 


MEMBER S oO F THE STERLING 5 rn 











Silversmiths —Wallingford, Conn. 


PHILADELPHIA SAN FRANCISCO 
1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 


Founded in 1835. 
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A tree Gilt of Greater Sales 
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Tray to your cus- 


ability to the silverware it displays. By presenting you with 
this tray—equally free and without cost—we present you with 


ereater sales. 








NETY, CTD., ONRIUD4, N.Y. 
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